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company needs to have a sufficient level of an export potential. In accordance with the existing approaches to the
determination of the sources of the an export potential for the successful development of enterprise engineering must
effectively use all available resources. The increase of the export potential, being a complex function of a management
system, involves to use different tools. Conducted classification analysis allows to consider the existing development
tools export potential, given features of functioning machine-building enterprises in WTO accession.
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B Hacrosimeli cTatbe paccMarpuBaeTcs PHIHOK bpaswinm Kak ofuH U3 HanbOojee AMHAMHYHO Pa3BHBAIOIIHXCS
pBIHKOB B pernoHe Jlatunckoit Amepuku. IIpoanann3upoBaHbl OCHOBHBIE MAKPOIKOHOMUYECKHE MTOKA3aTENH Pa3BH-
THUS JTATUHOAMEPUKAHCKOIO PErMOHA, [IOKA3bIBAIOINE [OJI0KUTEIbHBIA POCT U MECTO PErHOHA B LICJIOM HA MUPOBOI
apene. [Toka3aHbl pe3ynbTaThl pa3BUTHS (paHTaii3HHTa B MUpPE U 110 reorpaduueckuM pernonam. [Ipoananmsuposano
TEeKyIllee COCTOSIHUE U pa3BUTHE (paHyYaii3uHra B bpasmimy 1o oCHOBHBIM CeKTOpaM SKOHOMHUKH. CrenaHbl BHIBOIBI
0 Oosee akTUBHOM pa3BUTHH (paHUaii3uHra B bpasunmnu mo cpaBHeHuio ¢ Temnamu pocta BBII crpansl. Ha ocHoBe
CTAaTUCTUYECKHX JIAHHBIX [TOKA3aHO Ipeodiaganue GpaHuaii3nHroBbIX ceTeil bpasuinnu B cdepe yciayr n po3HUYHOI
Toprosiu. IToka3zaHo MeCTO HEMOCPEICTBEHHO (PPAHUAN3MHTOBBIX CETEH MO CPAaBHEHHIO C 3apyOeKHBIMHU CETSIMU Ha
Opa3nibckoM phiHKe. [Toka3ansl oCHOBHBIE (hpaHuali3nHrOBBIC OpeH bl bpasuiny n ux peiThHr.
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This article discusses Brazil, as one of the most dynamically developing markets in Latin America. The main macroeconomic
indicators of the development of the Latin American region analyzed, showing positive growth and role of the region in general on
the world stage. The development of franchising in the world and main geographical regions showed. It was analyzed the current
state and development of franchising in Brazil by the main sectors of the economy. Authors did the conclusions about the more active
development of franchising in Brazil compared with the GDP growth of the country. On the basis of statistical data was showed
predominance of franchise networks Brazil in the sphere of services and retail trade. Authors showed directly franchise networks
in comparison with foreign networks on the Brazilian market. The main franchise brands Brazil, and their rating were illustrated.
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B nacrosiieit crarbe paccmarpuBaetcst pervioH JlatnHekoi AMepHKH Kak OIMH 13 HanOoree MEPCIIeKTUBHBIX PHIHKOB JUTs
PasBUTHS MEXTYHApOIHOTO (ppaHvaif3uHra. [IpencTaBneHs! OCHOBHBIE MAaKPOSKOHOMITIECKUE TTOKA3aTelN Pa3BUTHS PETHOHA
Jlaruuckoit Amepuku. ITokasaHb! pe3yibTarhl pasBUTHS ()paHuaii3uHra B MUpe M 10 reorpaduuecknM pernoHam. IIpencras-
JIeH TIPOTHO3 pa3BUTHs (ppaHdaii3uHra B Ormrokatiimme rora Ha npumepe CILIA u Poccrm. AHam3npyeTcst BO3MOKHOCTB SKCITaH-
cuH 3apyOeXKHBIX M HALMOHAIBHBIX (DpaHYaif3MHIOBBIX CETeH B BEIYIIMX CTPaHaX peruoHa. Jlaercst oleHka Oy/tyIiero pa3BuTus
(bparyaiizuHTa B 3araJHOM HOMYIHIAPUHI ¢ yIeTOM Npeo0iaaHus aMepUKAHCKUX (hpaHdaiizepoB. [IpoaHaIM3HpOBaHO pa3BUTHE
(paHuaii3MHra B BEyIIHMX JIATHHOAMEPHKAHCKUX CTpaHax — bpaswmin, Mexcuke, Ypyrsae u p. CrienaH BbIBOZ O IPeo0IIaiaHiu
TOPTOBBIX M CEPBHUCHBIX (PpaHUYai3MHTOBBIX CETEeH KaK B MHPE B IIEJIOM, TaK U B JIaTHHCKOI AMepHKe B YaCTHOCTH.
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In this article Latin America considers as one of the most promising markets for the development of international
franchising. The main macroeconomic on the goals of development of the region of Latin America. Show the
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