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NHCTUTYINHUOHAJIBHBIE OCOBEHHOCTH U NPEAITOCBIJIKH BOS3BHUKHOBEHUWSA
MMPOBJIEMBI «PABOTAIOIINX BEJIHBIX» B POCCUHA

Kapumos A.T., AnekceeB A.A.

OT'BYH MHCTUTYT COMallbHO-DKOHOMUYECKHX MCCIeIoBaHui Y GUMCKOTo HayyHOro neHTpa Poccuiickoit
akajeMuu Hayk, Y ¢a, Poccus (450054, . Ya, np. Oxts10ps, 71, kab. 438), e-mail: albn82@mail.ru

B npencrasienHoi paboTe Ipon3Be/ieHa IMOMBITKA OCMBICIICHHST HHCTUTYIIHOHAIBHBIX 0COOCHHOCTEH M IPEeIITOCkI-
JIOK BO3HUKHOBEHHS TPOOJIEMBI «pabOTAIOIINX OSIHBIX)» KaK HEraTHBHOTO COLMATILHO-9KOHOMHYECKOTO SIBIICHHS, IPUCY-
ILIEr0 COBPEMEHHOMY 3Tarty pa3ButHs Poccun. BeisiBiieHs! Xapaktep 1 MaciTadbl HeceayeMoii npobiemst. OnpeneneHo,
4TO Npeodiiafaroiiee OONBIINHCTBO HACEICHHUS, OQHUINATIBEHO IPH3HAHHOTO OSIHBIM, SBIISIOTCS PAOOTAOIINMH JIFOIbMH.
[IpousBeneH aHaIN3 HAYIHOM JINTEPATYPhI, KOTOPBIH TO3BOJISIET ONPEACIUTE «PabOTAIONIUX OETHBIX» KaK Pe3yIIbTaT HU3-
KOTO YPOBHS JIOXO/IOB M TpaHC(HEPTOB. ABTOPHI B CBOCH CTaThe PacKphIBAIOT MPOOIEMy «paboTalomuX OCIHBIX» B KOH-
TEKCTE TPAHC(HOPMAIIMOHHBIX MPOLIECCOB POCCHICKOI SKOHOMHKH, BbI3BaHHBIX JINOEpaIbHBIMU pe)OpMaMH I10 TIepeBOLY
IUIAHOBOH COBETCKON SKOHOMUKH Ha PHIHOYHYIO OCHOBY. YCTaHOBIICHO, YTO OCHOBHOM IPE/IINOCHUIKOM Takoro ()eHOMeHa,
Kak OeTHOCTh paboTaromero HaceneHus B Poccnm, sSBIsieTCsl HEMOIHOTA U HE3aBEPIIEHHOCTh PHIHOYHBIX PEeOpM.

INSTITUTIONAL FEATURES AND PRECONDITIONS OF EMERGENCE
OF THE PROBLEM «WORKING POOR» IN RUSSIA

Karimov A.G., Alekseev A.A.

FGBUN Institute for Social and Economic Research, Ufa Scientific Center, Russian Academy of Sciences, Ufa,
Russia (450 054, Ufa, Prospect October 71, off. 438), e-mail:albn82@mail.ru

In the article there is an attempt to comprehend institutional features and preconditions of appearance of a “working
poor” problem as a negative social and economic phenomenon inherent in the present stage of development of Russia.
Nature and scales of a studied problem are revealed. Determined that the vast majority of the population, officially
recognized the poor are the working people. The analysis of scientific literature which allows to define “working poor”
as a result of low level of the income and transfers is made. Authors of the article reveal a “working poor” problem in
a context of transformational processes of the Russian economy, generated by liberal reforms of the planned Soviet
economy to transfer it to market basis. It is established that the main prerequisite for such a phenomenon as poverty of
the working population in Russia, is imperfect and incomplete market reforms.
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O6cyxnaercst KOHIENTya IbHask MOJETb MApPKEeTHHTOBOTO (DYHKIIHOHAJIa BEPTHKAIBHO-HHTETPHPOBAHHBIX OPraHH-
3armit. OCOOEHHOCTH MOJIENHN 3aKJII0YAETCS B PACIINPEHNH MapKETHHTOBOTO (DYHKI[FOHANA, TPELyCMATPUBAIONIETO Ha-
JIMYUE JBYX «KITACCHYECKUX» KOMIIOHEHTOB — CTPATETHYECKOTO U OMEPaTHBHOTO MAapKETHHTa, 32 CUET 0COO0T0 HHCTPY-
MEHTapHsl BHYTPHOPraHU3alMOHHOIO MapKeTHHIa. [1oka3bIBaeTCsi MECTONONIOKEHHE U OCOOEHHOCTH 3TOH KOMITIOHEHTBI
MapKeTHHroBOro (pyHKIMoHana. [Ipeuaraercst moaxo/ ¥ IMyTH KOHCTPYHPOBAaHHS BHYTPHOPTaHU3AIIMOHHOTO MapKeTHH-
ra Ha OCHOBE MHTETPAIMH IIMPOKOTO CIIEKTPa CYIIECTBYIONINX MAPKETHHIOBO-OPHEHTHPOBAHHBIX TEXHOJIOTHH, yIUTHI-
BAIOIINX TPU 3TOM CNIENU(PUKY KPYIHBIX BEPTHKAIbHO-NHTETPHPOBAHHBIX SKOHOMHUECKHX CyOBeKTOB. JlaeTcs KpaTkas
cHCTeMaTH3aLys TakuxX TexHouoruil. [lpenaraercs cTpykTypa JUarHOCTUYECKOTO aInapara AJsl ONpeAeIeHUs CTCIEHH
Pa3BUTHSI BHYTPHOPTaHU3aIlMOHHOTO MapKETHHIa B BEPTUKATEHO-HHTET PUPOBAHHEIX CTPYKTypax. O0cyxnarorcs oOrre
BOIPOCHI IIPAKTHYECKON peann3aliy TaKOH METOUKI ANarHOCTHKY. KiTroueBble cioBa: BHY TPHOPTaHU3AIMOHHEIN Map-
KETHHI, BEPTHKAIbHO-UHTETPHPOBAHHBIE CTPYKTYPbI, METOIONOTHS YIPABIeHIECKON TUarHOCTHKH, OM3HEC-MOZIEIb.

FORMATION CONCEPT OF INTRA-MARKETING
IN VERTICALLY INTEGRATED ORGANIZATIONS
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Discusses the conceptual model of the marketing functionality of vertically integrated organizations. Feature of the model is
to improve the functionalyti of marketing, provides for two «classic» components - strategic and operational marketing, through
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