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TOJIBKO TOJIOBO3PACTHBIE, COLMANBHBIE W TeorpaduuecKue XapaKTepUCTUKH CyOBEKTOB MOTPEONICHNUs], HO U BBISIBUTH
MOTHBAIIMOHHBIE (DAaKTOPHI, OKA3hIBAIONIME HAMOOJIbICE BIHMSHHUE IPH BBIOOpE By3a. B pesyinbrate IpoBeIeHHOTO
aHaJIM3a JIaHHBIX, COOPaHHBIX B IIpOLieCcCe MPOBEACHUS aHKCTUPOBAHMS, BBISICHHIOCH, YTO IMOTPEOUTENIB-THYHOCTD
00pa3oBaTeNbHbIX YCIyT By3a 3aMHTEPECOBAH B YIOBICTBOPCHUH JIMYHBIX MOTPEOHOCTEH B 0Opa30BaHMU MCXOIS M3
CHCTEMBI HE3aBHCHMBIX [IEHHOCTEH. BbUTo BBISBICHO, YTO Ha BHIOOP MOTpeOuTeNel HanOobIIee BIUSIHUEC OKA3bIBAIOT
(yHKIMOHATIbHASL, SMOIIMOHAIIBHAS, PeIIPEe3eHTaTHBHAS X OTHOCHUTEIIbHAS IEeHHOCTH. [ToTpeOuTen B OCHOBHOM 3aMH-
TEPECOBAHbI B YAIOBICTBOPCHUH [IO3HABATCIILHOM ITOTPEOHOCTH JIMYHOCTH, B ITOTYyYCHUH TPO(ECCHOHATIBHOTO CTaTyca,
XOTS MMEETCS JJOCTATOYHO OOJIbIIast 10JIs CTYACHTOB «HCOPHEHTHPOBAHHBIX» Ha 00y4eHHE B JAHHOM By3e. YacTH4HO
pemuTh 0003HaYeHHBIE TPOOJIEMBI IO3BOJIUT KOPPEKIMs YCTAHOBOK, 1IeNeil U IIEHHOCTeH mpon3BoauTeneil oopa3ona-
TENBHBIX yCIyT (paOOTHUKOB 00pa30BaTeIbHBIX YUPEKICHHUIH) U TOTPEOUTENeH JaHHBIX YCIIYT.
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The study was designed to identify the factors that influence the choice of the educational services of the
university, as well as getting information for the marketing mix of the university formation. To create a complex
portrait of the consumer of educational services of the university it was necessary to find out not only the age and sex,
social and geographical characteristics of the subjects of consumption, but also to identify the motivational factors most
influencing the choice of the university . The analysis of data collected in the course of the survey it was revealed that
consumer-person of educational services of the university is interested in meeting personal needs in education on the
basis of the system of independent values. It was found that consumer’ choice is influenced by functional, emotional,
representative and relative values. Consumers are mainly interested in meeting the cognitive needs of the individual, in
getting professional status, although there is quite a large proportion of students «undirected» to study at this university.
The correction of settings, goals and values of producers of educational services (employees of educational institutions)
and consumers of these services will partially allow to solve the identified problems.
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B ycnosusix BceoOIel MoiepHA3aNY SKOHOMUKH Poccry BaxkHOE MECTO BO B3aMMOJICHCTBUH PHIHKOB TPyAa U
00pa30BaTeIbHBIX YCIyT 3aHMMAaeT OPTaHU3alUs COTPYAHNIECTBA MEXIY yIeOHBIMH 3aBEACHUAMH W pabOTOmATeNs-
MH, KOTOpasi TpeOyeT JOMONHUTENbHBIX MAPKETHHTOBBIX HCCIIEIOBAHUH, TTO3BOISET pa3paboTaTh 3((HEeKTUBHYIO CH-
CTeMy MOHHTOPHHIAa KOHBIOHKTYPBI PhIHKA TPYyZa ¥ CIEANTD 3a U3MEHEHHEM CTPYKTYpbl TpeOoBaHuii paboTonareneit
K BBIITYCKHUKY, BHEJPUTH HHHOBAI[OHHBIE 00pa30BaTeIbHBIC IPOIPAMMBI, a TAK)Xe MOBBICHTH YPOBEHb MOTHBAINN
npernofasareneil U oOydaronmxcs. JeuuT oTCyTCTBHS KOHKYPEHIUH B KaJPOBOM OOCCIICUCHUH SIBISIETCSI KPHUTE-
pHeM, MpensITCTBYIONMM >()(GEKTUBHON pearn3alii HHHOBAIMOHHBIX MPOEKTOB M Pa3BUTHIO SKOHOMMKHU PETHOHA.
B HOBBIX YCIIOBHUSIX HHCTPYMEHTAIBHBIM 00€CIICYeHNEM PEernOHaIbHOTO Pa3BUTHS CTAHOBUTCSI CHCTEMa YIIPABICHHS
YeJI0BEeYeCKIMH pecypcaMu. Ha ocHOBe B3anmMozmeHcTBHS CyObEKTOB PBIHKA TPyZa M PHIHKA 00pa30BaTEIbHBIX YCIyT
(oOpa3oBareNbHBIX yUpexIeHHl, paboToaaTesneld, OpraHoB HCIOTHUTEIBHON BIACTH, MyHHIINTIATBHON BIACTH, a TaK-
)K€ BBIITYCKHUKOB) MOKHO 00€CIIEUUTh BBICOKYIO KOHKYPEHTOCIIOCOOHOCTD padoueit cuibl. J{i1st a3 dexTuBHOrO B3au-
MOJCHCTBHS YYaCTHHKOB IIPOLEcca IEeNeco00pa3sHo OCYIIECTBUTh PeOPMHPOBAHUE CHCTEMbI IPO(ECCHOHAIBHOTO
00pa30BaHUs BCEX YPOBHEH.
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In the general modernization of the Russian economy an important role in the interaction of labor markets of
educational services is the organization of cooperation between educational institutions and employers, which requires
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additional market research, allows the development of an effective system for monitoring the labor market and to monitor
changes in the structure of requirements to graduate employers, to implement innovative educational programs, as well
as increase the level of motivation of teachers and students. Deficiency of the lack of competition in the staffing of the
criterion which prevents effective implementation of innovative projects and the development of regional economy.
In the new software tool for regional development is human resources management system. Based on the interaction
of the subjects of the labor market and the education market (educational institutions, employers, executive agencies,
municipal authorities, as well as graduates) can provide a highly competitive workforce. For effective interaction
between the participants of the process it is advisable to carry out the reform of vocational education at all levels.
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IpencTaBieH CUTyaTHBHBIH aHaN3 (aKTOPOB, JIETEPMHHHPYIOIINX COLMAIBHO-OPHEHTUPOBAHHOE PAa3BUTHE
MYHHUIHUNAIBHOTO 00pa3oBaHus. B KadecTBe KIII04eBOrO HHAMKATOPA KOM(MOPTHOCTH MPOKMBAHHUS HACEICHUS HA Tep-
PUTOPUH MYHHIMIIAIBHOTO 00pa30BaHUs PacCMaTpPUBACTCs JMHAMUKA YHCICHHOCTH ero HacesieHus. CrenaH BBIBOJ
0 TOM, YTO PENPOXYKTHBHBIE PE3EPBHI Cella HCUSPIIaHBbI, a Mepe] MAIBIMH U CPEJHUMH HPOMBIIUICHHBIMUA TOPOaMHU
CTaBpOIOJIBCKOTO Kpasi CTOAT MPOOJIEMbI yke HE Pa3BUTHS, A TOAJCPKAHUS TPOU3BOICTB MPH COKPAICHUH YHCIICH-
HOCTH HaceJIeHUs B TPYAOCHOCOOHOM BO3pACTe M CHIDKEHUH MOTEHIIHANA ero KBamudukaui. O00CHOBBIBACTCS KIIIO-
4eBast PoJIb CHCTEMBI JIOKaJIbHBIX arJIOMepaInii TOPOJIOB M CEIbCKHUX MOCENICHNT B 00€CIIeYeHNH COINAIbHO-OPUEHTH-
POBaHHOTO PA3BUTHS TEPPUTOPUHL.
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The situational analysis of the factors determining socially oriented development of municipality is submitted. As
the key indicator of comfort of accommodation of the population in the territory of municipality dynamics of number
of its population is considered. The conclusion that reproductive reserves of the village are settled is drawn, and the
small and average industrial cities of Stavropol region are faced by problems any more developments, and maintenance
of productions at population reduction at able-bodied age and decrease in potential of its qualification. The key role of
system of local agglomerations of the cities and rural settlements locates in ensuring socially oriented development of
the territory.
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ITpenmeToM Mccaen0BaHHs CTAThU SBISETCS Majoe NMPEANPUHAMATENBECTBO B PEATbBHOM CEKTOPE YKOHOMHKH.
AKTyanbHOCTB PabOTHI 0OYCIIOBIICHA TE€M, UTO MAJIO€ IPEANPUHIMATEILCTBO SABISCTCSI HEOOXOANMBIM JIEMEHTOM CO-
IIATbHO-KOHOMHUYECKOTO MeXaHu3Ma. Ero BeICOKast MpHCTIOCOOISIEMOCTh U BO3SMOXKHOCTh YIOBIETBOPSITH TTOTPEO-
HOCTH 3HAQUMTEIbHOW YaCTH BHYTPEHHEr0 pPbIHKA CIIOCOOHBI 00ECNEYHTh YCTOWYMBOE COLMAIbHO-YKOHOMHYECKOE,
MHHOBAILIMOHHOE U HAayYHO-TEXHUUYECKoe pa3BuTue. Ho yBennuenne konnuecTBa cyObEKTOB MAJIOTO M CPEAHETO Ipe-
MIPUHUMATEIbCTBA B DKOHOMHKE Poccun He pemuT cTpaTernyeckux 3ajad HallMOHAJIbHOM SKOHOMHKH. Tak kak amst
IIPEOJONIEHHs] HETraTUBHOU TEHJCHIMH YBEIMUYEHUS CEPBUIILHOIO CEKTOPA, 3aMELIAIOLIEr0 PeabHblil CEKTOP B MaJIOM
NpeINpUHIMATENbCTBE, HEOOXOAMMO YBEINUYEHNE KOTNYECTBA MAJIOTO 1 CPEAHETO NMPEANPUHUMATENBCTBA B KOHKPET-
HBIX CEKTOpax peajbHOH dKoHOMuKH. Llenb paboThl 3aKirouaeTcs B NMPEUIOKEHHH TPYNIUPOBKH CTATHCTHYECKUX
ToKa3aresel, TaroluX MaKCHMalTbHO MH(OPMATHBHYIO XapaKTEPUCTHUKY TpeIMeTa MCCIIe0oBaHus. MeTomomorude-
CKHI MHCTpyMeHTapHii paboTel 6a3upyeTcs Ha MPUMEHEHHH METOJ0B HCTOPHUYECKOTO, CTATHCTHYECKOTO M MPUIHH-
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