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B crarbe mpeutararorcsi pazpabOTaHHBIC aBTOPAMH METOJMYECKUE TIOXOIBl K CO3/IAHUI0 KOMIUIEKCHOH CHCTEMBI
MapKEeTHHTOBBIX 1 (hopcaiT-ucciIeI0BaHuMi ISl COBEPIICHCTBOBAHMS 1 Pa3BUTHSI MHHOBAIMOHHOH JESTEIBHOCTH BBICIINX
y4eOHbIX 3aBefieHui. CO3aHKe TaKol CHCTEMbI HAIIPaBIICHO Ha 00eCIeYeHHEe CHHEPIHYECKOTO B3aMMO/ICHCTBUSI MapKETHH-
TOBOTO U (h)OPCAUTHOTO MOAPA3/IENICHH I, KOTOPOE MOKET OKa3bIBaTh CYIIECTBEHHOE BIIMSIHUE HA Pa3BUTHE HAYYHO-TEXHHYE-
CKHUX HAIpPaBJICHNH 1 KOMMEPIMAIH3AIIMIO BY30BCKHX Pa3pabOTOK, MHUIMALMIO MEPCIEKTHBHBIX HHHOBALIMOHHBIX pa3pa-
0OTOK, TIOBBIIIICHHE KBATH(HKALMN CTYACHTOB U TIperojiaBarenell B 001acTi MapKeTHHTA C 1IeIbI0 MOBBIIICHHST PHIHOYHOTO
TIOTEHIIMATA TIPOBOAUMBIX UMM HCCIIETOBAaHUIA M Pa3paboTok. DPheKTHBHOE BHEAPEHHUE PE3YIIBTATOB MAPKETUHTOBBIX U
(opcaiiT-rccieoBaHuil B HayYHO-UCCIIEI0BATEIBCKYI0, 00Pa30BaTe/IbHYIO U HHHOBALMOHHYIO JEATEIbHOCTD By3a MO3BO-
JIUT CO3/IaTh YCIIOBHS JUIS YCTICIIHOI KOMMEPIMAIM3allH By30BCKUX HHHOBAIIMOHHBIX Pa3paboTOK 1 00ECIIeUNTh ITOBbIIIIE-
HHE KOHKYPEHTOCIIOCOOHOCTH By3a HAa BHYTPEHHEM U BHEIITHEM PBIHKaX BHICOKOTEXHOIOTMYECKHX TOBAPOB M YCITYT.

THE INFLUENCE OF MARKETING AND FORESIGHT RESEARCH
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The article describes the methodological approaches developed by the authors to the creation of the integrated marketing and
foresight studies for enhancing and development of innovation activity in higher education. Creation of developed system is aimed
to achieve synergetic cooperation of marketing and foresight departments, that may have a significant impact on the development of
scientific and technical fields, commercialization of university development, initiation of promising innovation, training of students
and lecturers in the field of marketing in order to increase the market potential of their research and development. The effective
implementation of market research results and foresight results in research, education and innovation university activity will enable
to improve its competitiveness in the domestic and international markets of high-tech products and services.

PA3BUTHUE PHIHKA SHEPTOCEPBUCHBIX KOMITAHUI B POCCHUH
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B crarse paccMoTpeHsI po6ieMb! (JOPMHUPOBAHUS OTEYECTBEHHOTO PHIHKA YHEProCOCpEKEHNs, CBI3aHHbIE C OT-
CYTCTBHEM IIPOPAaOOTAHHON 3aKOHOAATENBHOIN U METOANYECKOH 0a3bl; HU3KUM YPOBHEM MHBECTUPOBAHUS B 3HeprocOe-
pexeHne, 0COOEHHO Ha JONTOCPOYHBIN TEePHOJ, OTCYTCTBHEM (()EKTUBHBIX MEXaHH3MOB IPEOIOIECHUS COITyTCTBYIO-
muX puckoB. [To MHEHHUIO aBTOPOB, UCTIPABUTDH CIOXKUBIIYIOCS CHTYAIUIO U BBICTYIUTH KaTalU3aTOPOM PAa3BUTH PHIHKA
9HEProcOepeeHNsI MOI'YT SHEPrOCEPBUCHBIE KOMITAaHUH. B cTaThe ObIT paccMOTPEH PHIHOK SHEPTOCEPBHCHBIX KOMITAHMH
B Poccun 1 pacKphITHI OCHOBHBIE IOCTOMHCTBA MCTIONB30BAHHS YCIYT SHEPrOCEPBUCHBIX KOMITAHHHN, KOTOPbIE BKITIOUa-
I0T: IPUMEHEHNE WHBECTUIMOHHOTO YHEProayuTa, 3aKyIlKy U IIOCTaBKy SHeprocOeperaromero o00py1oBaHus CHIIaMA
DCKO, npussiTre Ha cebsi HHBECTUIMOHHBIX PHCKOB YHEPTOCEPBUCHBIMU KOMITaHUSIMHU, (PUHAHCHPOBAHUE MIPOEKTOB, B
TOM YHCJIE 3a CYET CPEICTB PHEPrOCEPBUCHBIX KOMITAaHUH. J[OOMHUTENILHO OBUIH PAacKPHITHI MOJEIN (PHHAHCHPOBAHHS
MIPOEKTOB 110 SHEPrOCOEPEIKEHUIO C YIaCTHEM SHEPrOCEPBUCHBIX KOMMAHUH. OTAETbHBIM OOKOM OBLIO HCCIIEIOBAHO
cocrosiaue peiaka DCKO B Pecryonrke MopmoBust 1 jaHa orieHka Bo3MOXKHOCTH OAO «MopIoBCKOil S3HEProcOBITOBOM
KOMITAHUI BBICTYIIUTh B KA9€CTBE SHEPTOCEPBUCHONM KOMITAHUM HA SHEPTOCEPBUCHOM phIHKE Pecmybmrku Mopnoust.

DEVELOPMENT OF ENERGY SERVICE COMPANIES IN RUSSIA
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In this article we analyzed the problems of formation of the domestic energy market, related to the absence of developed
legal and methodological framework, low levels of investment in energy efficiency, especially in the long term, the lack of
effective mechanisms to overcome the associated risks. According to the authors, to rectify the situation, and a catalyst for the
development of energy saving market are energy service companies. In this article we analyzed the market of energy services
companies in Russia and covers the main advantages of using the services of energy service companies, which include the
application of the investment of energy audit, procurement and delivery of energy-efficient equipment by ESCO, taking on
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investment risk energy service companies, project financing, including through means of energy service companies. Extras
were disclosed funding model of energy efficiency projects involving energy service companies. A separate block has been
investigated condition ESCO market in the Republic of Mordovia and the evaluation of the possibility of «Mordovia Energy
Retail Company» to act as an energy service company in the energy service market of the Republic of Mordovia.

HEHOOBPA3OBAHUE U HEHOOBPA3YIOIIUE ®AKTOPBI
HA BTOPUYHOM PBIHKE MAIIIMH 1 OBOPYJOBAHUSA
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B crarbe paccMarprBaeTcs IeHOOOpa30BaHME BIOPUYHOTO PhIHKA MALIHH 1 000pyRoBaHus. CienaH BBIBOJ] O TOM, YTO BTOPHY-
HBII PHIHOK OTIMYACTCS OT MEPBHYHOTO PIHKA, I7IE POJAIOTCS HOBBIE, TOJIBKO UTO M3TOTOBIICHHBIE 00Pa3IIbl MAIINH, OIPEIeNICHHON
HECTaOWIIBHOCTBIO, HEPErYJIPHOCTBIO M CITy4alHOCTBEO MOCTABOK TOBApa, TPYAHOM HPEICKa3yeMOCTbIO KOHBIOHKTYPBI IO accop-
THMEHTY U IieHaM. LIeHbI BTIOPHYHOro phIHKa Ha MOJEpyKaHHbIe MAIINHEI, KaK [PABHIIO, HIDKE, YeM Ha IIEPBUYHOM, 3TO CBS3aHO, B
TEPBYIO OuepeIb, C 0OSCLICHEHHEM OBIBIIIETO B yHOTpeOneHnn obopyroBatust. [IprBommTes M aHAM3UpYeTCst cucteMa (hakTopoB
obecrieHenwst. PaccmarprBaeTcst CKujiKa Ha Tiepexo]] Ha BTIOPUYHBIH PHIHOK. ABTOPOM PaccMaTpHBaeTCst KOA((HIMEHT Mepexozia Ha
BTOPUYHBII PHIHOK KaK EMEHT 00eCLIeHEHH 110 (hakTopaM (yHKLMOHATIBHOTO yeTapeBaHus. KomuecTBeHHOE BbIpaxkeHHE Koag-
(prrmenTa 3T0r0 BHJIa OOSCIieHeH s (POPMUpPYeTCs], KaK IPABKIIO, HA OCHOBE SKCIIEPTHOTO OMPOCA YIaCTHUKOB PhIHKA.
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The article deals with pricing factors on the secondary market of machines and equipment. Concluded that the secondary
market is different from the primary market, where sold new, newly produced samples of machines, of certain instability, irregular
and accident goods supplies, hardly predictability conjuncture on the assortment and prices. Prices of the secondary market for
second-hand cars, as a rule, lower than at the primary, this is due primarily to the obsolescence of the used equipment. Analysed
the system of factors of the obsolescence. Considered the discount on the transition to the secondary market. The author considers
the transition rate to secondary market as an element of impairment by factors functional obsolescence. Quantitative expression
of the coefficient of this type of obsolescence is formed, as a rule, on the basis of the expert survey of market participants.

METOAUYECKHE ACIIEKTbBI OHEHKH 9KOHOMMWYECKOI'O
YCTAPEBAHUSA JIBU/KUMOT'O UMYIECTBA
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B crarbe paccMaTprBaOTCs METOJIBI OLICHKH SKOHOMHYECKOTo ycTapeBanwst. [IpuBomuTes aroput™ onpereneHns (ak-
TOPOB SKOHOMIYECKOTO YCTapEBAHMS HA MAKPO M MUKPO YPOBHsX. Onpenerstores (JakTopbl, He OTHOCSIIMECS K SKOHOMITIE-
CKOMY YCTapeBaHHIO. PaccMarpuBatOTCsi METOZIBI ONPEIENICHUs SKOHOMUUYECKOTO YCTapeBaHusl B paMKax 3aTpaTHOTo, CpaB-
HHUTEIBHOTO M JIOXOTHOTO TofxonioB. IIpermaraercst pa3paboTaHHBIA aBTOPOM METOZ SKCIIEPTHOH ONEHKH SKOHOMHYECKOTO
YCTapeBaHHs MAIIMH 1 000PYIOBaHUsI, B 3aBHCHMOCTH OT JIMKBHJIHOCTH, & TAKXKe CIIPOCa U NMPEUIOKEHHS HA IEPBHYHOM U
BTOPHYHOM PHIHKAX. YCOBEPIICHCTBOBAHHBII SKCTIEPTHBII METOJ OIICHKN SKOHOMUYECKOTO yCTapPEBaHHS MOYKET OBITh HCIIONb-
30BaH B MPAKTUKE OLEHKU MAIIMH U 000PYIOBaHHS, HapsTy C MPUMEHEHNEM M3BECTHOH «(OPMYJIbI HEIOMCIIONB30BAHUSD).
OcHOBHBIE IPOOJIEMEI €€ UCTIONB30BAHIIS CBSI3aHbI C TPYJHOCTSMH BBIZIETICHIS CPEIN COBOKYITHOCTH (DAKTOPOB, BIMSIONINX HA
HOHIKEHNE CTOMMOCTH MaIlIMH ¥ 000pYA0BAHHUS U TIPOSIBILTIOIIMXCSI IMEHHO MPH HAJIMYHHU BHEIIHUX MPHYHH.

METHODICAL ASPECTS OF THE APPRAISAL OF ECONOMIC OBSOLESCENCE
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The article deals with methods of the appraisal of economic obsolescence. It contains the algorithm for determining
the economic obsolescence factors on the macro and micro levels. Are determined the factors not related to the
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