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On the basis of studying the current concepts of the product in the context of modern educational trends, considering
the specific character of this sector of Russian education as a social service market, the term “educational product” was
specified for the general education system. The functions of general education were distinguished in order to make the
corresponding product. It was defined that the product of the general education system is not indiscrete,therefore, an
intermediate product and a final product should be distinguished. They determined the peculiarities of the educational
cluster as an innovative element of the educational system which raises the competitive ability of the education sector as
well as the knowledge economy. There are conclusions concerning the possibility of the impact of different economical
agents within the educational cluster on the quality of the final educational product by influencing the formation of
the intermediate one. The informative mechanism of the interaction of the general education system and the social
institutions which have influence on it is being revealed.
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B crarbe paccmarpuBaioTcst mpoOneMbl MPUOPUTETA MOKA3aTeNel MPH OIEHKE MOCTABIINKOB C IETbI0  YITydIIe-
HHSL pabOTBI CUCTEMBI «ITOCTABIIHK — 3aKa39HK, 10 KOPPEISIIMOHHOMY ¥ PErPeCCHOHHOMY BHJly aHAJIU30B (hopMupy-
I0TCSI pEKOMEHIAIAN TSI TIPEANPUSTHI He(hTera3oBoi OTpaciii B SKOHOMHYECKOH cdepe. B pesynbrare nceinemoBanus
(opmupyeTCst ypaBHEHHE PErpecCHH, Ha OCHOBAaHHH KOTOPOTO JIeJIaeTCsl BEIBOJ O TOM, Ha KaKHe MapaMeTphl B CHCTEME
«TIOCTABIINK — 3aKa34MK» HaJ0 0OpaTHUTh BHUMAHKE B TIEPBYIO ouepe/b. B cTaThe MpuBOANTCS aHATN3 ypaBHEHUS pe-
IPEeCcCHH Ha 3HAYMMOCTh. [IpOBOUTCS CPaBHUTEIBHBII aHAIN3 MOJIETIeH «KaK €CTh» M «KakK JIOJDKHO OBITh» B CHCTEME
MIpeANoYTeHHs SKcnepToB. Onpeernsercs CTpaTerus OpraHu3aliy yITydIIeHUs] padOoThl B CHCTEME «ITOCTABIIHK — 3a-
Ka34uK» Ha NPENPHATHU U, €cIH paboTa OyaeT MPOMCXOANTH B 3TOH MOCIIeOBATeIbHOCTH, TO d(deKT Oyaer Hesa-
MEJUTUTENLHBIM B TIO3BOJIUT SKOHOMUTH BPeMs U AE€HBIH.
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The indices priority at the evaluation of suppliers targeting on the improving of the system “supplier- customer”
are under discussion in this article. As a result the regression equation is formed. On the basis of which we can conclude
on the types of the parameters to pay attention on the first place. The equation is analyzed on the correlation principle..
The comparative analysis of the models “how it is” and how “it should be” in the expert preference system is done. The
strategy of improvement of the inside system work is defined, what is important if the succession is kept the effects will
be quick and time and money saving.
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B crarbe onmchIBarOTCSI KOHLSTILHS, METOABI M MOJISIIH OL[CHK! KBATU(HKALNY CIIECLHAINCTA B KOMIIETEHTHOCT-
HOM (hopMmare ¢ yueToM TpeOoBaHHMil paboromareneil. MeTonyka OIEHKH KBalU(UKaIUK CIIIHAIICTa OCHOBaHA Ha
npoduiie KOMIeTeHnNH BBIMYCKHUKA By3a, YKa3aHHOM B CTaHIAPTE, ONPEJETICHHN HX 3HAYMMOCTU B MPAKTHUECKOU

HAYYHOE OBO3PEHUE Ne 2



