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usually of options of the same type and the same strike price but different expiration dates; vertical options normally consist
of different types; diagonal spread consists of options of the same type but with different strike prices and expiration dates.

MAPKETHHI'OBBI AHAJIU3 COCTOSIHUS Y ITIPOTHO3 PA3BUTHS
DPAPMAILNEBTUYECKOI'O PBIHKA

3nanoBuu ML.IO., Ctynuna A.A.

OI'AOY BIIO «Cubupckuii penepanbublil ynuBepcuter», KpacHospck, Poccus
(660025, Kpacuosipck, niep. By3zosckwit, 3), e-mail: saaS5@rambler.ru

B pabote 1aHa KOMIUICKCHAs! OLICHKA TEHICHLIMIT PA3BUTHSI MUPOBOTO (hapMalleBTHYECKOTO PhIHKA HA COBPEMEHHOM
JTane M ero NporHo3 Ha OCHOBE CTaTUCTUYECKOrO M CTPYKTYPHOTO aHAJIM3a OITyOIMKOBaHHBIX MOKa3aTeneil [o0aibHOro
(bapMareBTHYECKOr0 PhIHKA, HCIIONIb30BaHa Takke Metonnka STEP-ananmmza. Tlomydennsie pe3ynsrarel MOryT OBITH HC-
TOJIb30BaHbI KakK HH(MOPMALOHHO-aHAIMTHYECKast 0asa Juist pa3paboTKN KOMIUIEKCA Mep TI0 PA3BHUTHIO PHIHOYHBIX OTHO-
meHnit B cucteMe BeemupHoii ToproBoii opranmsaimu (WTO). pencraBneHo 060cHOBaHIE HEOOXOIMMOCTH BHEAPCHNUS
CTPaTCruiCCKuxX HanpaBneHm‘/i pa3BuTUs, 1J1 IOBBILICHU KOHKypeHTOCHOCO6HOCTI/I OTCYCCTBCHHOI'O (bapMaueBaneCKoro
pbIHKa, B ycnoBusix Beryruienus Poccru B WTO. IIpencrasierHo 000cHOBaHHE HEOOXOAMMOCTH BHEIPSHHS CTPATEr MIECKNX
HAIpaBlICHUH pa3BUTHs (apMarieBTHICCKO oTpaciu st GopMupoBanus SGHeKTHBHOTO QyHKIIMOHUPOBAHKS HHHOBALIH-
OHHOM JICATENbHOCTH NPEANPUATHH, MOBBIIIEHUS KOHKYPEHTOCIIOCOOHOCTH OTEYECTBEHHOTO (papMarieBTHYECKOTO PIHKA.

MARKETING ANALYSIS OF THE STATE AND FORECAST
OF THE PHARMACEUTICAL MARKET DEVELOPMENT

Zdanovich M.J., Stupina A.A.
Siberial federal university, Krasnoyarsk, Russia (660025, Krasnoyarsk, Vuzovskii, 3), e-mail: saa55@rambler.ru

The paper gives a comprehensive assessment of trends in the global pharmaceutical market at present stage and
the forecast, based on statistical and structural analysis of the published global pharmaceutical market indicators; also
the STEP-analysis methodology is used. The received results can be used as information and analytical base for the
complex of measures on market relations in the system of the WTO development. The substantiation of the necessity
of implementation of the strategic directions for the development, to improve the competitiveness of the domestic
pharmaceutical market in the conditions of Russia entry in WTO. The substantiation of the necessity of implementation
of the strategic directions for the development of the pharmaceutical industry, for the effective functioning of innovative
activity of enterprises formation, competitiveness improvement of the home pharmaceutical market.

3BOJIIOINS HAYUYHBIX B3IUISI/IOB HA HIOHATUE «KJIUEHTCKAN KAITATAJ»

3u3un A.C.

OI'BOY BIIO «Mopnosckuii rocynapctBeHsbli yauepeuter uM. H.I1. OrapeBa» 3xoHOMH4eCKOro
(hakynprera kadenpel MmapkeTunra, r. Capanck, Poccus (430005, r. Capanck, yi. bonbiieBuctcekas, 1. 68),
e-mail: a.zizin@tpm13.ru

B crarbe 000CHOBaHO 3Ha4YEHNE KIIMEHTCKOTO KalUTaa, KOTOPbIi SBJISETCS OHIM U3 BKHBIX MAPKETHHIOBBIX aKTHBOB,
00eCIIeynBaIOIINX POCT € PHIHOYHON CTOMMOCTH. B CBS3H ¢ 9THM NpOBEieH PETPOCIIEKTUBHBIH aHAN3 YBOMIOLNN HAYUHBIX
B3NISIZIOB HA TIOHATHE «KJIMEHTCKUI KaruTamy. Ha ocHOBe n3ydeHHOI 3apyOeKHOI M OTeUeCTBEHHOW Hay4qHOH JIMTEPaTyphl,
TOCBAILIEHHON aHHON MpoONeMaTHKe, B CTaThe PasTPaHUYEHB! MOHSITHS — «MHTEIUIEKTYANIbHbIN KaluTam» ¥ «KIMEHTCKHIA
KanuTam». B ocHOBe onpesienienns KIMEHTCKOTO KalnTasa pOCCUHCKMX SKOHOMHUCTOB JIEXKHUT HJIEs O TOM, UTO JIAHHAsH KaTero-
puist OTpakaeT IIEHHOCTb OTHOLIEHHMH ¢ KIIMeHTaMu 1 HoKymaressiMu. OnpezeneHsl (hakTopsl, BIUSIONINE Ha PA3BUTHE TEOPUU
KJIMEHTCKOTO KaluTaia: ypoBeHb Pa3BUTH SKOHOMUKHU TOCYJIapCTBa, €€ MOMUTUYECKH Kypc, HOpMAaTHBHO-TIpaBoBas 0aza 1
Ap. B pamMKax Hay'-[HOI‘/'I CTaTbH BbIICTICHBI 4 3rarna OBOIIOLINMN HAYYHBIX B3IVIA10B Ha KITMEHTCKUHN KaInuTaJl. AKTOpOM CAEIaHbI
TIPE/TIONIOMKEHHUS O JAJIbHEHIIeM Pa3BUTHUN TEOPHH KIIMEHTCKOTO KanuTana, 000CHOBaHa HEOOXOMMOCTb B €€ Pa3BUTHHL.

THE EVOLUTION OF SCIENTIFIC VIEWS THE CONCEPT OF «CLIENT CAPITAL»
Zizin A.S.

OgarevMordovia State University, economic faculty, marketing, Saransk, Russia
(430005, Saransk, Bolshevistskayastreet, 68), e-mail: a.zizin@tpm13.ru.

A meaning of client capital that is one of the important marketing assets of companyhas been substantiated in
this article. It provides amarket value growth. Therefore, in this article, a retrospective analysis of the evolution of
scientific views on the concept of ‘client capital’ has been doneby author.Based on the study of international and
domestic scientific literature on this subjectthe author distinguished scientific terms: ‘intellectual capital’ and ‘client
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capital’. The basis of determining the client capital of Russian economists is the idea that this category reflects the value
of relationships between company and its clients.As a result of this articlefactors affecting the development of the
theory of client capitalwere identified:level of economic development of the state, its political course, legal framework,
etc. In this article the author emphasized 4stages of the evolution of scientific views to client capital. The author gave
assumptions about further development of the theory of client capital. He proves the need for its development.

O ®OPMHUPOBAHUUN MOJAEJIN CTPATETHYECKOTI'O
YHPABJIEHHUA ITPOJOBOJIBCTBEHHBIMU PECYPCAMU

3ununa JI.HU., CokosioB B.b.

OI'BOY BIIO «Mopnosckuii rocymapetBenHbiid yanBepcuteT uM. H. I1. Orapésay», Capanck, Poccus
(yn. BonbmeBuctckas, a. 68, . Capanck, Pecriybnuka Mopnosus, Poccus, 430005)

B crarbe paccMOTpeHbI BOIPOCHI, KACAIOLIUECS] CTPATErnUecKoro yrnpaBieHus: (OpMUPOBAHUEM U HCTIOIb30Ba-
HHUEM IIPOJIOBOJILCTBEHHBIX PECYpCOB B CTAOMIM3AIUK ¥ BOCCTAHOBJICHUH YKOHOMHYECKOTO POCTa B arpapHOM CEK-
Tope Poccun; OCHOBBI T€OPUH M METOJOJNIOTHU MPOJOBOILCTBEHHOM CTPAaTErny PeruoHa, OCHOBBI MOIEIMPOBAHMS
IapaMeTpoOB CHCTEMBI (DOPMUPOBAHUS M HCIIOIB30BAHUS IIPOJOBOIBLCTBEHHBIX pecypcoB. OTparkeHa HEOOXOAUMOCTh
pazpaboTku 3P(HEeKTUBHON ClELNaTU3UPOBAHHON KOMILIEKCHOH MpOrpaMMbl pa3BUTHA CHUCTEMbl ()OPMHUPOBAHMS U
HCTIONB30BaHMSI NIPOJOBOJILCTBEHHBIX PECYPCOB PETHOHA, HAIPABICHHOW HA PEAIN3alUI0 SKOHOMUYECKHX, COLUAIIb-
HbIX, HAyYHO-TEXHHYECKUX, OPraHM3ALUOHHBIX, HHPOPMALMOHHBIX Mep 110 (POPMUPOBAHHIO IIPOAOBOIBCTBEHHBIX
pecypcoB, pacIIMpeHHe eMKOCTH IIPOAOBOILCTBEHHOIO PBHIHKA, 0OeCIIeYeHNe JOCTaTOYHOCTH M YKOHOMHUYECKOH J10-
CTYITHOCTHU IIPOAOBOJILCTBHSA, UCKIFOUEHHE YPE3BBIUAMHBIX MTPOJOBOILCTBEHHBIX CUTyalluil HA OCHOBE MOOMIM3AINI
MOTCHIMAIBHBIX BO3MOXKHOCTEH COOCTBEHHOTO MPOU3BOCTBA. YIIyUIIEHHE CUTYallll BUANUTCS BO BHEPCHUH H OCY-
IECTBICHUH JIEHCTBEHHOTO, 3()(EKTUBHOIO OPraHM30BaHHOIO CTPATErMYECKOrO YIPABICHUS JAHHON OTPACIIbIO, YTO
MIO3BOJIUT MPEOJIONETh KPU3UCHYIO CHTYallI0 M 00€CHeUNTh CTaOMIbHYIO TeHCHIHIO YKOHOMHUECKOTO POCTa Cellb-
CKOXO3HCTBEHHOTO TIPOM3BOJICTBA.

THE FORMATION OF THE STRATEGIC MANAGEMENT MODEL FOOD RESOURCES

Zinina L.I., Sokolov V.B.

Ogarev Mordovia State University, Saransk , Russia
(St. Bolshevistskaya, 68, Saransk, Republic of Mordovia, Russia, 430005)

The questions relating to the strategic management of the formation and use of food resources in the stabilization
and restoration of economic growth in the agricultural sector of Russia, the basic theory and methodology of the region’s
food strategy, basic modeling parameters of formation and use of food resources. Reflects the need to develop effective
specialized integrated development program of formation and use of food resources in the region, aiming at the realization
of economic, social, scientific - technical, organizational, informational measures to create food resources, capacity
expansion of the food market, ensuring the adequacy and affordability of food, except in emergency food emergencies by
mobilizing the potential of its own production. The improvement seen in the introduction and implementation of efficient,
cost effective strategic management organized by the industry, which will overcome the crisis and to ensure a stable
tendency of growth of agricultural production.

NHCTUTYHUOHAJIBHBIE OCOBEHHOCTH
AHTUMOHOINOJBHOT'O PEI'YJIMPOBAHUA

3o3ysny M.D.

OI'BOY BIIO «lOro-3anagnslit rocyaapcTBeHHBINH yHUBEpCUTET», Kypck, Poccns
(305040, . Kypck, yi. 50 Jler Oktsa6ps, 94), e-mail: mariya.zozulich@mail.ru

OJHHUM M3 IPUOPHUTETHBIX CTPATErMUYeCKNX HAIPABICHHI PA3BUTHS CHCTEMBbI COLMAIBHO-DKOHOMHYECKUX OTHOIICHUH B
Pocenu siBisierest pOPMUPOBAHNE HHCTUTYTOB, 00CCIICYMBAIOIIMX CHIDKCHHE TPAHCAKIIOHHBIX H3IepKeK. Beryrast porb HHCTH-
TyTOB KaK (DaKTOpa, ONpe/IeIIsIOLIErO YpOBEeHb SJKOHOMHUECKOIO M COLMAIBHOTO PA3BUTHS CTPAHbI U €I0 HAIPABJICHHS, OTPaXKeHa
B psife uccrenoBaHnid. OMHAM 13 OOIIMX BBIBOZIOB, KOTOPHIN OIMCAH B CTATHE, SBIACTCS TTOJIOKEHIE 0 HeA(D(PEKTHBHOCTH PEBO-
JIOIIOHHOM JIOMKH CYIIECTBYFOIIMX 1 HACKICHHS 3aHMMCTBOBAHHBIX HHCTUTYTOB, HOCKOJIBKY M3MEHEHHE HHCTHTYIIHOHAILHON
CTPYKTYPBI — HPOLIECC, TPEOYIOLIHMIA ONPEIETICHHOIO BPEMEHH 1 LIE/ICHANPABIICHHBIX M CHCTEMATHYECKHX YCHJIHI TOCY/1apCTBa,
KOPPEKTHPYEMBIX B X0/ X OCYIIECTBIICHHS, U HE SBIIAFOLIMNCS PEe3yIETaTOM CIIOHTAHHOI CaMOOPTaHH3aLIHH.

INSTITUTIONAL FEATURES OF ANTIMONOPOLY REGULATION

Zozulich ML.F.

Southwestern state University, Kursk, Russia. Russia
(305040, Kursk, street 50 years of October,94), e-mail:mariya.zozulich@mail.ru

One of the priority strategic directions of development of system of social-economic relations in Russia is the
formation of institutions that ensure the reduction of transaction costs. The leading role of institutions as a factor
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