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the gap between the expected patient service and staff perceptions of the service provided. Identify highly
significant micro attribute loyalty, allowing to improve the competitiveness SHCI and available for development
in resource-limited settings.
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MupoBasi 5KOHOMUKa MEHSETCSI COAEPHKATENbHO: AKIEHT CMEIIAeTCsl C TOBAPOB U YCIYT B CTOPOHY BIEYaTie-
HUi. Oco00 aKTyalbHBIMU CTAHOBSITCS UCCIIEOBAHUS TEX MapKETUHTOBBIX KOMMYHHKALUH, KOTOpbIE MOTYT IIOMOYb
B TPaHCIAIUH TPeOyeMOoro SMOIMOHAIIBHOTO KOHTEHTA HA IIeJIeByI0 rpymy. /locTaToqHo 3 QeKTHBHBIMA IIPH yueTe
HE TOJIBKO 3KOHOMUYECKHX, HO U KYJITYPHO-HCTOPHIECKNX OCOOCHHOCTEH IeNeBOH ayJUTOPUH MOTYT OBITH CHEIH-
aJbHbIE COOBITHA. YUeT HallMOHATIBHBIX MATTEPHOB MPH OPTAaHU3ALUH U YTIPABICHUHU CHIENUATbHBIMUA COOBITHAMH IO~
3BOJISIET MAaKCHMAJIbHO MPUOIN3UTH TPAHCIUPYEMOe MOCIaHue K IIyOHHHBIM (opMam BOCTIpHATHSI HHYOPMALIUH Ye-
JIOBEKOM, YTO AEJIAeT €r0 aKTUBHBIM PELUIIUCHTOM [IEpe1aBaE€MOr0 KOHTEHTA. B 1aHHOH cTaThe NpeapuHATa HONBITKA
CPaBHUTENIHHOTO aHATM3a eBPONIEHCKIX H POCCHHUCKHIX MATTEPHOB ISt OOBSICHEHUSI CTETICHN PA3THINS BOCHPHUSTHSL, a,
CIIEI0BATENIBHO, ¥ HX SKOHOMHYECKOI! I11e71eco00pa3HOCTH.
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The global economy is changing the shift in emphasis from goods and services to the impression content of
production. The investigations of marketing communications that can provide demanded emotional content to a target
group are the most requested. Special events can be suggested as efficient ones in the case of involving economic,
cultural and historical particularities of a target auditorium to attract potential clients to producing goods and services
by translating information and required impressions both. Orientation of special events organizing and management
on national patterns gives a possibility to make a massage close to inner forms of acceptance information by a human
that helps to make them an active recipient of translating content. The authors make an attempt of comparative study
of European and Russian patterns to explain the differences in apprehension of special events and, as a consequence,
in their economic efficiency.
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OmnpezieneHo MOHATHE U CYIIHOCTh Hporecca rodanu3anuy. Cienan NporHo3 OTHOCHTENBHO TOTO, YTO B CBSA3H
¢ miobanu3anueit oot 00beM ypOBHS MHPOBOTO NOTPEOICHUS SHEPIrOPECyPCoOB BPsL I OyIeT COKpallarhes, Ha-
000pOT, OH MOXET PacTh B CHJIy PAa3BUTHS IIPOU3BOACTBEHHON ¥ COIMAIBHON cep KU3HEACSATEIFHOCTH YeIOBeKa.
IIpoBenen anamm3 MepPCHEKTHB Pa3BUTHS aTOMHOM MIPOMBIIIIIEHHOCTH C YI€TOM BIMSHUS Po0OiIeM riodann3anuu. Ber-
SIBJICHBI TCHACHLMN (PUHAHCHPOBAHUS NPOTPAMM PAa3BUTHs aTOMHOM HEPreTHKH B PA3IMYHBIX CTPaHaX M0CHEe COObI-
trii Ha @ykycume. OTpaskeHbl IPUYUHBI TOCHUHAHCHPOBAHMS ¥ TOCHHBECTHIMH aTOMHOI SHepreTHky B Poccuiickoit
@enepanny 1 OCHOBHBIE ()aKTOPHI YCTOWYMBOCTH YHEPTOMALIMHOCTPOUTEIIFHBIX KOMIAHUH B YCIOBUSX TIIOOATBHO
KOHKYPEHIIUH. BEISBIEHBI OCHOBHBIE KOHKypeHTHbIe mpenmymiectBa I'K «Pocatom» B pa3BUTHH WM TPOIBIKCHUN
aTOMHBIX TexHonorui B Mupe. [Ipeacrasnens! no3unuun OAO «ATOMIHEProMain B MUPOBOM SHEPreTHYECKOM Mallli-
HOCTPOEHHUH.
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