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MOJIXOZI0B YUEHBIX U aBTOPOB K OINPEICIICHUIO COICPIKATEIIbHOW CYTH MHHOBALIMN, X BIIMSHUIO HA SKOHOMUYECKYIO
cdepy ¥ 00IIECTBO B 1IEJIOM. B paMkax Teopur HHHOBAIHIA pacCMaTPUBAIOTCSI JIBa ITOJIX0/1a — KIIACCUUCCKUI U abTep-
HaTuBHBIN. Kilaccnmdeckast Teopus MpeacTaBlIeHa ¢ TTO3UIHAN (HOPMHUPOBAHUS W KOHKPETU3AIWU MOHSATHS HHHOBAIINH,
a TaKKe B3aMMOCBS3H SKOHOMHYECKOW C(ephbl 1 MHHOBALUI B SBOJTIOLIMOHHOM KOHTEKCTE. YUYECHHUS KIaCCHYECKOM Te-
OpUU MOXKHO pa3/IeNITh HA JIBa HAIIPABICHHS — YJKOHOMUYECKHIA U HAyYHO-UCTOPUUECKUN TTOAXO/AbI. AJIbTepHATUBHAS
TEOpHs MPENICTABICHA KaK OTOXJICCTBICHUE WHHOBAIIMOHHOTO PAa3BUTHUS MOJUTUYCCKON M COIHATBHON cep KU3HU
obmecTBa. JlaHHBII MTOIXO BKIIFOUAET B ce0s CONMAbHBIC TEOPUH HHHOBAIUN, TEOPUH HUKIHIHOCTH U (POPMUPYIO-
ieecst HalpaBJIeHHe — YKOCHCTEMHBIN MTOAXO0A K MHHOBAIHSIM.
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The article describes the process of formation and development of the innovation theory as an independent study.
Based on the common evolutionary stages the author proposes classification of the innovation theory. This classification
differs in approaches to definition of innovations and their influence on economic domain and social generally. Two
approaches considered within innovation theory are classic and alternative studies. The classic theory is analyzed
as defining or detailing of innovation’s core and relation of an economic sphere and innovations in their evolutional
development. Theories of the classic approach can be divided in two parts that are economic and solidly historical. The
alternative theory is presented as an identification of innovative development in the political and social spheres. This
approach includes social innovation theories, the theory of innovation cycle and the emerging trend - the ecosystem
approach to innovations.
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B crarpe mperararorcst pa3paboTaHHBIE aBTOPAMH METOJMIECKHE OCHOBEI OCYIIECTBICHNS! KOMIUIEKCHOM JTHa-
THOCTHKH AEATETSHOCTH TPEANPUSATUS HA PHIHKE (PHIHOYHOTO AyANTa) B PaMKAX MPOBEICHUS PHIHOYHOOPHEHTHPO-
BaHHOH PECTPYKTYpH3allMHU MPOMBIIITIEHHBIX TpeanpusaTuil. KommnekcHast THarHoCTHKa BKIIOYAET OLEHKY BHEIITHEi
Cpezibl, B KOTOPOIl onepupyeT NPOMBIIUIEHHOE NPEeINpUsTHE, OLEHKY LeJeld U CTpaTeruy NpeanpusTus Ha phIHKE,
OLICHKY CTPYKTYpPBI yIPABICHNS! MapKETHHIOM, aHAIN3 OCHOBHBIX CHCTEM MapKeTHHTa, OIO/pKeTa MapKeTHHTa, aHa-
JU3 KaJPOBOTO TOTEHINANA, OLEHKY KINEHTOOPHEHTHPOBAHHOCTH MpeanpusaTus. OHa TMO3BOMISAET MPEACTABUTH MIPO-
MBIIIUIEHHOE MPEINPHUATHE Kak CTPYKTYPHPOBAHHYIO, TIPO3PAYHyI0 CUCTEMY, IPUTOAHYIO ISl aHANIN3a U TIOMCKa My Teit
MoJiepHH3aIMH. Pe3ybTaToM IMarHOCTHKY MPEIPHSTHS SBISITCSl COOpaHHAs M CHCTEMaTH3UpOBaHHast HH(OpMaIs,
KOTOpast HOCIYKUT 0a30¥ JUIsl IPUHSATHS YIIPAaBIEHUECKUX PEIICHUH Ha JaTbHEHIINX 3Tarnax phIHOYHOOPHEHTHPOBAH-
HOM pecTpyKTypH3alHH.
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In the article the methodological basis of realization of complex diagnostics of enterprises activities on the market
(market audit) within the bounds of holding market-oriented retructuringof industrial enterprises, made by the author,
are offered. Complex diagnostics includes the rating of environment, where the industrial enterprise is operating,
the rating of aims and strategies of this enterprise on the market, the rating of marketing management structure,
the analysis of the main systems of marketing, the budget of marketing, the analysis of the personnel potential, the
rating of the client-orienting of the enterprise. It allows us to see the industrial enterprise as the structured limpid
system suitable for the analysis and searching the ways of modernization. The result of diagnostics is gathered and
systematized information, which will be the basis of making the marketing decisions on the further stages of market-
oriented restructuring.
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