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IIU SKOJIOTHYECKHU YiCcToi nmpoxykuuu. Ha npumepe ntunedadbprukn «AxameBckas» Pecryomiuku Mapuit D onucan
MIPOLIECC U CIOCOOBI MOTYYCHHUsI TOBAPOB BEICOKOTO KauecTBA.OCHOBHOE BHHMAHHE YAEJICHO IIPOHM3BOICTBY 3KOIO-
THYECKH YUCTOW MPOAYKLHUH-Msica NTHLEL. OCTPO CTaBUTCS BOIPOC O MPUBJICYCHUU MHBECTHLUM JUI PACIIMPEHUS
TIPONU3BOACTBEHHBIX ILIOMIAECH C IETbI0 YBEIHUCHHUS IPOU3BOACTBA TOBAPHOH MpoayKiuu.IIpuBeeHsl BO3ZMOXKHEIE
PHCKH, a TaK >k€ METOJbl UX YCTpaHEeHUs, OKUAIOIINE TPEANPUHUMATENeH, PEeIINBIINX IepeHTH Ha IPOU3BOICTBO
9KOJIOTUYECKH YHCTON MpoayKuuu.IIoqHAT BOIPOC O pacIIMpeHNH PIHOYHOM HUIIH, TAPAaHTHPYIONIYI0 YCTONYUBBIH,
MEPCIEKTUBHBIN CIIPOC Ha MPOLYKLHUIO NPEANPHUATHSI Ha BHYTPEHHEM U BHEIIIHEM pPBIHKAX.

ABOUT THE PROBLEMS OF PRODUCING ECO-FRIENDLY PRODUCTION IN MARI EL.
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There has been review the current state of the market of environmentally friendly products in Russia and abroad.
There is given the analysis of the main problems of the environmentally friendly production market development in
the Russian Federation on the example of the poultry farm «Akashevskaya» Republic of Mari El. The focus is on
the production of environmentally friendly products such as poultry broiler. There is raised the issue of attracting
investments to expand production facilities in order to increase production of marketable products. There are given
possible risks, as well as ways to do without them, waiting for businessmen who have decided to switch to the production
of environmentally friendly products. There has been raised the question of expanding a place in market, guaranteeing
a sustainable, future demand for the company’s products in domestic and foreign markets.
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DOxonomuka Tpancakumonusix WUzpepxkex (3TU), pazpadoranHas OnuBepoM YHIBIMCOHOM, C(OPMHUPOBATACH
Ha OCHOBE N3YYEHHMs pa3iIMIHBIX CTPYKTYp ynpasieHus. JlanHas paborta pa3BUBacT apryMEeHTALMIO TOTO, YTO HCIIOJb-
30BaHue noaxonoB DT Gomee ueM Mone3HO ISt U3yUEHHUS] «IKOHOMUYECKOH 0€30MacHOCTH» M aHAIN3a TPaHUYHBIX
COCTOSIHMH IKOHOMHYecKuX cucteM. bonee toro, 9TU HeoOxomuMa Ul afeKkBaTHOTO NOHMMAHUS XapakTepa BHY-
TPEHHUX M BHEUIHUX YIPo3 KOHKYPEHTHOTO CTaTyca SKOHOMHYECKOH OpraHM3aluy, KaK B TOCYIapCTBEHHOM, TaK U
B YaCTHOM ceKTopax. Hacrosimias crarhst IMOCBSIIEHa BOIIPOCAM B3aMMO3aBUCHMOCTH MEKITY TPAHCAKIUSIMH, pas3iii-
YAIOMUMCS TI0 CBOMM BHYTPEHHUM ITapaMeTpaM, CBOWCTBAMHU CTPYKTYp yNpPaBICHUS, yPOBHEM HEOIPEIEICHHOCTH
1 YKOHOMMYECKOil Oe3onacHocTu. [lomyueHHbIe B HACTOSIIICH CTaThe BBIBOBI TO3BOJISIIOT COPMHPOBATH MOAXOABI K
MPAKTUYECKOH OIIEHKE OpraHU3allH ¢ O3UIHHA YKOHOMUYECKOH 0e30MacHOCTH.
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Oliver Williamson Transactions Costs Economics (TCE) was formed on the basis of studying of various governance
structures. This article develops the arguments, that TCE approaches are more than useful at research of economical
safety and boundary analysis of economic systems. More over, TCE is necessary for adequate understanding of nature
of internal and external threats of the competitive status the economic organization both in public, and in private sector.
The article is devoted to interdependence questions between transactions, which differ in their attributes, properties of
governance structures, level of uncertainty and economic safety. The conclusions, received in the present article, allow
us to create approaches to a practical assessment of economic safety of the organization.

AHAJIM3 NPEJANPUATHN MO MPOU3BOACTBY CBETOJAUIHOM MPOJIYKIIUU HA
EBPOINEMCKOM PBIHKE HA OCHOBAHWU NTPUMEHEHUSA METOJA TIOCTPOEHUS
KAPT CTPATETMYECKUX I'PYIIII KOHKYPEHTOB U AHAJIM3A IISATU CUJI M.IIOPTEPA
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B crarbe ocBeraeTcsi BaXKHOCTb HPHMEHEHHsSI CBETOJMOIOB B C(epe OCBELICHUs, IIPUBOAATCS NPEHMYIIECTBA
CBETOAMO/IHON MPOAYKIMU B CPABHEHHUH C OOBIYHBIMHU JIAMITAMU HaKaJIUBAHUS U CBETHJIbHUKaMH. [IpUBOASTCS cTaTH-
CTUYECKHE JJaHHbIE 110 00BEMY MUPOBOIO PbIHKA CBETOAMOAHOIO ocBeleHus 3a 2013 rox. Onpeneinstorcs npeaipu-
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ATUS, TPOU3BOAAIIMUE U ITOCTABJIAONIUE CBETOAMOAHYIO ITPOAYKIIUIO HA eBpOHeﬁCKHﬁ PBIHOK — TAKOBBIX CEMb, KOTOPBIC
NOABEPTatOTCSA KOHKYPEHTHOMY aHAJIN3y € NOMOLIBIO METOAAa NOCTPOCHHUA KapT CTPATCIUUCCKUX I'PYIIT KOHKYPCHTOB
W aHAJIM3Y IATH CUJT M. l'[opTepa. B crarbe TMPUBOIATCA apryMEHTBI BLIGOpa HWMECHHO JaHHBIX NBYX CIoco00B aHaIn3a
HpeﬂHpI/ISITI/Iﬁ T10 IMPOU3BOACTBY CBCTOIHOTHOM MIPpOAYKIIMKU Ha SBPOHSﬁCKOM PBIHKE: 1) KOMIIJICKCHOCTh HMCCJICIOBA-
HHUS — YYUTBIBAOTCA HECKOJIBKO BAXXHBIX KPUTECPHUEB IPU aHAJIU3E npez[npmmm; 2) HamITHOCTD NPEACTABICHHBIX
PE3YABTATOB — B BU/I€ KAPThI CTPATCTUYCCKUX I'PYIIT KOHKYPCHTOB U B BUJC Ta6J'II/IIII>I BJIMAHNSA OCHOBHBIX PBIHOYHBIX
CHJI Ha NPEANPUATHE. Ha ocHoBanum TMOJIYYCHHBIX PE3YJIbTATOB aBTOPOM BBIHOCATCA NPEAJIONKECHUA NI d)OpMI/IpOBa-
HHSI HOBOK 6PI3HCC-CTpaTCFPIPI T10 YKPCTIJICHUIO MMO3UIUHN pOCCHfICKOFO MNPEATIPUATUA I10 IIPOU3BOACTBY CBCTOIHOTHOM
NpOAYKIHH Ha eBpOHeﬁCKOM PBIHKE.
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The article deals with introducing of necessity of light emitted diodes (LED) in a lighting sphere, the advantages
of LED products compared with incandescent lamps and luminaires. There are 2013 year’s statistics data of LED
lighting’s world market amount. Identifying the enterprises producing and supplying LED products to European market
— there are 7 enterprises. The enterprises analyzed with method of competitive groups strategic card and M. Porter’s
five forces model. There are arguments for choosing these way to analyze the LED products enterprises on European
market: 1) research’s complex — due to some important criteria during enterprises’ analysis; 2) visualization of results
presented — in a strategic groups’ card and in a table of main market’s forces influence for analyzed enterprise. Based
on achieved results there are suggestions for forming a new business — strategy improving the Russian LED products
enterprise’ position on European market.

MOTHUBAIMUA U CTUMYJIMPOBAHUE CTYAEHYECKOM MOJIOJIEXKH
K HAYYHO-UHHOBAIIMOHHOMU JEATEJBHOCTH B BY3E
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MeToasl MOTHBALMM M CTUMYJIUPOBAHUS CTYAEHUECKON MONOAEKN K HAYYHO-MHHOBAI[MOHHOHN JEesTebHOCTH
B By3€ HMEIOT CTPaTeruuecKkoe 3Ha4eHHe, IIOCKOIBKY aKTHBU3aNs HAyYHO-MHHOBAIIMOHHOTO ITOTEHINANA IIPUBEIET
K TOBBIIICHHUIO U 00ECIEUeHHIO KayecTBa 00y4eHHSI U KOHKYPEHTOCIIOCOOHOCTH By3a, a TAKKe CIIOCOOHA MOBJIHUATH
Ha pelleHne MmpoOieM, CBSI3aHHBIX C KaJpOBBIM Ae(HUIUTOM HAaydHO-WHHOBAIIMOHHOHM M oOpa3oBaTtenbHOH cdep. B
COBPEMEHHOH Hay4HOM JIMTepaType MPEeACTaBICH PsiJi KOHLENTYaIbHBIX MOJIOKEHUH, OTPaXKAIOMNX MpoLecchl Gop-
MHPOBaHUSI HAy9YHO-WHHOBAIIMOHHOTO MHPOBO33PEHUSI MOJIOIECKH, OJHAKO, HU OTHO HCCIEIOBAHHE HE IpeJiaraeT
METO/Ibl MOTHBALlUM U CTUMYIHPOBAHHS CTyAE€HUECKONH MOJOAEKH K HAaydHO-WHHOBAI[MOHHOM nesrenbHOCTH. Jlst
petieHus 0003HaYeHHBIX IPOOJIEM aBTOPOM CTaThH MPEIOKEHBI 1 000CHOBAHBI ISl IPIMEHEHHUS B BBICIIIEM yUeOHOM
3aBeJICHUH CJIeYIOIIe METOIbl MOTUBAIIMN M CTUMYIMPOBAHHS CTYIEHUECKOH MOJIOAEKHU K HAayYHO-HHHOBALIHOHHON
JeATETIbHOCTH: CO3aHNEe M BHEIPEHHE KPYKKOB «KAadeCTBA U KOHKYPEHTOCIIOCOOHOCTHY, NPEACTABISIOMIX COOO0H
crenuduyueckue oOIECTBEHHbIE OPraHU3ALMOHHO-CTPYKTYpHbIE (JOPMHPOBAHUS CTYAEHTOB; CO3JaHHE YCIOBUH IS
COCTA3aTEIFHOCTH MEXy CTY[CHTaMH, YIeOHBIMHU IPyIIIaMHU, KPYXKKaMH «Ka4eCTBa U KOHKYPEHTOCIIOCOOHOCTHY, BY-
3aMH, TIOCPEJCTBOM ITPOBEIEHUS KOHKYPCOB C COOTBETCTBYIOLIUM TIPUCYKAESHUEM MTPEMUI; MOAEPHHU3AIHS CHCTEMBI
MaTepHaTbHOTO CTUMYIIUPOBAHUS IOCPEICTBOM BHEAPEHHS HOBOTO MOXOA K JEHEKHOMY BO3HATPAXKCHUIO — «Oojee
BBICOKOE JIEHEXHOE BO3HArpakJeHUe — 00JIee BHICOKAsl aKTUBHM3aIMsl HAyUHO-UHHOBALIMOHHON JIESITEIbHOCTI.
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Methods of motivation and stimulation of students to scientific-innovative activity in the University are of
strategic importance, since the intensification of scientific-innovative potential will lead to quality improvement and
quality assurance training and competitiveness of the University, and can influence the solution of problems related
to shortages of scientific-innovational and educational spheres. In the modern scientific literature is represented by a
number of conceptual provisions reflecting processes of the formation of scientifically-innovative Outlook of the youth,
however, no research does suggest methods of motivation and stimulation of students to scientific and innovative activity.
For solving these problems, the author of the article are proposed and substantiated for use in a higher educational
institution the following methods of motivation and stimulation of students to scientific-innovative activity: creation
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