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usually of options of the same type and the same strike price but different expiration dates; vertical options normally consist
of different types; diagonal spread consists of options of the same type but with different strike prices and expiration dates.

MAPKETHHI'OBBI AHAJIU3 COCTOSIHUS Y ITIPOTHO3 PA3BUTHS
DPAPMAILNEBTUYECKOI'O PBIHKA

3nanoBuu ML.IO., Ctynuna A.A.

OI'AOY BIIO «Cubupckuii penepanbublil ynuBepcuter», KpacHospck, Poccus
(660025, Kpacuosipck, niep. By3zosckwit, 3), e-mail: saaS5@rambler.ru

B pabote 1aHa KOMIUICKCHAs! OLICHKA TEHICHLIMIT PA3BUTHSI MUPOBOTO (hapMalleBTHYECKOTO PhIHKA HA COBPEMEHHOM
JTane M ero NporHo3 Ha OCHOBE CTaTUCTUYECKOrO M CTPYKTYPHOTO aHAJIM3a OITyOIMKOBaHHBIX MOKa3aTeneil [o0aibHOro
(bapMareBTHYECKOr0 PhIHKA, HCIIONIb30BaHa Takke Metonnka STEP-ananmmza. Tlomydennsie pe3ynsrarel MOryT OBITH HC-
TOJIb30BaHbI KakK HH(MOPMALOHHO-aHAIMTHYECKast 0asa Juist pa3paboTKN KOMIUIEKCA Mep TI0 PA3BHUTHIO PHIHOYHBIX OTHO-
meHnit B cucteMe BeemupHoii ToproBoii opranmsaimu (WTO). pencraBneHo 060cHOBaHIE HEOOXOIMMOCTH BHEAPCHNUS
CTPaTCruiCCKuxX HanpaBneHm‘/i pa3BuTUs, 1J1 IOBBILICHU KOHKypeHTOCHOCO6HOCTI/I OTCYCCTBCHHOI'O (bapMaueBaneCKoro
pbIHKa, B ycnoBusix Beryruienus Poccru B WTO. IIpencrasierHo 000cHOBaHHE HEOOXOAMMOCTH BHEIPSHHS CTPATEr MIECKNX
HAIpaBlICHUH pa3BUTHs (apMarieBTHICCKO oTpaciu st GopMupoBanus SGHeKTHBHOTO QyHKIIMOHUPOBAHKS HHHOBALIH-
OHHOM JICATENbHOCTH NPEANPUATHH, MOBBIIIEHUS KOHKYPEHTOCIIOCOOHOCTH OTEYECTBEHHOTO (papMarieBTHYECKOTO PIHKA.

MARKETING ANALYSIS OF THE STATE AND FORECAST
OF THE PHARMACEUTICAL MARKET DEVELOPMENT

Zdanovich M.J., Stupina A.A.
Siberial federal university, Krasnoyarsk, Russia (660025, Krasnoyarsk, Vuzovskii, 3), e-mail: saa55@rambler.ru

The paper gives a comprehensive assessment of trends in the global pharmaceutical market at present stage and
the forecast, based on statistical and structural analysis of the published global pharmaceutical market indicators; also
the STEP-analysis methodology is used. The received results can be used as information and analytical base for the
complex of measures on market relations in the system of the WTO development. The substantiation of the necessity
of implementation of the strategic directions for the development, to improve the competitiveness of the domestic
pharmaceutical market in the conditions of Russia entry in WTO. The substantiation of the necessity of implementation
of the strategic directions for the development of the pharmaceutical industry, for the effective functioning of innovative
activity of enterprises formation, competitiveness improvement of the home pharmaceutical market.

3BOJIIOINS HAYUYHBIX B3IUISI/IOB HA HIOHATUE «KJIUEHTCKAN KAITATAJ»

3u3un A.C.

OI'BOY BIIO «Mopnosckuii rocynapctBeHsbli yauepeuter uM. H.I1. OrapeBa» 3xoHOMH4eCKOro
(hakynprera kadenpel MmapkeTunra, r. Capanck, Poccus (430005, r. Capanck, yi. bonbiieBuctcekas, 1. 68),
e-mail: a.zizin@tpm13.ru

B crarbe 000CHOBaHO 3Ha4YEHNE KIIMEHTCKOTO KalUTaa, KOTOPbIi SBJISETCS OHIM U3 BKHBIX MAPKETHHIOBBIX aKTHBOB,
00eCIIeynBaIOIINX POCT € PHIHOYHON CTOMMOCTH. B CBS3H ¢ 9THM NpOBEieH PETPOCIIEKTUBHBIH aHAN3 YBOMIOLNN HAYUHBIX
B3NISIZIOB HA TIOHATHE «KJIMEHTCKUI KaruTamy. Ha ocHOBe n3ydeHHOI 3apyOeKHOI M OTeUeCTBEHHOW Hay4qHOH JIMTEPaTyphl,
TOCBAILIEHHON aHHON MpoONeMaTHKe, B CTaThe PasTPaHUYEHB! MOHSITHS — «MHTEIUIEKTYANIbHbIN KaluTam» ¥ «KIMEHTCKHIA
KanuTam». B ocHOBe onpesienienns KIMEHTCKOTO KalnTasa pOCCUHCKMX SKOHOMHUCTOB JIEXKHUT HJIEs O TOM, UTO JIAHHAsH KaTero-
puist OTpakaeT IIEHHOCTb OTHOLIEHHMH ¢ KIIMeHTaMu 1 HoKymaressiMu. OnpezeneHsl (hakTopsl, BIUSIONINE Ha PA3BUTHE TEOPUU
KJIMEHTCKOTO KaluTaia: ypoBeHb Pa3BUTH SKOHOMUKHU TOCYJIapCTBa, €€ MOMUTUYECKH Kypc, HOpMAaTHBHO-TIpaBoBas 0aza 1
Ap. B pamMKax Hay'-[HOI‘/'I CTaTbH BbIICTICHBI 4 3rarna OBOIIOLINMN HAYYHBIX B3IVIA10B Ha KITMEHTCKUHN KaInuTaJl. AKTOpOM CAEIaHbI
TIPE/TIONIOMKEHHUS O JAJIbHEHIIeM Pa3BUTHUN TEOPHH KIIMEHTCKOTO KanuTana, 000CHOBaHa HEOOXOMMOCTb B €€ Pa3BUTHHL.

THE EVOLUTION OF SCIENTIFIC VIEWS THE CONCEPT OF «CLIENT CAPITAL»
Zizin A.S.

OgarevMordovia State University, economic faculty, marketing, Saransk, Russia
(430005, Saransk, Bolshevistskayastreet, 68), e-mail: a.zizin@tpm13.ru.

A meaning of client capital that is one of the important marketing assets of companyhas been substantiated in
this article. It provides amarket value growth. Therefore, in this article, a retrospective analysis of the evolution of
scientific views on the concept of ‘client capital’ has been doneby author.Based on the study of international and
domestic scientific literature on this subjectthe author distinguished scientific terms: ‘intellectual capital’ and ‘client
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