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The paper presents the structure of market relations in the agricultural sector of the economy of our country
in 1990-2012. It analyzes the distribution of production of certain types of animal products from the standpoint of
managing the entire agro-industrial complex by three major groups of agricultural producers: agricultural organizations,
peasant holdings (farms) and personal farms for milk, livestock, poultry, and egg production. The paper examines the
dynamics of production of specific types of animal products as a whole and for each group of producers, as well as
analyzing the market share of each producer, and gives you the opportunity to determine not only the current trends
of agricultural producers, it also discuses a number of managerial decisions connected to both the formation of state
support system and the definition of priority areas of the entire agricultural sector development.
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B crarbe packpbIT CMBICIT (PYHKIIMOHAIBHO-CTOMMOCTHOTO aHAJIM3a, €r0 IIPEMMYIIIECTBa Mepe/] TPAJUIHOHHBIMH CHCTe-
MaMH y4eTa 3arpar. YcraHoBjeHa B3auMocBsisb @CA ¢ TapreT-KOCTUHIOM, HPUMEHEHHE 9TOr0 aHaIn3a Ha CTaJld MPOCKTH-
poBkH nposykTa. [Ipoanan3npoBaH peIHOK MOIUIIPOITMIICHOBBIX TPYO B Pocchn 1 BO3MOXKHOCTH BBIXO/Ia Ha JIAHHBII PBIHOK.
TpumeHeH (yHKIMOHAIBHO-CTOMMOCTHOM aHan3. BhISBICHBI 3HAYMMBIC IS TOTPEOUTENS (DYHKIMH MOJIUIPOIMICHOBBIX
TpyO: MaTepuall, U3 KOTOPOro OHH M3roToBIIeHS!; Jamerp ITTT-Tpy0; mpucrnocadiiBaeMoCTb K cpejie (CTEEeHb YIIOBIIETBOpe-
HUS TOTpeduTeneil B X noTpeOHoCTX). anee 3Ti QyHKIMH ObITH PACTIONIOKEHBI B MOPSIIKE YOBIBAFOIICH 3HAYUMOCTH JUTS
norpeburests. CaMbIMH 3HAYMMBIMU OKa3aJIMCh MaTepHall U HPUCIOca0IMBaeMOCTb K cpefie. Ha ocHoBe 3T0ro npeyoxeHsl
MepbI yITy4IICHHs IPO/TyKTa: YCOBEPIICHCTBOBATS HCIIONB3YEMbIi MAaTepHaT; KOHTPOIIb 32 CTATUCTHKOM MOTPEONCHNUS 1 XKela-
HUSMH TIOTpEOUTENIeH OTHOCUTEIBHO Pa3MEpOB IMamMeTpa TpyO, U, B COOTBETCTBHH C PEe3y/IbTaTaMH POBECHHOTO aHAIN3a,
KOPPEKTHPOBATh MPOU3BOZCTBO TEX HIIM HHBIX BUIOB TPYO; IPH IIOMOIIM YCOBEPILICHCTBOBAHHBIX TEXHOJIOTUI BIHATH Ha (hop-
MBI TPYO, IPUMEHHUTH HHHOBALMH K COSAMHHUTENBHBIM YacTsM TPYO JUIsI MUHUMU3ALMY PUCKA IIPOTEKAHHS.
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The article revealed the meaning of value analysis, the advantages over traditional systems of accounting of expenses.
The interrelation of the VA with the target-costing, the application of this analysis at the stage of product design.Analyzed
the market of polypropylene pipes in Russia and the possibility of entering this market. Appliedvalue analysis. Identified
significant for consumers functions polypropylene pipes (the material from which they are made; the diameter of PP pipes;
adaptability to the environment (the degree of satisfaction of consumers © needs). Further, these functions are arranged in
order of decreasing importance for consumers. The most significant were the material and adaptability to the environment.
On the basis of this proposed measures to improve the product: - to improve the material used; to monitor the statistics of
consumption and desires of the consumers about the size of the diameter of the pipes, and, in accordance with the results of
the analysis to adjust the production of certain types of pipes; using improved technologies to influence the form of pipes, to
apply innovations to the connecting parts of pipes to minimize the risk of leakage.
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VIHBECTHITMOHHBIM TIPOEKTOM MOKHO CUHTATh M 000CHOBAaHHE MACIITA0OHBIX HHBECTHIINH, CBSI3aHHBIX C HOBBIM CTPOH-
TEJIBCTBOM M PEKOHCTPYKLMEH IPSANPUSITHH, 1 000CHOBaHUE CPABHUTEIILHO HEOOJBIIKX MO pa3MepaM BIOXKEHHH, HArpuMep,
NpHOOpETEeHIEe HOBBIX MAIIIMH, 000pYIOBaHHs, TPAHCIIOPTHBIX CPEACTB. B HacTosIIee BpeMst I OLEHKN BCEX MPOEKTOB pe-
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