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a special tools of internal marketing. Shows the location and characteristics such components of the functionality of marketing.
Proposed approach and ways of constructing this functionality have realized by integrating the wide range of marketing oriented
techniques that take into account the specificity of large vertically integrated economic entities. Paper brings the brief systematization
of such techniques. Consider the structure of the diagnostic instruments designed to determine the extent of intra-marketing in
vertically integrated structures. Discuss general issues of practical implementation of this method of diagnosis.
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B crarbe paccMarprBaroTCst BOIPOCHI PECYPCHOTO 00ECTICUCHHUS ASSTENIbHOCTH By3a. JIJ1s IIOBBILICHHS KOHKYPEHTOYCTOHYH-
BOCTH By3a U IOJTy4YEHHUsI JIOCTYIIa K HEOOXOMMBIM PECypcaM HPEUIOKEHO EPEHTH K yIPAB/ICHHIO Ha OCHOBE TEOPHH 3aHHTEpe-
COBAHHBIX CTOPOH. [Ipe/IoskeH corntacoBaHHBIN ITOXOM K YIPABJICHUIO PECYPCHBIM 00SCIICUEHHEM By3a C YIETOM HPHOPHTETHBIX
HAIIPABIICHUH JICATENBHOCTH By3a, HEOOXOIMMBIX [UISl peasTi3alliy ero crpareru. [TokasaHa posib 3aKyHOYHO# JAeSTeIbHOCTH IPU
YIpPaBICHUN PeCypeHbIM obecriedenreM. [Ipemioke bl alropuT™bl B METOZ PAHXKHPOBAHKS 3asIBOK Ha IPHOOPETEHHE TOBAPOB,
THPOBEZICHNE PA0OT U OKa3aHUE yCITyT Ha OCHOBE CTCIICHH BIIMSIHUSI IIPEJIIONATraeMOH 3aKyIIKH Ha TpeOOBaHUE 3aMHTEPECOBAHHOIO
mmna. [TpemioxeHbI MOZeNy UL IPUHATHS PEIIeHHs O CrIoco0e pa3MEIeH s 3aKasa ¢ yIEToM 3aKoHoarenxcTa Poccuiickoit
Deneparmn B cepe TocyaapCTBEHHBIX 3aKyTIOK TOBAPOB, PA0OT M YCIyT OFOIKETHBIMH YUPEKICHHAMH.
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The questions of resource support of the university. To improve konkurentoustoychivosti university and access to the
necessary resources offered to go to the management on the basis of stakeholder theory. We propose a coordinated approach
to the management of resource support of the university with the priorities of the university, necessary for the implementation
of its strategy. The role of procurement in the management of resource provision. The algorithms and the method of ranking
applications for the purchase of goods, works and services on the basis of the degree of influence of the proposed purchase
on the demand of the person concerned. The models for decision-making about how to place an order under the laws of the
Russian Federation in the field of public procurement of goods, works and services financed institutions.

VIIPABJIEHUE CUCTEMOM 3AKYIIOK TOBAPOB, PABOT U YCJIVI
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B crarbe npencrasiena cucteMa Mojieseit JUlsl IPUHATHS YIIPABICHUECKUX PEIIeHHH 110 MPOIecCy 3aKyIoK TOBa-
PoB, paboT u YCIIyT JUIS Hy>K/ OIOIKETHOTO 00pa30oBaTeNbHOTO yupeskaeHus. Crucrema Mozienel mocTpoeHa ¢ yIEToM
3akoHOnarenbcTBa Poccuiickoit denepanun B cepe TocynapCTBEHHBIX 3aKYMOK TOBAPOB, PaOOT M yCIyr OIOIKETHBI-
MU y4pexJeHUusAMHU. JlaHHas cucTeMa npeHa3HayeHa Jylsd IPUHATHS YIIPaBIeHYECKUX PELICHUI Ha dTanax: NPUHATHA
peleHust o crocode pa3MelleHns 3akasa; GopMUpOBaHUs IUIaHA-rpaduKa pa3sMeIeHNs 3aKa30B Ha TIOCTaBKU TOBAPOB,
BBITIOJTHEHNE PaboT, OKa3aHHUe yCIIyT; NCTIONHEHHMS IUTaHa-rpaduka. [TokazaHa poib MiIaHa 3aKyloK IpH (OpMHUPOBAHIN
¥ UCTIONIHEHUH TUTaHa (PUHAHCOBO-X03AHCTBeHHOH nestenbHocTH (DX /1) OromkeTHOrO yupeskaeHus. McexomHoit nadop-
Mauneﬁ JUIA MOJCIIMPOBAHUS IIpoLecca yIIPaBJICHUA 3aKyTIIKaMH 11 HY XK YUPEIKACHUS ABJIAIOTCA JaHHbIE: C O(bMuHaHb—
Horo caiita Poccuiickoii @eneparin 11 pasmernenus 3aka3os http://zakupki.gov.ru; mian @ X/ yupeskieHus; 3asBKA OT
CTPYKTYPHBIX TTOAPA3/IeNICHII; KOJIMIECTBO COTPYAHHUKOB OT/IENA 3aKyTIOK; BpeMsl, HEOOXOAMMOE Ha KaXIyI0 IIPOLEIYDY.
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The article describes a system of models for decision-making process for the procurement of goods, works and services
for the needs of the budget of the educational institution. The system model is built with the legislation of the Russian Federation
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in the field of public procurement of goods, works and services financed institutions. This system is designed for decision-
making at the stages: deciding how to place an order, the formation of the schedule placing orders for goods, works and services,
execution of the schedule. The role of the procurement plan in the formation and execution of the plan’s financial and economic
activities (FEA) of the budget agency. The input to the simulation of the process of procurement for the needs of the institution
are the data: the official site of the Russian Federation for ordering http://zakupki.gov.ru; plan FEA institutions; application of the
structural units, the number of employees of the purchasing department, the time required for each procedure.
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B crarbe paccMarpHBarOTCs HauOoJIee 3HAYMMBbIE ¢ TOYKH 3PEHHS aBTOPOB MHCTPYMEHTBI Pa3BUTHs CEIbCKUX
TEPPUTOPHIL, TIOAJEPIKAHNE UX COLMATBHOM HHPPACTPYKTYpHI. B KauecTBe MprMepa MPUBOIATCS Pe3yJIbTaThl paboThI
norpebuTenbckux koonepatnBoB B chepe XKKX na tepputopun [lenseHckoit obnacti. Ykas3bIBaeTcsi Ha pOJib KOO-
NIepaTHBOB B PA3BUTHH T'PAXKTAHCKOTO OOIIECTBA M CEIbCKUX TEPPUTOPHUIL, KOTOPOE BO3MOXKHO TOJBKO IPH YCIOBHU
BOBJICYCHHUS B KOOTIEPATUBHOE JIBI)KCHHE 3HAYNTEIILHOI YaCTH HACEIICHHUS, a TAKKe B PE3yJbTaTe paclinpeHus chepb
(byHKIMOHMPOBaHUS TOTPeOUTENBCKOIM Koonepannu. HegocratodHoe pa3BUTHE MHCTUTYTa MECTHOTO CaMOyIIpaBiie-
HHSI, HECIIOCOOHOCTh MECTHBIX OPTraHOB CaMOYIIPABICHUs B CHIIy OTPAaHUYEHHOCTH (DHHAHCOBBIX PECYpCoOB, OO B
CHJTy UHBIX IPHYHH, YQ(PEKTHBHO pemIaTs IpoOIeMbl CEITLCKOTO HACETIeHH s, 00yCIIaBINBaeT HEOOXOMUMOCTh PA3BUTHS
MOTPEOUTEIILCKOM KOOTIEPAlNK B pa3inyiHbIX cepax nesTenbHoCTH. [ToTpeOuTeIbCKIe KOOTIePaTHBBI, 110 CYTH, JOJIK-
HbI B35ITh Ha ce0s pelIeHre TeX MpobiieM, ¢ KOTOPHIMH HE CIPABIISIOTCS MECTHBIE OPTaHbl BIACTH.
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The article discusses the most significant from the point of view of the authors of tools for Rural Development,
maintaining their social infrastructure. As an example of the results of the consumer cooperatives in the housing sector
in the Penza region. Points to the role of cooperatives in the development of civil society and rural areas, which
is possible only if the involvement of the cooperative movement in the majority of the population, as well as the
expansion of the scope of the operation of consumer cooperatives. Insufficient development of the institute of local
self-government, the inability of local governments due to the limited financial resources or other reasons, to effectively
solve the problems of the rural population, necessitates the development of consumer cooperation in various fields.
Consumer cooperatives, in fact, must take responsibility for solving the problems not addressed by local authorities.
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COBMECTHBIM NPEAJITPUHUMATEJIBCTBOM

Kum JI.B., Uypkun ILT.

WHucTuTyT 380HOMUKN U ynpasineHust Hoel'Y nmenn Spociaasa Mynporo, B. Hosropon, Poccus
(173000, . B. HoBropogn, yi. ITckoBckas, 3) Angmar007@mail.ru

MeTtoauka HoBbIIEHUS PPEKTUBHOCTH YIPABIEHUYECKHX PELICHHH B CTPYKTYpax COBMECTHOTO NMPEAIIPUHNMA-
TENbCTBA IMPEJICTABIISIET CO00M mpoueaypy MpUHATHA YP(EKTHBHBIX YHIPABICHUYSCKHX PELICHHH, pa3paboTKy peKo-
MEHJIAIMH 110 COBEPIICHCTBOBAHUIO ITpoLiecca MPUHATHS () (PEKTHBHBIX yIPaBICHISCKUX PEIICHHUI, pa3padoTKy peKo-
MCHJAIMH M0 COBEPIICHCTBOBAHUIO NPOINECCA MPUHATHS YIPABICHISCKUX PEIICHUH 1 MOBBIMICHUIO Y eKTHBHOCTH
HX peanu3anuu. MeToanka mo3BOIsIeT OPraHn30BaTh MPOLECC, 00ECIEUNBAIOMINI TOTydYeHne HeoOXoaumMoit napop-
MaliH, Ha OCHOBE aHaJM3a KOTOPOH JENAIOTCs BBIBOJBI U Pa3padaThIBAIOTCSl PEKOMEHIalUH. Peann3arys MeToAnKH
103BOJISIET TIOYYUTh [IPE/IBAPUTEIILHBIC TEOPETHUECKHE U IIPAKTHYESCKUE BBIBOJIBI, COJIEPIKAIE OTBETHI Ha pelracMble
3amaun. [ COBepIICHCTBOBAHUS MIPOLIECCa COBMECTHOTO IPEANPUHIMATEIBCTBA PA3yMHO BOCIONIB30BAThCsl HE3aBH-
CHUMOM 9KCTIEpPTU301 M KOMUCCHEH, JJIs 3TOr0 HEOOXOIMMO /1aTh BO3MOXKHOCTH ONpenenEéHHbIM opranusanusm (CMU,
anmuHucTpauusi, tHCTUTYT HoBI'Y, 3apyOeskHbIil HHBECTOp Yepe3 aAMUHUCTPALMIO HAIIETro ITopo/a, 3apyOesKHbIe HH-
CTUTYTBI), YTOOBI OHU MOIVIM IOMHTEPECOBaThCs (HEKOMMEpUYECKUe JaHHbBIE U IIpodee) NeITeIbHOCTHI0O COBMECTHOTO
MIPEANPHUATHS 1 MOIJIN BHECTH CBOH IIPEIOKEHHMS / IPETEH3HUH / BOIPOCHI K IIPON3BOACTBY, KOTOPBIMHU B CBOIO OY€PE/b
CMOYKET 3aHSThCS KOMUCCHS (aAMUHUCTPALHS / HHCTUTYT / HHBECTOD).
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