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In this article the particular use of the labor potential with tracking the state of public health in the information
society. Due to the importance of medical and biological components of the labor potential in the current environment.
Identified requirements of the information society to the use of medical and biological components of the labor potential.
Examined the positive and destructive consequences of the Information Society to the human body. The effect of rapidly
progressive spread of new information technologies in the use of medical and biological components of the labor potential.
Emphasized the importance of information technologies in the context of medical and biological potency of labor in
terms of the possibility of reducing the risk of losing pratsespromozhnosti. Formed phenomenon of virtual workplace and
emphasized its importance for the formation and use of labor potential.Identified problematic patterns of use of medical
and biological components of the labor potential in terms of development of the information society.
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Ha ocHoBe paHee pa3pabOTaHHBIX aBTOPOM ITOAXO/OB MPEJIOKEHA KOHLIENTyaIbHAs CXeMa MEeXaHH3Ma yIpaBiie-
HHSl 9KOHOMUYECKOH 0e3011acHOCTBIO MpeNpUsATHs. B TaHHOI CTaThe NPUBEAEHO TEOPETHYECKOe 000CHOBAHUE TIPUH-
IIUITOB U 9TANOB KOMITIEKCHOH OIEHKH PE3yIbTaTHBHOCTH JAHHOTO MEXaHNW3Ma C y4eTOM HapacTaHHs yrpo3 BHEITHEH
Cpe/Bl MPH Pa3BUTHH TpaHCc(epa TeXHOTOTHi. {711 601ee TOUHOM OIEHKH Pe3yabTaTUBHOCTHU yIIPABICHUS SKOHOMHYE-
CKOIt 6e30MacHOCTBIO COPMUPOBAHBI METOJUYECKHE TTOAXO/IBI K OIIEHKE, PETPOCIIEKTHBHAS COCTABIIAIONIAS KOTOPOi
TI03BOJISIET OXaPAaKTEPH30BaTh CUCTEMY SKOHOMHYECKOH 0€3011aCHOCTH B COOCTaBUMOM BpPeMEHHOI M 00BEKTHOI 110~
CKOCTH Ha OCHOBE TMHAMHKHU HHTETPAILHOTO YPOBHs. BTOpoii aTam (onTHMHU3aiHoHHas COCTABIISIONIAs OLCHKN ) ITPEe/i-
yCMaTpUBaeT OMpeJeNIeHIe «3araca MPOYHOCTIY CUCTEMbI SKOHOMUYECKOH 0€30MacHOCTH KOHKPETHOTO MPEATNPUATHS
Ha OCHOBE OTKJIOHEHUsI ()aKTHUEeCKUX rokasaresield ypoHs ObII neproaa ot ero paioHaaIbHOTO YPOBHSI.
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The conceptual scheme of the mechanism of economic security management of a company has been suggested
according to the previously developed approaches by the author. The article deals with the theoretical substantiation of
principles and stages of complex assessment of effectiveness of the mechanism under study taking into consideration
the increase of environmental treats during transfer technology development. In order to obtain more precise assessment
of economic security management effectiveness it has been formed the methodological approaches to the assessment
and its retrospective component makes it possible to characterize the economic security system in the comparable time
and object area on the basis of an integral level dynamics. The second stage (optimization component of assessment)
provides the determination of “safety factor” for the economic security system in a particular company on the basis of
deflection of factual indices of economic security level from its rational level.

NCUIENOBAHUE HOTPEBUTEJIEN PBIHKA OBPA3OBATEJILHBIX YCJIVT .
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ITpoBeneHHOE HCCeOBaHME ObUIO HANpPABICHO HA BBIABICHHE (AKTOPOB, OKA3BIBAIOIINX BIMSHUE Ha BBIOOD
o0pa3oBaTeIbHBIX YCIYT By3a, a TaKoKe MOJydeHHe MHpopManuy Ui GopMHUPOBaHUS KOMILIEKCa MapKeTHHra By3a.
Jnst co3maHust KOMIIEKCHOTO TIOPTpeTa IoTpednuTeNss 00pa3oBaTeIbHBIX YCIyT By3a HEOOXOANMO OBLIO BBISICHHTH HE
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TOJIBKO TOJIOBO3PACTHBIE, COLMANBHBIE W TeorpaduuecKue XapaKTepUCTUKH CyOBEKTOB MOTPEONICHNUs], HO U BBISIBUTH
MOTHBAIIMOHHBIE (DAaKTOPHI, OKA3hIBAIONIME HAMOOJIbICE BIHMSHHUE IPH BBIOOpE By3a. B pesyinbrate IpoBeIeHHOTO
aHaJIM3a JIaHHBIX, COOPaHHBIX B IIpOLieCcCe MPOBEACHUS aHKCTUPOBAHMS, BBISICHHIOCH, YTO IMOTPEOUTENIB-THYHOCTD
00pa3oBaTeNbHbIX YCIyT By3a 3aMHTEPECOBAH B YIOBICTBOPCHUH JIMYHBIX MOTPEOHOCTEH B 0Opa30BaHMU MCXOIS M3
CHCTEMBI HE3aBHCHMBIX [IEHHOCTEH. BbUTo BBISBICHO, YTO Ha BHIOOP MOTpeOuTeNel HanOobIIee BIUSIHUEC OKA3bIBAIOT
(yHKIMOHATIbHASL, SMOIIMOHAIIBHAS, PeIIPEe3eHTaTHBHAS X OTHOCHUTEIIbHAS IEeHHOCTH. [ToTpeOuTen B OCHOBHOM 3aMH-
TEPECOBAHbI B YAIOBICTBOPCHUH [IO3HABATCIILHOM ITOTPEOHOCTH JIMYHOCTH, B ITOTYyYCHUH TPO(ECCHOHATIBHOTO CTaTyca,
XOTS MMEETCS JJOCTATOYHO OOJIbIIast 10JIs CTYACHTOB «HCOPHEHTHPOBAHHBIX» Ha 00y4eHHE B JAHHOM By3e. YacTH4HO
pemuTh 0003HaYeHHBIE TPOOJIEMBI IO3BOJIUT KOPPEKIMs YCTAHOBOK, 1IeNeil U IIEHHOCTeH mpon3BoauTeneil oopa3ona-
TENBHBIX yCIyT (paOOTHUKOB 00pa30BaTeIbHBIX YUPEKICHHUIH) U TOTPEOUTENeH JaHHBIX YCIIYT.
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The study was designed to identify the factors that influence the choice of the educational services of the
university, as well as getting information for the marketing mix of the university formation. To create a complex
portrait of the consumer of educational services of the university it was necessary to find out not only the age and sex,
social and geographical characteristics of the subjects of consumption, but also to identify the motivational factors most
influencing the choice of the university . The analysis of data collected in the course of the survey it was revealed that
consumer-person of educational services of the university is interested in meeting personal needs in education on the
basis of the system of independent values. It was found that consumer’ choice is influenced by functional, emotional,
representative and relative values. Consumers are mainly interested in meeting the cognitive needs of the individual, in
getting professional status, although there is quite a large proportion of students «undirected» to study at this university.
The correction of settings, goals and values of producers of educational services (employees of educational institutions)
and consumers of these services will partially allow to solve the identified problems.
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B ycnosusix BceoOIel MoiepHA3aNY SKOHOMUKH Poccry BaxkHOE MECTO BO B3aMMOJICHCTBUH PHIHKOB TPyAa U
00pa30BaTeIbHBIX YCIyT 3aHMMAaeT OPTaHU3alUs COTPYAHNIECTBA MEXIY yIeOHBIMH 3aBEACHUAMH W pabOTOmATeNs-
MH, KOTOpasi TpeOyeT JOMONHUTENbHBIX MAPKETHHTOBBIX HCCIIEIOBAHUH, TTO3BOISET pa3paboTaTh 3((HEeKTUBHYIO CH-
CTeMy MOHHTOPHHIAa KOHBIOHKTYPBI PhIHKA TPYyZa ¥ CIEANTD 3a U3MEHEHHEM CTPYKTYpbl TpeOoBaHuii paboTonareneit
K BBIITYCKHUKY, BHEJPUTH HHHOBAI[OHHBIE 00pa30BaTeIbHBIC IPOIPAMMBI, a TAK)Xe MOBBICHTH YPOBEHb MOTHBAINN
npernofasareneil U oOydaronmxcs. JeuuT oTCyTCTBHS KOHKYPEHIUH B KaJPOBOM OOCCIICUCHUH SIBISIETCSI KPHUTE-
pHeM, MpensITCTBYIONMM >()(GEKTUBHON pearn3alii HHHOBAIMOHHBIX MPOEKTOB M Pa3BUTHIO SKOHOMMKHU PETHOHA.
B HOBBIX YCIIOBHUSIX HHCTPYMEHTAIBHBIM 00€CIICYeHNEM PEernOHaIbHOTO Pa3BUTHS CTAHOBUTCSI CHCTEMa YIIPABICHHS
YeJI0BEeYeCKIMH pecypcaMu. Ha ocHOBe B3anmMozmeHcTBHS CyObEKTOB PBIHKA TPyZa M PHIHKA 00pa30BaTEIbHBIX YCIyT
(oOpa3oBareNbHBIX yUpexIeHHl, paboToaaTesneld, OpraHoB HCIOTHUTEIBHON BIACTH, MyHHIINTIATBHON BIACTH, a TaK-
)K€ BBIITYCKHUKOB) MOKHO 00€CIIEUUTh BBICOKYIO KOHKYPEHTOCIIOCOOHOCTD padoueit cuibl. J{i1st a3 dexTuBHOrO B3au-
MOJCHCTBHS YYaCTHHKOB IIPOLEcca IEeNeco00pa3sHo OCYIIECTBUTh PeOPMHPOBAHUE CHCTEMbI IPO(ECCHOHAIBHOTO
00pa30BaHUs BCEX YPOBHEH.

INNOVATIVE APPROACHES TO MARKETING RESEARCH OF THE LABOUR MARKET
AND EDUCATIONAL SERVICES IN THE REGION

Gromova N.M., Koltynyuk B.A.
1 SPK (f) of Novgorod State University, Russia (175,204, Novgorod region, StarayaRussa, Marx str., 4)
pk-f-novgu@rambler.ru
2 Sankt-Petersburg State University of Telecommunications.prof. Bonch-Bruevich Russia,

191186, St. Petersburg, nab. p. Sinks, 61, rector@sut.ru

In the general modernization of the Russian economy an important role in the interaction of labor markets of
educational services is the organization of cooperation between educational institutions and employers, which requires
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