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KJIMCeHTA. BBIZEICHBI TOAXO0/Ibl, YUHTHIBAIOIINE CTATYC KIHEHTA, 3TAlbl B3aHMOJCHCTBHS U CTaJnl (HOPMUPOBAHUS
JOANBHOCTH; TIPOBEICHO MX conocTtapierne. O6o3HaueHa HEOOXOINMOCTD yUeTa OTPACICBON CIIEMUMUKA TIPU MO-
JENUPOBAHNH JKM3HEHHOTO IUKJIa KineHTa. Ocob0e MECTO B HCCIIeJOBAHNH 3aHUMAeT aBTOPCKHUIT TOAXO/ K BBIACIe-
HUIO TPYIIIT KIMEHTOB, KOTOPBIi MO3BOJSIET MOBBICHTH 3 ()EKTHBHOCT IPOIECCOB B3aUMOICHCTBHUS C KITMEHTaMH.
IperMyIecTBOM aBTOPCKOTO MOIX0/Ia SBISCTCS ACTATbHOE PACCMOTPCHUE TPAIMIIMOHHBIX YKPYITHCHHBIX CTaIHi
JKU3HEHHOTO IMKIIA KIMEHTa, 9TO MO3BONIIO CHOPMYITHPOBATH K 0OOCHOBATh PAIIMOHATLHbIC PELICHUS B 00IaCTH
MapKeTHHra B3auMOJICHCTBHUS. Pe3ybTaThl HCCIIEIOBAHUSI MOTYT OBITh HCIIOIB30BaAHBI IPEINPUATHIMHU [IPH aHATH3C
CTPYKTYPbI KJIMEHTCKOM 0a3bl, pa3paboTke MpOrpaMM IIPUBICICHHUS KINCHTOB, (OPMHUPOBAHUH M Pa3BUTHHU JIOSITb-
HOCTH MOTpeOHTENeH.

APPROACH TO DETERMINATION OF LIFECYCLE OF THE CLIENT
FROM THE LINE ITEM OF INTERACTION MARKETING

Astashova Y.V.

South Ural State University (national research university), Chelyabinsk, Russia
(454080, Chelyabinsk, Lenin prospekt,, 76), e-mail: Julia_asta@mail.ru

In article relevance of determination of a stage of lifecycle of the client is proved in case of implementation of
customer-oriented approach. The analysis of the most widespread models of lifecycle of the client is carried out. The
approaches considering the status of the client, stages of interaction and stage of forming of loyalty are allocated;
comparison is carried out them. Need of accounting of industry specifics is designated when modeling lifecycle of
the client. The special place in research is taken by author’s approach to allocation of customer groups which allows
to increase process efficiency of customer interaction. Benefit of author’s approach is detailed consideration of the
traditional integrated stages of lifecycle of the client that allowed to formulate and prove rational decisions in the
field of interaction marketing. Results of research can be used by the entities in the analysis of structure of client base,
development of programs of customer acquisition, forming and consumer loyalty development.
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B cratbe paccMarpuBaioTcs (MHAHCOBBIE ACTIEKTHI CTPATETHYECKOTO ayUTa CONUANbHO-3KOHOMUUECKOTO Pa3-
BHUTHSI MYHHUIMIIAIBEHBIX 00pa30BaHUI KaK KOMIUIEKCA MEPOIPHITHH 10 oreHKe d(p(HEeKTHBHOCTH HCIOIb30BaHHUS
MOTEHIIANa ¥ PEeCypCOB TEPPUTOPHH (B T.4. YKOHOMHYECKHUX AreHTOB) AJS JOCTID)KEHMS CTPAaTErMYEeCKHX Ieleil
Ha OIpeeNICHHBIH Nepruoa BpeMeHH. [IpoBoauTest aHaaM3 COOTBETCTBHS (DMHAHCOBOTO IIOTEHIMANIA YPOBHIO (H-
HAHCOBOIl CaMOCTOATENIFHOCTH MyHHLIUNIANBHBIX 00pa3oBaHuil Pecybnuku bamkoprocTan, Ha OCHOBE 4ero mpem-
JIaTar0TCsl COOTBETCTBYIOIIUE CTPATEIUU TEPPUTOPUAIBHOIO Pa3BUTHUs, OCHOBAHHbIC HA NPUHLUIE y4eTa BIUSHUS
MIPOTPAMMHBIX MEPONPHUSITHH KOMIUIEKCHBIX IIAHOB COIMATbHO-?KOHOMUYECKOTO Pa3BHTUS MyHHIHUMATbHBIX 00-
pa3oBaHHuil HAa pOCT (PUHAHCOBOM CaMOCTOSITENEHOCTH TeppuTopuii. [IpescTaBieHa Moelb OIIEHKN CTEIIEHH JJOCTH-
JKEHUS CTPAaTernYecKuX (PMHAHCOBBIX LENeH Pa3BUTHS MYHHIMIAILHOTO 00pa30BaHHs Ha OCHOBE (hOpMann3aIuu
rpada NpUIMHHO-CIEICTBEHHBIX CBSA3EH MEXy CTPAaTernYeCKUM, TAKTHUSCKUM U ONEPaTUBHBIM YPOBHSIMH yIIPaB-
nenusi. IIpeqnoxensl HampaBiaeHUs] pa3pabOTKH U peanu3alid MEPONPHATHH CTPATETHUECKUX IIAHOB Pa3BUTHS
MYHUIHMIIAIEHBIX 00pa30BaHHH.
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The authors examine the financial aspects of the strategic audit of socio-economic development of
municipalities. Strategic Audit - a set of measures for evaluating the effectiveness of the use of the capacity
and resources of the area (including agents), to achieve the strategic objectives for a certain period of time. The
authors analyze the level of compliance of the financial capacity of the financial autonomy of municipalities of
the Republic of Bashkortostan. Based on the analysis, the authors offer the appropriate territorial development
strategy based on the principle of the impact of the program activities of comprehensive plans for socio-economic
development of municipalities to increase the financial capacity and financial independence of the territories.
The authors present a model assessment of the achievement of the strategic objectives of financial development
of the municipality based on the formalization of the graph causal relationships between strategic, tactical and
operational levels of management. The authors proposed the direction of development and implementation of
strategic development plans of municipalities.
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