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HHSL SJIEKTPOHHOTO 00yYaroIIero Kypca, OpueHTHPOBAHHAs Ha MaKCHUMaIbHO 3¢ dekTrBHOE 00y4eHue. Briienen nepeueHn
PE3yIBTaToB, HA KOTOPBIE JOJDKHO OPHEHTHPOBATHCS IIPOBOMMOE 00ydeHre. JJaHHbII epedeHb MpeICTaBIeH B BHIE CIOEB,
Iie KaXK/IbIi MOCIEIYIOMINI BKIIOYaeT B ceOst peplaynil. PaccMOTpeHbI CBOWCTBA M KPUTEPUH, KOTOPBIM JIOJDKEH COOT-
BETCTBOBAaTh OOYJAOIINI Kypc, a TAKKE MPOAHATN3UPOBAHEI PE3YNIBTaThl OT €r0 BHEAPEHHS. PaccMOTpeHa 4eThIpexypoB-
HEeBasi MOJZIeNIb OLICHKH d(dexTuBHOCTH 00yueHus [JoHanbaa Kupknarpuka. Jlist KaK1oro ypoBHs JaHHON MOZENH B paboTe
ABTOPaMH MPEUIOKEH PacueT COOTBETCTBYIOMINX MOKa3aTelNeH, TO3BOIIONIMX c(hOPMUPOBATH OoJiee MOHYI0 KapTHHY 00-
IIel OLIEHKU 00Y4aloIIero Kypca, HALIIHYIO ¥ TOUHYIO OLEHKY S (eKTHBHOCTH, IPOBECTH OoJiee OBICTPBII aHAIU3 TIOTy-
YEHHBIX PEe3yINIBTATOB, 4 TAK)KE TTOTYIUTh YETKYIO CTPYKTYPUPOBAHHOCTD ITOTYUCHHBIX PE3YIbTaToOB U OLEHOK.
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This work is devoted to the system of distance learning in the banking sector. There are identified the specific of training
in this area, the specific difference and distinctive features. It notes the existing problems and shortcomings. To solve some of
this problems, authors propose a generalized model of e-learning course focused on the most effective instruction possible.
The article selects the list of main results, on which training should be oriented. This list is presented like layers, where each
further layer includes the previous one. The article describes properties and criteria that must be met for a training course,
and analyzes the results from its implementation. It considers Donald Kirkpatrick’s four-level model of evaluation of training
efficiency. For each level of this model authors propose to calculate the relevant indicators to form a more complete picture
of the overall evaluation of the training course, objective and accurate assessment of the efficiency, more rapid analysis of the
obtained results, and to get a clear structuring of the results and evaluations.
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OG6ocHOBaHa HEOOXOIMMOCTH HCTIONE30BaHMS PETMOHAIBLHOTO MAapPKETHHTA JUTS Pa3BUTHS PErMOHOB Poccyu B ycitoBHsIX
PBIHOYHOM SKOHOMUKH U TIPUMEHEHBI HHCTPYMEHTBI MAPKETHHIa MUKC K PErHOHAIBHOMY MapKeTHHTY. B perroHansHoM Map-
KETHHTE 10J] TOBAPOM ITOHUMAETCsI COBOKYITHBIN PECYPCHBII MTOTEHIMA PETHOHA, TO €CTh Te IPEUMYILECTBA U BOSMOKHOCTH,
KOTOPBIMH PACIIONAraeT PErioH, 1 ASSTEIEHOCTh PErHOHATBHBIX OPTaHOB BIIACTH IPEUMYIIIECTBEHHO HAIIPABJICHA Ha Y/IOBIIET-
BOpEHHE COLMATLHBIX MOTPEOHOCTEH HACEICHHS! PETHOHA Yepe3 OPraHH3alMIo U MPEeOCTABICHHE HACEICHHIO BYKHEHIIINX
OOIIECTBEHHBIX YCITYT, HA3bIBAEMBIX KOJUIEKTUBHBIMU Onaramu. OTCYTCTBHE KOMMYECTBEHHBIX OPHEHTHUPOB B BHIE TPUOBLTH
MPEJICTABISACT COOOM MPOOIIEMy JUTSl MApKETHHTa TeppUTOpHid. HeoThbeMIteMOoit 4acThio e TEHOCTH PErHOHAIBHBIX BIACTCH
B pPaMKaX PErHOHAIBHOI MAapKETHHIOBOI MPOrPaMMBbI Pa3BUTHSI TEPPUTOPHH SIBIISICTCS aKTHBHAS PEKJlaMa JAHHOTO PerHoHa
KaK MECTHOCTH, YAOOHOM JUTsl JIMYHOM XKU3HH MHIMBUJIA M OPraHN3alUHY NPEAIPUHIMATEIBCKUX 00BEKTOB X03sHCTBOBAHHS.
Pernon, yHKIFIOHNpYS B KadecTBe CyObEKTa Ha PHIHKE, 00ECTIeUnBaeT ITOTPeOHUTeNeH yCIyraMu It YOBIETBOPEHNST HHIU-
BHIyaJIbHBIX M KOJUIEKTHBHBIX MTOTPEOHOCTEH Pa3INYHBIM COLMATIBHBIM IPYIIITaM, IIPOKHBAIOIINM B PETHOHE.
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The author substantiates the necessity the use of regional marketing for the development of Russia’s regions in a market
economy, and used a mix of marketing tools for regional marketing. In the regional marketing under the item refers to the
total resource potential of the region, that is, the benefits and opportunities available to the region and the activities of regional
authorities mainly aimed at meeting the social needs of the people of the region through the organization and provision of
essential public services to the population, called the collective good. The absence of quantitative targets in the form of
profit is a problem for marketing territories. An integral part of regional authorities in the framework of a regional marketing
program for the development of the territory is active advertising of the region as a location convenient for the privacy of the
individual and the organization of business facilities management. Region, functioning as a subject on the market, provides
consumers with services to meet individual and collective needs of different social groups living in the region.
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B ycnoBusx pocra OTBETCTBEHHOCTH OW3HEca Iepe] OOMIECTBOM, Pa3BUTHS KOHIENINH KOPIIOPATHBHON CO-
LUATbHON OTBETCTBEHHOCTH POJIb SKOHOMHYECKOTO MPOTHO3UPOBAHUS U CBOEBPEMEHHOM Pa3pabOTKH pemeHnit ¢-
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