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Extremely important in the system of the economy state regulation on the post-transformational stage of its
development is to ensure the commercial entrepreneurship economic security. Such conclusion is made by the authors
under the hypothesis that the manifestations of the insufficiently efficient regulation of the retail trade are the following:
low financial stability, liquidity and solvency, not high indices of the financial and economic efficiency of economy,
low inventory turnover and resources provision (staff, financial resources); low innovative activity, not high level of
e- commerce development and a small share of form of the payments by check, the availability of the essential shadow
sector. The negative quantitative and qualitative characteristics that testify the insufficient state of the commercial
entrepreneurship economic security ensuring have been determined. The totality of means towards the state policy
improvement of the commercial entrepreneurship economic security system formation has been introduced.
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B naHHO# CcTaThe aKTyaIn3MPOBaH KJIACTEPHbIN [OIX0/] B HHAYCTPHHU Typu3Ma. KitacTepsl siBIsOTCS cOO0LIeCTBOM
(hupM, TECHO CBSI3aHHBIX OTPACICH, B3aMMHO JOMOIHSOLIUX APYT APyra U COCOOCTBYIOLIMX POCTY CBOCH KOHKYPEHTO-
criocoOHOCcTH. TeM caMbIM OHH BBITIOJTHSIFOT POJIb «TOYEK POCTa» B Pa3BUTHU BHYTPCHHETO PHIHKA U SKOHOMHKH PETHOHA.
Jusepcudukarms 5JKOHOMHUKA MOHOTOPO/IOB HA MPUTPAHUYHBIX TEPPUTOPUSIX Yepe3 KIACTEPHBIN MOIXO SIBISICTCS Ofl-
HHUM M3 OCHOBHBIX PEILCHHH JaHHOW mpobiemMbl. TypuCTCKasi 0Tpacib MOXKET CTaTh OJHUM U3 CLOCOOOB IuBepcudHKa-
[[X SKOHOMHUKH, UCIIONB3Ysl HAPACTAFOIIHMIA TTOTCHIIMAT TPAHCTPAHUYHOTO COTPYAHHUYECTBA U TIOTOK TYPUCTOB. ABTOPOM
Mpe/IoKEeHa MOJICTb (POPMUPOBAHMS TYPUCTCKOTO Kiactepa. [IpeHa3HaueHUe MOJICN TYPUCTCKOTO KilacTepa COCTOUT
B MCIIOJIb30BaHUH COACHCTBHUSI HHTETPALIMHU [IPHPOIHO-TeOrpadhHIeCKOro, KaapoBoro, HayIHOro, PECYpPCHOTO, IPOU3BOI-
CTBEHHOTO0, HH()PACTPYKTYPHOTO [IOTEHIHAIOB, OCBOCHHS HOBBIX TEXHOJIOTHH 1 MIPUBJICUCHUS MOTCHIIHATBHBIX HHBECTO-
poB. Takum 00pa3oMm, MoOJielIb TYPUCTCKOTO KJIacTepa — 3TO MOCIESI0BATEIbHO Pa3BUBAOLIASICS COBOKYITHOCTh B3aHMO-
JICUCTBYIOIINX 3JICMEHTOB, HCOOXOMMBIX JIISI KOOPIMHAIIMN M PaCHpe/IeIICHIUS PECYPCOB, CIIOCOOHBIX CO3/1aTh HYKHBIC
YCIIOBHSI JUTS TPEIOCTABICHHSI KOHKYPEHTOCIIOCOOHBIX TYPUCTCKUX YCIIyT, OTBEUAIOIIMX 3aIPOCaM MoTpeduTerneii.
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In this article cluster approach in the tourism industry is staticized. Clusters are community of firms, closely related
branches mutually supplementing each other and promoting growth of the competitiveness and by that, carry out a role
of» growth points» in development of domestic market and region economy. Diversification of economy of monocities
in border territories through cluster approach is one of the main solutions of this problem. The tourist branch can become
one of ways of diversification of economy, using the accruing potential of cross-border cooperation and a flow of tourists.
The author offered model of formation of a tourist cluster. The mission of model of a tourist cluster consists in use of
assistance of integration of natural and geographical, personnel, scientific, resource, production, infrastructure potentials,
development of new technologies and involvement of potential investors. Thus, the model of a tourist cluster is consistently
developing set of the interacting elements necessary for coordination and distribution of resources, capable to create the
necessary conditions for providing the competitive tourist services answering to inquiries of consumers.
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[IpoBenen aHanm3 MOAX00B K OIEHKE IIEHHOCTH OpEeH/Ia, BBISIBIEHA MPAKTHIECKask HEOOXOANMOCTh OIIEHKH IS
Ppa3paboTKH MOCIEAYIOMNX TUNIAHOB CTPAaTErHYeCcKoro ynpasieHus. Taxke Obita 0003HadeHa mpodieMa BEIOOpa cpein
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GOJIBIIIOTO KOJIMYECTBA MOAXOA0B K OIIEHKE TOTr0, KOTOPBIH B MOJHOI Mepe COOTBETCTBOBAJ OBl CrielM(pHKE IPEIPH-
ATHS. BBUTH OTMeUeHbI cOCTaBIAIOMHNe [IEHHOCTH OpeH/ia, a TakKe MOAIePKHYTa HEBO3MOXXHOCTh OIIEHKH CTOMMOCTH
OpeHza Ha OCHOBE TTOKa3aTeliel MpHObLTH. B cTaThe OnrcaHbl OCHOBHBIE METO/BI, HO3BOISIONINE OL[CHUTH CTOMMOCTh
OpeHia ¢ O3 PBIHKA, TOTPeOUTENs ¥ KOMIAHUH. BbInn paccMOTPEHBI KPUTEPHHU OLIEHKHU IIEHHOCTH OpeH/a, mpej-
noxeHHble . AakepoMm, a TakiKe MeKTyHapOIHBIM CETEBBIM PEKJIAMHBIM areHTcTBOM Young & Rubicam. B pesynbrare
aHaJIN3a CYNIECTBYIOMNX MOIXO0I0B aBTOPAMH OBLUTH BEHIJEIICHBI KIIIOUEBEIE, 10 HX MHEHHIO, XapaKTePHCTHKN TOBapa,
KOTOpBIE MOTYT CBHAETEIBECTBOBATH O HAIMYNH CHIFHOTO OpeH/a.
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The analysis of the ways of brand equity valuation was made, the practical importance of the valuation for the further
strategic management plans elaboration was noted. Also the problem of choosing the most suitable way of valuation between
the great quantity of ways was indicated. The constituents of brand equity were mentioned, and also the impossibility of brand
valuation in accordance with the change of profits was underlined. The main ways of brand equity valuation at market level,
customer level and firm level were described in the article. Aaker’s and Young & Rubicam’s, a marketing communications
agency, criteria of brand equity valuation were viewed. As a result of the analysis of existing ways the authors picked out the
key, in their opinion, characteristics of a product, which can indicate the strong brand presence.
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J1ns cpaBHEHUSI yIEIBHOTO Beca 0e3paboTHBIX B (heliepalbHBIX OKpyTrax OT Beero Oe3paboTHoro HacerneHus: PO moctpoeHs
mmarpammsl [laperto. [Toctpoens! rpynmupoBku cyObekToB PO mo ynensHOMY Becy 06e3pa0OTHBIX B CyOBEKTax OT OOLIEro Ko-
nmuecTBa 6e3paboTHBIX B PD, 10 ypoBHIO 0e3pabOoTHIIBI (B TOM UKICIE 3aPETHCTPUPOBAHHON Oe3pab0THIIBI), 10 YICTHHOMY BECy
3aperUCTPUPOBAHHBIX Oe3pabOTHBIX OT MX 00IIero KoymdecTsa B PO 1 1o urcieHHOCTH He3aHATHIX TPpak/iaH, 3apernCcTPHPOBaH-
HBIX B TOCYAPCTBEHHBIX YIPEKICHNSX CITy>KObI 3aHATOCTH HACENECHNS, B pacdeTe Ha OHy 3asBICHHYIO BaKaHCHIO. MccienoBan
YIENbHBIHA Bec 6e3pabOTHBIX MY)KUHMH H YKEHIIMH B (heiepaibHbIX OKpyTax OT o0riero komuectsa 6e3pabotHbix B PO. [Tpoana-
JIM3UPOBaH 00Pa30BATENbHBIN YPOBEHB Oe3paboTHBIX. MccienoBana pa3HHIa MeXITy ypOBHEM Oe3pabOTHIIBI M 3aperHCTPUPOBAH-
Holt 6e3paborurs! B 2000 1 2011 rT. PaccMoTpeHa YMCIeHHOCT HE3aHSIThIX TPAK/IaH, 3apeTUCTPHPOBAHHbIX B TOCYIaPCTBEHHBIX
YUIPEKACHUSX CITYKOBI 3aHATOCTH HACEIICHMSI, B pactieTe Ha ONHY 3asBICHHYIO BaKaHCHIO. CIeaHb! BHIBOIBL.
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For comparison, the specific weight of the unemployed in the Federal districts of the total unemployed population of the
Russian Federation diagrams ITaperro. Built grouping of subjects of the Russian Federation according to the specific weight of
the unemployed in the subjects of the total number of unemployed in Russia, the level of unemployment (including the registered
unemployment), the proportion of registered unemployed of the total number in the Russian Federation and the number of
unemployed citizens, registered in state employment service per one vacancy. Investigated the share of unemployed men and
women in the Federal districts of the total number of unemployed in Russia. Analyzed the educational level of the unemployed.
Investigated the difference between the unemployment rate and registered unemployment rate in 2000 and 2011 Considered the
number of unemployed citizens, registered in state employment service per one vacancy. Conclusions are made.
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npOBeﬂeH aHaJIn3 COCTOSHUS MOZ[epHPISaHHOHHOﬁ Cp€abl COBpeMeHHOﬁ SKOHOMHUKHM Poccuu 1Mo OTHOIICHHIO K
KIIFOUCBOMY MMOAPA3JACICHUIO U YPOBHIO HAPOJAHOI'O X03s1CTBA — MPEATIPUATHUIO. HpC,HHpI/ISITI/Ie BBICTYIIACT CTapTOBOﬁ
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