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B crarbe paccmaTpuBaroTCs CyLIECTBYIOLIME MPEICTABICHUSI OTHOCUTENIBHO TaKUX KaTeropHil SKOHOMUYECKON
HayKH, KaK IpO(QIIbHBIC U HeTIPO(IIIbHEIE aKTHBEI KOMITaHHUH. [IpearaeTcs kiaccu(UKaIis CyIecTBYIOMNX B3IIIsI-
JIOB aBTOPOB HA KATETOPHIO «HEMPO(DUIbHBIE AKTHBED» MO CIECAYIONIUM MTOAXO0AaM: KIACCUIECKUH, OBITOBOH U CTpaTe-
rudeckuii. V3nararorcs npeicTaBiIeH!s! OTHOCUTEIBHO HEOOX0IMMOCTH HCXOAUTh IIPH IOCTpOeHNH poduiis OusHeca
KOMITAaHHMH U3 MPEIITOCHUIOK CTPAaTEernuecKoro BUICHUs Onu3Heca. [IpHBOASTCS TOBOIBI OTHOCHUTENIBEHO Hellesecoodpas-
HOCTH HCIOJIB30BaHUS B Ka9€CTBE ONPEACIIONIETO TOIBKO OJHOTO OCHOBHOTO BHJIa YKOHOMHYECKOH AESTEINbHOCTH
JUIS 1ieneit onpeneneHus mpoduis akTHBOB KoMIaHUH. [IpOBOANTCS MBICTB O TOM, YTO MPOGHIbL OM3HECA KOMITAHUN
HPEACTABIIET COO0I KOMIUIEKCHYIO KaTeropHIo, yIOBIETBOPSIOILYIO Psily YCIOBHIL, Cpei KOTOPHIX INIABEHCTBYIOLIEE
MECTO 3aHMMaeT IIPEACTaBICHHE O CHHEPreTH4YecKoM 3(deKTe, BO3HUKAIOMIEM MEXIy IEMEHTaMH, BXOMSAIIMMA B
npodts 6nu3Heca. M3maraioTcs npeAcTaBIeHNsI OTHOCUTEIHHO ONPEAENICHNS IPOQIIIBHBIX M HETIPO(QUIEHBIX aKTHBOB
KOMITAaHHMH B 3aBUCHMOCTH OT UX NPHUHAIEKHOCTH K IPOGHIIO On3Heca.
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The article considers existing idea concerning such categories of economic science as core and non-core assets. The
article includes classification of existing points of view of authors on the non-core assets under following approaches:
classical, worldly and strategic. In the article the idea is carried out about the necessity of using the strategic vision of
business as condition for construction the company business profile. Arguments are adduced about inexpediency of
use only one kind of economic activity as defining for identification of the company business profile. The main idea of
the article is a company profile is a complex category under several conditions such as synergistic result which arising
between elements which are included into the company business profile. The article also describes the representations
concerning definition of core and non-core assets of the company which are depending on their belonging to the
company business profile.
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B nmanHOI cTaTthe 00CYXKIAOTCS BOMPOCHI (DOPMUPOBAHUS M PAa3BUTHUSI PhIHKA 00PA30BaTEIbHBIX YCIYT B 3KO-
HOMUKe 3HaHHU. PackpbIBaeTcs MOHATHE PhIHKAa 00pa30BaTEIBHBIX YCIYT, IIPOBOIAMUTCS CPaBHEHHE JCHUHHUIINI «CH-
cTeMa» U «chepa» 0Opa3oBaHMs, aHATH3UPYIOTCS TOYKH 3PEHHS Pa3IMYHBIX aBTOPOB. [lomuepkuBaeTcs ocodas poib
HallMOHAIBHOI CUCTEeMbI 00pa30BaHMsI M YEIOBEUSCKHX PECYpPCOB B ITPOLIECCEe MEepexosia CTpaHbl HA MHHOBALMOHHBII
MyTh Pa3BUTHS B YKOHOMHUKE 3HaHUA. [Ipearaetcs paccMaTpuBaTh phIHOK 00pa30BaTEIbHBIX YCIYT KaK MYJIbTHATPU-
OyTHUBHYIO COIHMATIbHO-9KOHOMHYECKYIO CHCTEMY Pa3BUTHS «IKOHOMHKH 3HaHHI». PackppiTa HEOOXOMMMOCTD ajar-
Tal MEXaHW3Ma PEryJHpPOBaHHS PHIHKA 00pa30BaTEIBHBIX YCIYT, OITOMY BCe OoIblliee 3HaYCHHE MPHOOpETaeT
U3y4YEeHHUE KOJMYECTBEHHBIX U KaY€CTBEHHBIX COCTABIIIONINX YEJIOBEYECKOT0 MOTEeHIIMaNa. B 3Toi CBs3H, BO-NIEPBBIX,
HEOOXOJIMMO OIICHUTHh BO3MOXKHBIC TICPCIICKTHBHBIC PE3YJIBTAThI PA3BUTHUS CIOXKUBIIIAXCS COIHMATBHO-IKOHOMUYIECCKUX
TEHJICHIIUH B chepe 3aHATOCTH, TPOPEeCCHOHATEHOTO 00pa30BaHUs M PhIHKA TPy/Aa. Bo-BTOPBIX, — pemInTh 3a1a41 CO-
IIACOBAaHUS CIIPOca Ha pabouyIo CHITY U €€ MPEATIOKEeHHUS, H, B-TPEThUX, — TOTOBUTH OMEPEKAIOIIIMU TEMIIAMU COOT-
BETCTBYIOIINX CIIEIUAIICTOB, 00JI1a1al0IIIX HOBOW 0011 U TPYIOBOH KyJIBTYpOii.
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In this article questions of formation and development of the market of educational services in economy of
knowledge are discussed. The concept of the market of educational services reveals, comparison of definitions «system»
and education «sphere» is carried out, the points of view of various authors are analyzed. The special role of a national
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