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as computers, printers, copiers - their prices are falling steadily from year to year), furniture, transport, etc. of Course, creating
a model of decisions on asset management, it is necessary to consider both external and internal factors. You should determine
which part of the received resources should be given to the purchase of the equipment, and what part to send as attachments for
capital improvements of fixed assets, which is important for the effective development and preservation of their capacity.
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B crarbe aHAIM3UPYIOTCS OCHOBHBIE MHCTPYMEHTHI POIBIIKEHNUS TOBAPOB HAHOMH/IYCTPHN Ha PETHOHAIBHBIA PhI-
HOK. CJienaH akIeHT Ha JIBYX OCHOBHBIX MHCTPYMEHTAX — peKJiamMe M Iporaranse. IIpeanararoTcst OCHOBHBIE HAIpaBlie-
HHSI CTPATErnH NPOJIBIYKEHHS TOBAPOB HAHOMH/TYCTPHHU Ha OCHOBE BHIOPAHHBIX HHCTPYMEHTOB. AHAIN3HUPYETCS IMHAMUKA
TIOSIBJICHHS] HOBBIX TOBApOB HAHOMH/yCTPHU Ha OCHOBE CTATMCTHYECKNX JAaHHBIX. [IPUBOATCS JAaHHBIC O PaCIIpEaeICHHI
TOBApOB HAHOWHIYCTPUH TI0 Pa3INYHBIM cerMeHTaM. B pabore ompeneneHa menb pa3pabOTKU CTPATeruy IPOJBIKCHHS
TOBApOB HAHOMH/IYCTPUH Ha PETMOHAIIBHBINA PHIHOK. J{eIaeTcst BBIBOJ O TOM, YTO B PaMKaX IPOIPAMMBbI ITPOJIBIKCHHS TO-
BapOB HAHOMH/YCTPHY Ha PHIHOK HEOOXOAMMO OPUEHTHPOBATHCS HA PAIOHAIBLHBIC MOTHBBI, PACKPBIBAst IOTPEOHTENBCKIE
LEHHOCTH ¥ BO3MOXKHOCTH TOBAapOB HAHOMHYCTpHH. OCHOBHOM CMBICIIOBOIT OCHUT KOMMYHHKALIMK JIOJDKEH KOHIICHTPH-
poBarh BHUMAaHHE aJjpecara Ha TOM, 4TO TOBAapbl HAHOMH/IYCTPHH — 3TO HEUTO OOJIbIIIEE, YEM IPOCTO OUEPETHOM BEICOKOTEX-
HOJIOTWYHBIIA TOBap, OH 00J1a/1acT KOHKYPEHTHBIMH MpenmytiecTBamu. HeoOxommo GpopMUpoBaTh MOI0KUTENBHBIN 00pa3
TOBAPOB HAHOMHYCTPUU B MTHAUBUYaJIbHOM CO3HAHUHU, Pa3pylIaTb HETATUBHBIC CTEPEOTHUIILI U PA3BEUBAThH OITACCHUS.
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The main tools to regional market promote of nanotechnology products are analyzed in the article. Emphasis is
placed on two basic tools - advertising and promotion. Basic lines for strategies to promote nanotechnology products
based on selected tools. The dynamics of new nanotechnology products on the basis of statistical data. The data on the
distribution of products of nanotechnology in various segments. The paper defined the goal of developing strategies
to promote nanotechnology products to the regional market. It is concluded that the program promoting products of
nanotechnology to the market must be guided by rational motives, revealing consumer values and opportunities of
nanotechnology products. The basic premise of semantic communication should focus on the destination that the goods
nanotechnology - is more than just another high-tech product, it has a competitive advantage. Efforts to foster a positive
image of nanotechnology products in the individual consciousness, destroy negative stereotypes and dispel fears.
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B crarbe mpesicTaBieHbl OCHOBHBIE MPHHIMIIEI MOIENIHN ONPEEIEHHUs TITaHOBBIX TEMIIOB YKOHOMUUYECKOTO pocTa
NPEINPUSTHS, CBSI3aHHON C PacyeToM IIEJIEBOTrO ITOKA3aTelsl, C YIETOM BBINOIHEHHsI TPEOOBaHN cOANTaHCHPOBAaHHOCTH
U YCTOMYUBOCTHU JEATEILHOCTU opranu3anuu. [lo pesynasrataM paccMOTpeHust ACHCTBYIOLIECH TEOPETUKO-METOAUYECKOM
0a3bl, Kacaromeiicss BOIPOCOB MOJICTIMPOBAHUS U OTMPEASNICHHS TEMITOB SKOHOMHUYECKOTO POCTA TPEANPHATHS, CIETAHBI
BBIBOJIBI U TIPE/UIOKEHBI 6a30Bble peneHns. Ha ocHOBaHMM M3YYEHHBIX MOJIENEH U ¢ y4eToM 0coOeHHOCTeH Hanbomee
HPOTrPECCUBHBIX U3 HUX, NPEIOKeHa COOCTBEHHAsI MOJISIIb TUIAHUPOBAHMS JIOIYCTHMBIX TEMIIOB POCTa 00beMa IPOoH3-
BOJICTBA M ITPOJIAK MPeAnpHsTHsL. PazpaboTan aaropuT™ INIaHUPOBAaHUS IKOHOMHIECKOTO POCTa, OTIMCAHEI €0 OCHOBHEIE
ocobeHHOCTH. B cTaThe Takke yKa3aHbl OCHOBHBIC COCTABIISIONINE SKOHOMHIECKOTO d((eKTa OT MPUMEHEHNST MOIEIN
TUTAHUPOBAHMUST SKOHOMHYECKOTO POCTa HA OCHOBE pacueTa JAOMYCTUMBIX 3HAYEHHUH SKOHOMHYECKHX MOKa3aTemneil.
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The article presents the main principles of the model determining the planned rates of economical growth of
an enterprise related with the calculation of the target coefficient in accordance with the requirements of balance and
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steadiness of activity of the organization. According to the results of consideration of the existing theoretical and
methodological framework associated with modeling and determination of economical growth rate of the company,
main conclusions are made and basic solutions are proposed. On the basis of the researched models and considering
the features of the most advanced of them, an author’s model for planning of the acceptable growth of the volume of
production and sales is proposed. An algorithm of planning of economical growth is developed and its main features
are described. In the article are also shown the main components of the economic effect from the use of the planning
model for economic growth based on calculation of acceptable values of economical indicators.
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AHan3upyercs CHCTEeMa HaJIOr00OI0KEHHUS 3eMeJIb CEJILCKOX034HCTBEHHOTO Ha3HaueHus B Poccuiickoit dere-
parun. [IpuBesieH onbIT 3apyOeKHBIX CTPaH IO HAJIOTOOOI0KEHHIO JAaHHOH KaTeropuu 3eMid. OIpeiesieHbl HaJloro-
BbIC 0a3bl HCUHCIICHHUS 36MEIIBHOTO HAJIOra, OCHOBHBIC IIPHHIMITEI HX COOUPAEMOCTH B Pa3BUTHIX CTpaHaX. AKIICHTH-
POBAaHO BHHMaHHUE HA CIIOCOOBI M MEXaHHU3MBI IIPEOCTABICHHS JBIOT 110 3eMEIbHOMY HAJIOTY B CTpaHax EBpors!
CUIA. BbienieHbl METOOJIOTHUESCKHE TIPUHIMIBI POCCHHCKOTO HAJIOTOBOTO 3aKOHOJATENBCTBA 10 yIUIAaTe JaHHOTO
Buja Hasora. Taroke ykaszaH psiJi NPUHIUINAAIBHEIX MOMEHTOB, HEMOCPEICTBEHHO ONPE/EISIONINX BeIMYUHY Kajaa-
CTPOBOIf CTOMMOCTH 3eMeNNbHOro ydactka. OOparieHo BHUMaHue Ha To, 9To B Poccuiickoit denepannn He 10 KOHIA
3aBEPIIIJICS MPOLECC MPUBATU3ALNH 3eMeb, HadaThlii pedopmamu 90-x romoB mpouuioro croaetusi. OTMeYeHbI He-
OTPETYJIMPOBAHHBIC BOIPOCHI ONPEJIEICHNS HAJIOTOBOH 0a3bl 3eMEIbHOr0O HAaJlora UCXOJIS U3 KaJacTPOBOH CTOMMOCTH
3eMJI. ABTOpaM¥ PEKOMEHIYETCs pacCMaTPHBATh NCYHUCIICHUE CTABKH 3€MEJILHOTO HAJIOTa UCXO/S U3 MEXaHU3Ma PeH-
TOOOpasyromux GakTopoB, 00eCrednBas HX yCTOHYUBOE BOCIIPOU3BOCTBO.
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The system of taxation of agricultural land in the Russian Federation.The experience of foreign countries in this
category of taxable land.Determined by calculating the tax base of the land tax, the basic principles of their collection
in the developed countries. Special attention is paid to the ways and mechanisms to provide incentives for land tax
in Europe and the U.S. Highlighted the methodological principles of the Russian tax law to pay this type of tax.
Also identified a number of important points that directly determine the magnitude of the cadastral value of the land.
Attention is drawn to the fact that the Russian Federation is not fully completed the process of privatization of land
reforms initiated 90 years of the last century. Marked unbalanced issues of determining the tax base of land tax on the
basis of the cadastral value of the land. The authors are encouraged to consider the calculation of the land tax on the
basis of the mechanism rentoobrazuyuschih factors ensuring their sustainable reproduction.
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