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B crarbe paccmaTpuBaroTCs CyLIECTBYIOLIME MPEICTABICHUSI OTHOCUTENIBHO TaKUX KaTeropHil SKOHOMUYECKON
HayKH, KaK IpO(QIIbHBIC U HeTIPO(IIIbHEIE aKTHBEI KOMITaHHUH. [IpearaeTcs kiaccu(UKaIis CyIecTBYIOMNX B3IIIsI-
JIOB aBTOPOB HA KATETOPHIO «HEMPO(DUIbHBIE AKTHBED» MO CIECAYIONIUM MTOAXO0AaM: KIACCUIECKUH, OBITOBOH U CTpaTe-
rudeckuii. V3nararorcs npeicTaBiIeH!s! OTHOCUTEIBHO HEOOX0IMMOCTH HCXOAUTh IIPH IOCTpOeHNH poduiis OusHeca
KOMITAaHHMH U3 MPEIITOCHUIOK CTPAaTEernuecKoro BUICHUs Onu3Heca. [IpHBOASTCS TOBOIBI OTHOCHUTENIBEHO Hellesecoodpas-
HOCTH HCIOJIB30BaHUS B Ka9€CTBE ONPEACIIONIETO TOIBKO OJHOTO OCHOBHOTO BHJIa YKOHOMHYECKOH AESTEINbHOCTH
JUIS 1ieneit onpeneneHus mpoduis akTHBOB KoMIaHUH. [IpOBOANTCS MBICTB O TOM, YTO MPOGHIbL OM3HECA KOMITAHUN
HPEACTABIIET COO0I KOMIUIEKCHYIO KaTeropHIo, yIOBIETBOPSIOILYIO Psily YCIOBHIL, Cpei KOTOPHIX INIABEHCTBYIOLIEE
MECTO 3aHMMaeT IIPEACTaBICHHE O CHHEPreTH4YecKoM 3(deKTe, BO3HUKAIOMIEM MEXIy IEMEHTaMH, BXOMSAIIMMA B
npodts 6nu3Heca. M3maraioTcs npeAcTaBIeHNsI OTHOCUTEIHHO ONPEAENICHNS IPOQIIIBHBIX M HETIPO(QUIEHBIX aKTHBOB
KOMITAaHHMH B 3aBUCHMOCTH OT UX NPHUHAIEKHOCTH K IPOGHIIO On3Heca.
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The article considers existing idea concerning such categories of economic science as core and non-core assets. The
article includes classification of existing points of view of authors on the non-core assets under following approaches:
classical, worldly and strategic. In the article the idea is carried out about the necessity of using the strategic vision of
business as condition for construction the company business profile. Arguments are adduced about inexpediency of
use only one kind of economic activity as defining for identification of the company business profile. The main idea of
the article is a company profile is a complex category under several conditions such as synergistic result which arising
between elements which are included into the company business profile. The article also describes the representations
concerning definition of core and non-core assets of the company which are depending on their belonging to the
company business profile.
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B nmanHOI cTaTthe 00CYXKIAOTCS BOMPOCHI (DOPMUPOBAHUS M PAa3BUTHUSI PhIHKA 00PA30BaTEIbHBIX YCIYT B 3KO-
HOMUKe 3HaHHU. PackpbIBaeTcs MOHATHE PhIHKAa 00pa30BaTEIBHBIX YCIYT, IIPOBOIAMUTCS CPaBHEHHE JCHUHHUIINI «CH-
cTeMa» U «chepa» 0Opa3oBaHMs, aHATH3UPYIOTCS TOYKH 3PEHHS Pa3IMYHBIX aBTOPOB. [lomuepkuBaeTcs ocodas poib
HallMOHAIBHOI CUCTEeMbI 00pa30BaHMsI M YEIOBEUSCKHX PECYpPCOB B ITPOLIECCEe MEepexosia CTpaHbl HA MHHOBALMOHHBII
MyTh Pa3BUTHS B YKOHOMHUKE 3HaHUA. [Ipearaetcs paccMaTpuBaTh phIHOK 00pa30BaTEIbHBIX YCIYT KaK MYJIbTHATPU-
OyTHUBHYIO COIHMATIbHO-9KOHOMHYECKYIO CHCTEMY Pa3BUTHS «IKOHOMHKH 3HaHHI». PackppiTa HEOOXOMMMOCTD ajar-
Tal MEXaHW3Ma PEryJHpPOBaHHS PHIHKA 00pa30BaTEIBHBIX YCIYT, OITOMY BCe OoIblliee 3HaYCHHE MPHOOpETaeT
U3y4YEeHHUE KOJMYECTBEHHBIX U KaY€CTBEHHBIX COCTABIIIONINX YEJIOBEYECKOT0 MOTEeHIIMaNa. B 3Toi CBs3H, BO-NIEPBBIX,
HEOOXOJIMMO OIICHUTHh BO3MOXKHBIC TICPCIICKTHBHBIC PE3YJIBTAThI PA3BUTHUS CIOXKUBIIIAXCS COIHMATBHO-IKOHOMUYIECCKUX
TEHJICHIIUH B chepe 3aHATOCTH, TPOPEeCCHOHATEHOTO 00pa30BaHUs M PhIHKA TPy/Aa. Bo-BTOPBIX, — pemInTh 3a1a41 CO-
IIACOBAaHUS CIIPOca Ha pabouyIo CHITY U €€ MPEATIOKEeHHUS, H, B-TPEThUX, — TOTOBUTH OMEPEKAIOIIIMU TEMIIAMU COOT-
BETCTBYIOIINX CIIEIUAIICTOB, 00JI1a1al0IIIX HOBOW 0011 U TPYIOBOH KyJIBTYpOii.
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In this article questions of formation and development of the market of educational services in economy of
knowledge are discussed. The concept of the market of educational services reveals, comparison of definitions «system»
and education «sphere» is carried out, the points of view of various authors are analyzed. The special role of a national
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education system and human resources in the course of transition of the country to an innovative way of development
in economy of knowledge is emphasized. It is offered to consider the market of educational services as multiattributive
social and economic system of development «economy of knowledge». Need of adaptation of the mechanism
of regulation of the market of educational services therefore the increasing value gets studying of quantitative and
qualitative components of human potential is opened. In this regard, first, it is necessary to estimate possible perspective
results of development of the developed social and economic tendencies in the sphere of employment, professional
education and a labor market. Secondly, to solve problems of coordination of labor demand and its offer, and, thirdly,
to prepare advancing rates of the corresponding experts possessing new general and labor culture.
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CoBpeMeHHOE COCTOSTHAE MUPOBOM M OTEUECTBEHHON SKOHOMHUKH, CIIOKHOCTB ¥ BBICOKAs MHAMUYHOCTD BHEIII-
Hel cpejibl, Y/KeCTOUCHHE KOHKYPCHIIMU TPEOYIOT OT MPENPHUSTHI HEIPEPHIBHOTO, CHCTEMHOTO Pa3BUTHS, pean3aliii
CBOETO NOTeHIMaNa, popmupoBanus 3GpHEKTHBHON CTpaTerny Pa3BUTHS, OTBEYAIOIICH CIOKUBIIMMCS SKOHOMUYECKUM
ycoBusiM. OCOOEHHO Ba)KHO 3TO ISl HHTETPUPOBAHHBIX KOPITOPATHBHBIX CHCTEM, OTJIMYAIOIINXCST OPraHU3allMOHHOM,
NIPON3BOCTBEHHON U YIIPaBIEHUECKON CIOKHOCTEI0. DopMHpOBaHHE aJIeKBATHON CTPATErNy Pa3BUTHS TAaKOTO pojia
CIIOKHOOPTaHM30BaHHBIX CHCTEM IPEAIOJIaraeT OLEHKY YPOBHS SKOHOMHYECKOTO MOTEHIHAla HHTETPUPOBAHHOM CH-
CTEMBI U €€ YYaCTHUKOB Ha KOHKPETHOH CTaJuy )KU3HECHHOTO IL[MKJIA, TEKYILEr0 COCTOSHHS U IPOrHO30B IHHAMUKH
(axTopoB BHeIIHeH cperbl. B pesynbrare anann3a MeTo0sIorHu (JOPMHUPOBAHUS CTPATETUH Pa3BUTHSI, Oa3UPYIOIISHCs
Ha yKa3aHHBIX (pakTopax, B paboTe BBIAEICHBI OCHOBHBIC ITPOOJIeMbl (POPMHUPOBAHUS CTPATETHU Pa3BUTHS B HHTETPH-
POBaHHBIX KOPIIOPATHBHBIX CHCTEMaX, C(HOPMYIMPOBAHBI KIIFOYEBBIC HAIIPABICHHS (OPMHUPOBAHUS CTPATETHU pa3BH-
THS Ha CTAIUSIX )KU3HEHHOTO LIUKJIA XO3HCTBYIONMX CyOBEKTOB — YYaCTHHUKOB MHTEIPUPOBAHHON CHCTEMBI B pa3pese
YKPYHHEHHBIX 3TaroB (pOpMHUPOBAHMS CTPATETHN Pa3BUTHsI, 000CHOBAHBI 33/1a4K M OCHOBHBIC HAIIPABICHUS] Pa3BUTHS
CTPYKTYPHBIX 3JIEMEHTOB YKOHOMHYECKOTO IIOTEHIIMAJIAa XO3SCTBYOIIEro CyObeKTa.
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The current state of global and domestic economy, complexity and high dynamics of the environment, and
increased competition require from companies continuous, system development, realization of their potential, formation
of an effective development strategy which meets the existing economic conditions. This is especially important for
integrated corporate systems, differing organizational, production and management complexity. Formation of adequate
development strategy for such complex systems involves the assessment of economic potential of the integrated system
and its participants at a particular stage of the life cycle, as well as the assessment of the current status and dynamics
projections of environmental factors. Through analysis of methodology of development strategy formation, based on
these factors, the author defined main problems of formation of development strategy for the integrated corporate
systems, formulated key areas of development strategy formation at various life cycle stages of economic entities,
which are participants of the integrated system, in the context of consolidated steps of development strategy formation,
established objectives and main directions of development of structural elements of business entity economic potential.
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B ycnoBusix CBOOGOZHOTO PBIHKA M OCTPOH MEXKIYyHApPOJHOH KOHKYPEHLHH OOJBIIMHCTBO CIOKHOOPTaHHU30-
BAHHBIX SKOHOMHYECKHX CHCTEM CBSA3BIBAIOT CBOE PA3BUTHE C HEOOXOAMMOCTBIO (JOPMUPOBAHMS CTPATETMH HKOHO-
MHYECKOro pas3BHTHs. JIOCTI)KEHHE IEJIeBBIX IOKa3aTelell pa3BUTHS JEATCIbHOCTH OTICIBHBIX NPEANPUSITHH U
HMHTETPUPOBAHHBIX YKOHOMHYECKUX CHCTEM B IIEJIOM IPEIoiaraeT HeoOXoquMOCTh (DMHAHCOBOTO O0ECIICUSHUS UX
OTIEPAIIIOHHON U HHBECTUIIHOHHON ACATENHLHOCTH U (hopMUpoBaHUE 3PPEKTUBHON (HUHAHCOBOM CTPATETHH B COCTABE
obwieii crparernu pa3BuTHsa. B crarhe Mccie0BaHbI MOAXO/ABI K ONPEEICHNIO H OLCHKE (PUHAHCOBOTO MOTEHIHAIA
HPEIIPHATHS KaK OJHOIo U3 0a30BBIX DJIEMEHTOB ()MHAHCOBOW cTpareruu. Ha ocHOBe pe3ynbTaToB NMPOBEAESHHOTO
HCCIeN0oBaHus c(hOPMYIIPOBAHO aBTOPCKOE ONpeeieHre (PHHAHCOBOTO MOTEHNNANa YKOHOMUIECKOH CHCTEMBI, BEI-
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