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a special tools of internal marketing. Shows the location and characteristics such components of the functionality of marketing.
Proposed approach and ways of constructing this functionality have realized by integrating the wide range of marketing oriented
techniques that take into account the specificity of large vertically integrated economic entities. Paper brings the brief systematization
of such techniques. Consider the structure of the diagnostic instruments designed to determine the extent of intra-marketing in
vertically integrated structures. Discuss general issues of practical implementation of this method of diagnosis.
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B crarbe paccMarprBaroTCst BOIPOCHI PECYPCHOTO 00ECTICUCHHUS ASSTENIbHOCTH By3a. JIJ1s IIOBBILICHHS KOHKYPEHTOYCTOHYH-
BOCTH By3a U IOJTy4YEHHUsI JIOCTYIIa K HEOOXOMMBIM PECypcaM HPEUIOKEHO EPEHTH K yIPAB/ICHHIO Ha OCHOBE TEOPHH 3aHHTEpe-
COBAHHBIX CTOPOH. [Ipe/IoskeH corntacoBaHHBIN ITOXOM K YIPABJICHUIO PECYPCHBIM 00SCIICUEHHEM By3a C YIETOM HPHOPHTETHBIX
HAIIPABIICHUH JICATENBHOCTH By3a, HEOOXOIMMBIX [UISl peasTi3alliy ero crpareru. [TokasaHa posib 3aKyHOYHO# JAeSTeIbHOCTH IPU
YIpPaBICHUN PeCypeHbIM obecriedenreM. [Ipemioke bl alropuT™bl B METOZ PAHXKHPOBAHKS 3asIBOK Ha IPHOOPETEHHE TOBAPOB,
THPOBEZICHNE PA0OT U OKa3aHUE yCITyT Ha OCHOBE CTCIICHH BIIMSIHUSI IIPEJIIONATraeMOH 3aKyIIKH Ha TpeOOBaHUE 3aMHTEPECOBAHHOIO
mmna. [TpemioxeHbI MOZeNy UL IPUHATHS PEIIeHHs O CrIoco0e pa3MEIeH s 3aKasa ¢ yIEToM 3aKoHoarenxcTa Poccuiickoit
Deneparmn B cepe TocyaapCTBEHHBIX 3aKyTIOK TOBAPOB, PA0OT M YCIyT OFOIKETHBIMH YUPEKICHHAMH.
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The questions of resource support of the university. To improve konkurentoustoychivosti university and access to the
necessary resources offered to go to the management on the basis of stakeholder theory. We propose a coordinated approach
to the management of resource support of the university with the priorities of the university, necessary for the implementation
of its strategy. The role of procurement in the management of resource provision. The algorithms and the method of ranking
applications for the purchase of goods, works and services on the basis of the degree of influence of the proposed purchase
on the demand of the person concerned. The models for decision-making about how to place an order under the laws of the
Russian Federation in the field of public procurement of goods, works and services financed institutions.

VIIPABJIEHUE CUCTEMOM 3AKYIIOK TOBAPOB, PABOT U YCJIVI
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B crarbe npencrasiena cucteMa Mojieseit JUlsl IPUHATHS YIIPABICHUECKUX PEIIeHHH 110 MPOIecCy 3aKyIoK TOBa-
PoB, paboT u YCIIyT JUIS Hy>K/ OIOIKETHOTO 00pa30oBaTeNbHOTO yupeskaeHus. Crucrema Mozienel mocTpoeHa ¢ yIEToM
3akoHOnarenbcTBa Poccuiickoit denepanun B cepe TocynapCTBEHHBIX 3aKYMOK TOBAPOB, PaOOT M yCIyr OIOIKETHBI-
MU y4pexJeHUusAMHU. JlaHHas cucTeMa npeHa3HayeHa Jylsd IPUHATHS YIIPaBIeHYECKUX PELICHUI Ha dTanax: NPUHATHA
peleHust o crocode pa3MelleHns 3akasa; GopMUpOBaHUs IUIaHA-rpaduKa pa3sMeIeHNs 3aKa30B Ha TIOCTaBKU TOBAPOB,
BBITIOJTHEHNE PaboT, OKa3aHHUe yCIIyT; NCTIONHEHHMS IUTaHa-rpaduka. [TokazaHa poib MiIaHa 3aKyloK IpH (OpMHUPOBAHIN
¥ UCTIONIHEHUH TUTaHa (PUHAHCOBO-X03AHCTBeHHOH nestenbHocTH (DX /1) OromkeTHOrO yupeskaeHus. McexomHoit nadop-
Mauneﬁ JUIA MOJCIIMPOBAHUS IIpoLecca yIIPaBJICHUA 3aKyTIIKaMH 11 HY XK YUPEIKACHUS ABJIAIOTCA JaHHbIE: C O(bMuHaHb—
Horo caiita Poccuiickoii @eneparin 11 pasmernenus 3aka3os http://zakupki.gov.ru; mian @ X/ yupeskieHus; 3asBKA OT
CTPYKTYPHBIX TTOAPA3/IeNICHII; KOJIMIECTBO COTPYAHHUKOB OT/IENA 3aKyTIOK; BpeMsl, HEOOXOAMMOE Ha KaXIyI0 IIPOLEIYDY.
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The article describes a system of models for decision-making process for the procurement of goods, works and services
for the needs of the budget of the educational institution. The system model is built with the legislation of the Russian Federation
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