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In the article the questions connected with increase of efficiency of branding on the regional level, the relevance of the
process of formation of the region’s brand on the modern stage of market relations. Describes the essence, content and features
of regional branding marketing technology, the role and importance of brand-technologies in the system of management of
socio-economic development of the region. Special attention is paid to the etymology of the brand category, from the point of
view of a series of hikes prevailing both in theory and in practice marketing, namely, historical, sociological, socio-cultural,
economic, marketing (business-oriented) and institutional. Raises the question of the connection between the notions of
«brand», «image» and «reputation». Defines the key characteristics of the concepts of «regional brand» and «brand of the
region». A classic approach to the process of brand building at the regional level.
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B cTathe paccMaTprBaroTCS BOMPOCHI, CBSI3AHHBIE C TTOBBIIIEHNEM 3(D()EKTHBHOCTH AESTEILHOCTH XO3SHCTBYIOMINX
CyOBEKTOB MOCPEICTBOM TEXHOIOTU3AIMH MPOLIECCa MAPKETHHIOBOH AESITENLHOCTH, POJTb M 3HAYEHUE TEXHOIOTHI MapKe-
THHIa Ha COBPEMEHHOM 3Tare PHIHOYHBIX OTHOIIeHHH. ONMCaHbl CYIIHOCTB, COEp)KaHKe, 0COOSHHOCTH U CBOWCTBA Map-
KETHHTOBBIX TeXHoornit. OnpeienieHb! 6a30BbIe (haKTOPHI, JIeKaIIHe B OCHOBE TEXHOJIOTH3AIH MAapKETHUHTa, B YACTHOCTH,
JpoOrieHne MapKeTHHTOBOTO MPOIecca Ha OT/AENbHBIE MPOLETYPhI M OMEpPaIliH, C TOCIeAYIOMeH perTaMeHTaIel BBIMON-
HEHust porneyp 1 oneparuil. Ocoboe BHUMaHNE yAETIAETCsS PACCMOTPEHHIO 3TUMOIOTUH CJIOBOCOYETAHUS «MAPKETHHIO-
BBIE TEXHOJIOTHI»,IIPE/ICTABIICHBI PA3JIMYHbIC ABTOPCKHE TPAKTOBKMAAHHOW Ne(DHHUIINH, C TEOPETHIECKUX, METOIMIECKUX
U yIpaBJIeHYECKHX No3ULuiA. OnpeeneHsl BaKHEHIINE XapaKTePUCTUKY COBPEMEHHBIX MapKETUHIOBBIX TEXHOJIOIUH, Ta-
K€ KaK OPHEHTAIHS MapKETHHTOBBIX TEXHOJIOTHI Ha CTPATETHIECKHUE NN PA3BUTHSL, X HHTET PUPOBAHHOCTE C 00IIei CH-
CTEMOH yrpaB/eHHsl, KOMIUIEKCHOCTb, HEMPEPBIBHOCTh 1 OOHOBIISIEMOCTD, IMHAMU3M PEalu3aliiy, a TAKKe aIanTUBHOCTb.
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In the article the questions connected with increase of efficiency of activity of economic entities by means of
technologizing of the marketing activities, the role and importance of marketing technologies on the modern stage of
market relations. Describes the nature, content, features and properties of marketing technologies.The basic underlying
factors of marketing, in particular, the splitting of the marketing process for individual procedures and operations, with the
subsequent regulation of the implementation of the procedures and operations. Special attention is paid to the etymology
of the phrase «marketing technologies», presented different authors’ interpretations of this definition, with the theoretical,
methodological and managerial positions. Defines the key characteristics of modern marketing technologies, such as the
orientation of the marketing technologies on the strategic development objectives, their integration with the overall control
system, comprehensiveness, continuity and updatability dynamism implementation, and adaptability.
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O0maynble BEIYUCICHHS — 9TO HOBBIH MOIXO/ K OPraHU3aLUH BRIYUCIUTEIHHOTO POIecca, PEoIaraloIni pac-
HpeeNIeHHYI0 yAaIeHHYI0 00paboTKy 1 XpaHeHHE JaHHbIX. B CBSA3M ¢ mepexoioM K JByXypOBHEBOW CHCTEME MOATOTOB-
KU CIICIIMAIUCTOB OCTPO BCTACT MpodiieMa HHTCHCU(MUKAIIMK YISOHOTO TPOIIecca, B TOM YHCIIC 32 CUCT UCTIOIb30BaAHHS
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KOMIIBIOTEPHBIX TEXHOJIOTHi. MBI IpeuiaraeM akTHBHO HMCIIONB30BATh C ATO LIEJIbI0 TEXHOJIOTHH, OCHOBAaHHBIE Ha 00-
JIAYHBIX BHIYHCIICHUSX. FIHTepeCcHbIM HalpaBiIeHneM JUIs periofiaBareseil U ucciieoBarernel sspisiercs: OecIuIaTHBIH OH-
JaifH-CepBHC, IPEIOCTABISIOMINHI (TIOJHOCTBIO WM YaCTUYHO) (BYHKI[MOHAIBHBIC BOSMOKHOCTH COBPEMEHHBIX CHCTEM
BBIYHCIIMTENILHOH MaTeMaTHKH. B cTarhe paccMOTpeHBI pecypehl [T HAyYHBIX M 00Pa30BaTEeIbHBIX PACUETOB, a TAKKE
NPHUBEJCHBI IPUMEPhI X HMCIIONIB30BAHMS [UIsl BHIUMCIICHUI HA OCHOBE OOJIAYHBIX TEXHOJIOTHIl B MaKeTax MPHKIAIHBIX
nporpamMm Mathcad (onerka cromMocTy nareHra) 1 Mathematica (TeXHHYSCKUIT aHATIM3 IBIDKEHUSI CTOMMOCTH aKIWi).
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Cloud computing presents a new approach to calculating process assuming the distributed remote processing and data
storage. Now there is a problem of educational process intensification due to the transition to two-level system of training.
We suggest to use actively for this purpose the technologies based on cloud computing. The interesting direction for
teachers and researchers is the free online service providing (in whole or in part) the functional capabilities of the modern
systems of calculus mathematics. In article resources for scientific and educational computations are considered, and also
examples of their use for computation on the basis of cloud technologies in Mathcad application program packages (patent
cost estimation) and Mathematica (the technical analysis of movement of a stock value) are given.
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[IpuBomMTCS ABTOPCKOE ONPEIENIEHNE «MAJIOT0 CENTLCKOTO MPEANPUHUMATEBCTBA» C YUETOM MHEHHH MHOCTPAHHBIX U
OTEUECTBCHHBIX YUCHBIX, CIICIIA(UKH arpapHOro CEKTOpa SKOHOMHKH B LIEJSIX SAUHOTO MTOHUMAHUS F TIOCIIEAYFOIIETO Pa3BH-
THS TOCYJapCTBEHHBIX U YaCTHBIX HHUIIMATUB, CBSA3AHHBIX C TPEIIPUHIMATEIIBCKON AeATeNbHOCTEI0. OTMEUeHB! HEIOCTATKI
CYILECTBYIOIIMX TPAKTOBOK MOHATHS, IPUBEICHO CPaBHEHUE OIIPEENICHHI MPeIpUHIMATEIIbCTBA B Pa3HBIX HCTOUHUKAX, B
TOM 4YHCJIe — HOPMATUBHO-TIPABOBOIO Xapakrepa. [IpoBelieH peTpOCIeKTUBHBIN aHAIN3 BOIOLUU TTOHSTHUS «MaJloe Tpe-
MPUHIMATENECTBO» ¢ 1991 roga. OGOCHOBaHBI TIPU3HAKK OTHECEHHUS CYOBEKTOB SKOHOMITYECKOH JESITEFHOCTH K MAJOMy
TPeIIPHHAMATEIECTBY. [ IpeyioykeHO MPUMEHEHHE TaKOro KPUTEPHS OTHECEHHS K CyOBEKTaM MaJIoro MpeIpHHIMATEIIECTRA,
KaK «3aHMMaeMasi JI0JIs PhIHKa», YTO 00YCIIOBIEHO OBICTPOM3MEHSIOIIMMUCS MPEATIOUTCHUSIME MOTPEOHTENe, COKpaIleHneM
JKM3HEHHOTO [IUKJIA IPOYKLIMH, BBICOKUMH TEMITAMH €KETOTHOTO MPUPOCTa OT/IEIbHBIX BUJIOB TOBAPOB.
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Given the author’s definition of «small rural business « with the views of foreign and domestic scholars, specifics of the
agricultural sector of the economy to a single understanding and further development of public and private initiatives related
to entrepreneurial activity. Marked deficiencies of existing interpretations of the term, is a comparison of the definitions of
entrepreneurship in different sources, including - regulatory character of the. A retrospective analysis of the evolution of
the concept of «small business» in 1991. Signs justified classification of economic operators to the small entrepreneur stvu.
Provided the use of such a criterion for inclusion in small business, as «occupied the market share,» which is due to rapidly
changing consumer preferences, reduced product life cycle, high rates of annual growth of certain goods.
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