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[IpoBeneH aHamM3 cXeMbl, METOIOB U HHCTPYMEHTOB UCCIIEI0BAaHNUsI PhIHKA IPOMBIILICHHBIX TOBapoB. OmpeieneHa Bo3-
MOYXHOCTB HCTIONTB30BAHFS CXEMBI HCCIISIOBAHNS PHIHKA MPOMBIILIEHHBIX TOBAPOB JUTS HCCIIEIOBAHMS M aHANI3a PhIHKA Hayd-
HO-TEXHUYECKUX TOBapOB. BeIieNeHb! crietytomiye 00beKThI TPH HCCIIEI0BAHUH PhIHKA C IIENTbI0 KOMMEPLIHATIN3AIIN HayqHO-
TEXHUYECKOW MPOIYKIINHN: TIOTPEOUTENHN, KOHKYPEHTBI, PBIHOK, MPO/YKIIHSI, IPABOBbIe HOPMBL. OIpe/ieieHbl XapaKTepUCTHKN
00bekTOB. OCHOBBIBASICH HA OCOOEHHOCTSIX PBIHKA HAYYHO-TEXHIIECKON TPOIYKIHH, ONPEIEICHBI METOIBI M HHCTPYMEHTHI
HCCTIeIOBAHMS], OAXO/AIIME U JAHHOTO PBIHKA, @ TAKKE OMpe/eNeHbl NCTOYHUKN MoTydeHust nH(popMarmi. OmpeneneH
CIIOCO0 CErMEHTHPOBAHUS PHIHKA, & TAKKE BBIIIENIEHBI CIIETyIONHE MTPU3HAKH CETMEHTHPOBAHHS PBIHKA: 001aCTh MPUMEHEHUS,
(yHKIIMOHATIbHBIE XapAaKTEPHCTHKH, XapaKTePUCTUKH MoTpeduTereld. CrieaH BEIBOJ] O TOM, YTO MCCIICIOBAHHE M aHAJIN3 PhIH-
Ka HEOOXO/IMMO TIPOM3BOANTE Ha MPOTSHKEHNH BCEX ITANOB Pa3pabOTKH HAyTHO-TEXHUUECKUH POy KL,
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We have done the analysis of the scheme, methods, and market research tools industrial goods. We determined the
possibility of the use of the study scheme the industrial market for analysis of market of scientific and technical products.
The following objects were highlighted for market research for the purpose of commercialize scientific and technological
products: consumers, competitors, markets, products, rules of law. We determined The characteristics of objects. Based on the
characteristics of scientific and technical products, we have identified methods and research tools that are appropriate for the
market and have identified the sources of the information. Defined way of segmenting the market and identified the following
signs of market segmentation: sphere of application, functional characteristics, the characteristics of consumers. The conclusion
is that market research and analysis to be done at every stage of the development of scientific and technical products.
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Ha ocHOBe pedreKcHBHOTO aHallM3a Ka4eCTB JIMYHOCTH WHHOBAIIMOHHOTO MPEANPHHUMATEIS MPEIOKEH KOH-
TEKCTHO-KOMITETCHTHOCTHBIH TIOIXOA KaK MPOXYKTUBHBIN CHOco0 uX (OpMUpOBaHUS W pa3BHTHSA. KomreTeHIus
MPEANPUHUMATENS PACCMATPUBACTCS KaK CHCTeMa LIEHHOCTEH M JINYHOCTHBIX KadeCTB, 3HAHUH, YMEHUI, HABBIKOB U
CIOCOOHOCTEH, 00eCIeYnBaroIas ero rOTOBHOCTh K MHHOBAIIMOHHON JESTEIBHOCTH. PaCKphIT MpoIece BKIIOUCHHS
MPEANPHHUMATEIST B HHHOBAIIMOHHYIO JEATENBFHOCTh. [IpencraBieH ombiT EBpomnelickoro cooOImecTBa ConeicTBus
MIPEANPHHAMATEIBCKOW KYIBTYpEe, OPUEHTUPOBAHHBIN Ha MOOIIPEHHE WHHOBAIIMOHHOTO MBIIUICHHS, MPEATIpUHIMA-
TEJIbCKUX HABBIKOB M MOBBILICHHE BO3MOXKHOCTEH I KapbepHOTo pocta. [Ipeanokena monens pocta HHHOBALMOH-
HOTO TIOTEHIIMAaa Majoro MPeANPHHAMATEILCTBA KaK MepeceucHne ACHCTBUN BHEITHUX U BHYTPEHHUX (aKTOPOB IO
YeThIpeM TPYIIaM CUTYalMOHHBIX (akTopoB. OmpeneneHbl YpOBHH MPOSBICHUS HHHOBAIIMOHHOW KOMIIETCHTHOCTH
MpeanpuHIMaTens. PackpbeiTa cucteMa oOydeHHs U COTPOBOXKICHHUS MPOIIeCcCa Pa3BUTHS MPEIIPHHUMATEIECKUX Ka-
YEeCTB COBPEMEHHOIO JIEJIOBOTO YelOBEKa, 00ECIICUMBAIOUINX MPOAYKTHBHOCTh X WHHOBALIMOHHOH IEATENBHOCTH:
Ou3HEeC-MHKY0aTop, TPEHUHTH, OPraHU3aIlMOHHO-ACATEILHOCTHBIC U OPTaHU3AIIMOHHO-MBICITUTEIBHBIC UTPBI.
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Based on the analysis of reflective qualities of the person proposed innovative entrepreneur context-competence
approach as a productive way of their formation and development. The competence of the entrepreneur is seen as a
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