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[IpoBeneH aHamM3 cXeMbl, METOIOB U HHCTPYMEHTOB UCCIIEI0BAaHNUsI PhIHKA IPOMBIILICHHBIX TOBapoB. OmpeieneHa Bo3-
MOYXHOCTB HCTIONTB30BAHFS CXEMBI HCCIISIOBAHNS PHIHKA MPOMBIILIEHHBIX TOBAPOB JUTS HCCIIEIOBAHMS M aHANI3a PhIHKA Hayd-
HO-TEXHUYECKUX TOBapOB. BeIieNeHb! crietytomiye 00beKThI TPH HCCIIEI0BAHUH PhIHKA C IIENTbI0 KOMMEPLIHATIN3AIIN HayqHO-
TEXHUYECKOW MPOIYKIINHN: TIOTPEOUTENHN, KOHKYPEHTBI, PBIHOK, MPO/YKIIHSI, IPABOBbIe HOPMBL. OIpe/ieieHbl XapaKTepUCTHKN
00bekTOB. OCHOBBIBASICH HA OCOOEHHOCTSIX PBIHKA HAYYHO-TEXHIIECKON TPOIYKIHH, ONPEIEICHBI METOIBI M HHCTPYMEHTHI
HCCTIeIOBAHMS], OAXO/AIIME U JAHHOTO PBIHKA, @ TAKKE OMpe/eNeHbl NCTOYHUKN MoTydeHust nH(popMarmi. OmpeneneH
CIIOCO0 CErMEHTHPOBAHUS PHIHKA, & TAKKE BBIIIENIEHBI CIIETyIONHE MTPU3HAKH CETMEHTHPOBAHHS PBIHKA: 001aCTh MPUMEHEHUS,
(yHKIIMOHATIbHBIE XapAaKTEPHCTHKH, XapaKTePUCTUKH MoTpeduTereld. CrieaH BEIBOJ] O TOM, YTO MCCIICIOBAHHE M aHAJIN3 PhIH-
Ka HEOOXO/IMMO TIPOM3BOANTE Ha MPOTSHKEHNH BCEX ITANOB Pa3pabOTKH HAyTHO-TEXHUUECKUH POy KL,
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We have done the analysis of the scheme, methods, and market research tools industrial goods. We determined the
possibility of the use of the study scheme the industrial market for analysis of market of scientific and technical products.
The following objects were highlighted for market research for the purpose of commercialize scientific and technological
products: consumers, competitors, markets, products, rules of law. We determined The characteristics of objects. Based on the
characteristics of scientific and technical products, we have identified methods and research tools that are appropriate for the
market and have identified the sources of the information. Defined way of segmenting the market and identified the following
signs of market segmentation: sphere of application, functional characteristics, the characteristics of consumers. The conclusion
is that market research and analysis to be done at every stage of the development of scientific and technical products.
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Ha ocHOBe pedreKcHBHOTO aHallM3a Ka4eCTB JIMYHOCTH WHHOBAIIMOHHOTO MPEANPHHUMATEIS MPEIOKEH KOH-
TEKCTHO-KOMITETCHTHOCTHBIH TIOIXOA KaK MPOXYKTUBHBIN CHOco0 uX (OpMUpOBaHUS W pa3BHTHSA. KomreTeHIus
MPEANPUHUMATENS PACCMATPUBACTCS KaK CHCTeMa LIEHHOCTEH M JINYHOCTHBIX KadeCTB, 3HAHUH, YMEHUI, HABBIKOB U
CIOCOOHOCTEH, 00eCIeYnBaroIas ero rOTOBHOCTh K MHHOBAIIMOHHON JESTEIBHOCTH. PaCKphIT MpoIece BKIIOUCHHS
MPEANPHHUMATEIST B HHHOBAIIMOHHYIO JEATENBFHOCTh. [IpencraBieH ombiT EBpomnelickoro cooOImecTBa ConeicTBus
MIPEANPHHAMATEIBCKOW KYIBTYpEe, OPUEHTUPOBAHHBIN Ha MOOIIPEHHE WHHOBAIIMOHHOTO MBIIUICHHS, MPEATIpUHIMA-
TEJIbCKUX HABBIKOB M MOBBILICHHE BO3MOXKHOCTEH I KapbepHOTo pocta. [Ipeanokena monens pocta HHHOBALMOH-
HOTO TIOTEHIIMAaa Majoro MPeANPHHAMATEILCTBA KaK MepeceucHne ACHCTBUN BHEITHUX U BHYTPEHHUX (aKTOPOB IO
YeThIpeM TPYIIaM CUTYalMOHHBIX (akTopoB. OmpeneneHbl YpOBHH MPOSBICHUS HHHOBAIIMOHHOW KOMIIETCHTHOCTH
MpeanpuHIMaTens. PackpbeiTa cucteMa oOydeHHs U COTPOBOXKICHHUS MPOIIeCcCa Pa3BUTHS MPEIIPHHUMATEIECKUX Ka-
YEeCTB COBPEMEHHOIO JIEJIOBOTO YelOBEKa, 00ECIICUMBAIOUINX MPOAYKTHBHOCTh X WHHOBALIMOHHOH IEATENBHOCTH:
Ou3HEeC-MHKY0aTop, TPEHUHTH, OPraHU3aIlMOHHO-ACATEILHOCTHBIC U OPTaHU3AIIMOHHO-MBICITUTEIBHBIC UTPBI.
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Based on the analysis of reflective qualities of the person proposed innovative entrepreneur context-competence
approach as a productive way of their formation and development. The competence of the entrepreneur is seen as a
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system of values and personal qualities, knowledge, skills and abilities to ensure his readiness for innovation. Discloses
a process of turning entrepreneur in innovation. An experience of the European Community to promote entrepreneurial
culture that focuses on the promotion of innovative thinking, entrepreneurial skills and enhance career opportunities. A
model of the growth potential of small business innovation as the intersection of action of external and internal factors
of the four groups of situational factors. Defined levels of manifestation of innovative competence of the entrepreneur.
Discloses a system for training and support development of entrepreneurial qualities of the modern business person
providing the productivity of their innovation business-incubator, training, organization and activity-related and
organizational thinking game.

OUHEHKA KPEAUTOCIIOCOBHOCTHU IOPUANYECKUX JIML]
HA ITPUMEPE KPYIITHEMIIINX BAHKOB POCCHUCKOH ®EJEPALINHN
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[Menzenckuii Gpumman OUHAHCOBOTO YHUBEPCUTETA MPH MPABUTENLCTBE PD

B crarbe npeuioxeH B3I Ha MMEIOLIUICS TeOPETHKO-METO0IOTMYECKHIT armapar OLEeHKH KPEeIHUTOCIIOCOOHOCTH
3aeMIIMKA Ha POCCHHCKOM PBIHKE KPEIUTHBIX YCIyr. PacKpbITa OrpaHHYEeHHOCTb CHCTEMBI OLEHOYHBIX KpuTepues. [Toa-
YepKHYyTa HEJO0CTATOYHOCTh METOJIMYECKOT0 00ECTICUCHSI IIPOLiecca OLEHKH He(pMHAHCOBBIX ITApaMETPOB 3aEMIIMKA, YTO
CHIDKAeT OOBEKTHBHOCTb OLIeHKH. KoMMepueckne OaHKU MPUMEHSIOT Pa3IHYHbIC METOIBI U CPEICTBA aHAIIN3A KPEIUTOCIIO-
cobHocTH 3aeminuka. Cpey MPHYMH TAKOrO0 MHOTOOOPa3Hsi MOKHO BBIJICIIUTH HECKOJIBKO: Pa3JIMUHYIO CTEHEHb 0BEPHS K
KOJIMYECTBCHHBIM M KaYECTBEHHBIM CII0CO0aM OLEHKH (DaKTOPOB KPEAUTOCHOCOOHOCTH, OCOOCHHOCTH HCTOPUUECKHU CIIO-
JKUBIIMXCS] NHAUBUTYIbHBIX NIPUHIUIOB, KYJIBTYpPY KPEIUTOBAHMS U MPAKTUKY OLEHKH KPEAUTOCIIOCOOHOCTH, HCIIONb-
30BaHUE OMPEJIEICHHOT0 HabOpa MHCTPYMEHTOB MUHMMU3ALUN KPEAUTHOTO prcka. IIpe/icTaBieHHbIe METOMUKH OLICHKU
KPEAUTOCIIOCOOHOCTH 3aeMIIMKA, TIOKa3bIBAIOT, YTO OJHO W3 OCHOBHBIX HAIPABJICHHII aHATIN3a COCTOSHHUS 3aEMILUMKA TIPH
OLICHKE €TI0 KPeIUTOCIOCOOHOCTH — (PMHAHCOBBII aHaM3. PasiuHble aclieKThl (PUHAHCOBOTO aHAJIN3A KaK ONpe/IeIeHHast
CHCTEMa HAaXOJLIT CBOE OTPAaKCHHE BO BCEX IPEACTABICHHBIX METOUKAX OLCHKH KadeCTBA MOTCHIMATBHBIX 3aEMIIUKOB,
MIPUMEHSAEMBIX OaHKaMH. AHaJIHM3 (PUHAHCOBOTO COCTOSIHHS 3a€MIIIMKA PEACTABILIET COO0H HanboJIee BECOMYIO XapaKTepH-
CTHKY €ro KpeIuTocrnocooHocTu. TeM He MeHee, OLIeHKa KPEUTOCIIOCOOHOCTH 3aeMIMKa JIOJDKHA POBOJUTBCS C YUETOM
€ro MH/MBHUIYaIbHBIX 0COOCHHOCTEH. B MpoTHBHOM City4ae (Ipy €IMHOM METOMKE OLICHKH BCEX HPEIIPHUSITHIL) BHE MOJIS
3PEHHUsI MOTYT OCTaThCs! (PaKTOPBI, CIOCOOHBIE CYIIECTBEHHO BIMATH HA (DHAHCOBBIE PE3Y/IBTaThl HE TOIBKO 3aeMINHKA, HO
n GaHka. B TO ke Bpemst HeJb3sl He YYHTBIBATh TOTO, YTO YBEINYEHHE I'MOKOCTH METOAMKHU OLICHKH 3aeMIIMKA HEU30SKHO
HPUBOJUT K IOBBIICHUIO TPYAOEMKOCTH QHAJIMTHYECKHUX PACYETOB M POCTY 3aTPAT, CBA3AHHbIX C UX IIPOBEICHUEM.
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The article offers a look at the available theoretical and methodological evaluation unit creditworthiness of the
borrower on the Russian market of credit services. Revealed the limitations of the assessment criteria. Emphasized the lack
of methodological support for the evaluation of non- financial parameters of the borrower, which reduces the objectivity of
the evaluation. Commercial banks are examples nyayut various methods and tools for analysis of the creditworthiness of the
borrower. Among the reasons for this are several varieties: different degrees of confidence in the quantitative and qualitative
-governmental methods for evaluating the creditworthiness of factors , especially historical individual principles, culture and
lending practices of credit ratings , the use of a specific set of tools to minimize credit risk. The presented methodology for
assessing the creditworthiness of the borrower, show that one of the main areas of analysis of the state of the borrower in
assessing its creditworthinessity - financial analysis. Various aspects of financial analysis as definedtion system are reflected
in all presented less todikah assess the quality of potential borrowers used by banks. Analysis of the financial standing of the
borrower is the most weighty description of its creditworthiness. However, the credit rating of the borrower must be based
on its individual singularities. Otherwise (if a single method evaluation of all businesses) outside of field of view may remain
factors that could significantly affect the financial results of not only the borrower but also the bank. At the same time, one
can not ignore the fact that the increase in flexibility of methods for assessing the borrower inevitably leads to increased
complexity of analytical calculations and the higher costs associated with their implementation.
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CoBpeMeHHasi TeXHUKO-IKOHOMUYECKast CHCTEMa XapaKTePHU3yeTCsl TCH/ICHIIMEH K [OBBILICHHIO MHTETPALIUK 1 TEMIIOB
pasBuTHs. DTO cO3aeT 0COObIC YCIOBHS JUIsl IIPOrHO3MPOBaHKs. B crarbe paccMarpuBaroTcst 0COOCHHOCTH MOCTAHOBKU
COBpCMeHHOﬁ 3ala4u MPOrHo3UpOBaHUsA WHHOBALIMOHHOIO Pa3BUTHUA HAYYHO-TEXHOJIOI'MYECKUX HaHpaBHeHMﬁ, HEKOTOPLIC
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