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functioning and development of the Russian oil and gas sector. On the basis of correlation analysis the author proved
the dependence of the potential oil on the results of innovative activity in the oil and gas industry of the Russian
Federation. The article is devoted to domestic issues of import substitution for technologies and equipment. The author
also proved that under the conditions of external challenges the self-maintenance with process equipment without
loss of quality seems very problematic. But there are some solutions to the problem of import dependence. The article
discusses the need to change production infrastructure in the energy sector through the use of cluster schemes. The
opportunities for realization of the agglomeration effect for the oil and gas companies are presented, as well as the
directions of adjustment of long-term development programs in the energy sector.
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B crartbe uccnenyoTes npooiIeMbl MOJEINPOBAHHSI OCHOBHBIX HHANKATOPOB YCTOHYMBOCTH MPOMBIIIIEHHOTO
CEeKTOpa YKOHOMHKH pernoHa. B xoe nccneoBanus 3aI1laHNpOBAaHO PEIICHHE CIEAYIOMINX 3a/a4: MOCTPOSHHE YKOHO-
METPHUYECKOM MOJIENIN YCTOHUMBOCTH IPOMBIIIEHHOTO CEKTOPa 9KOHOMUKH PErMOHAC UCIIOJIb30BaHIEM MYJIBTUILINKA-
tuBHOU Mofermn Ko66a— Jlyrmaca ¢ y4eToM TEXHHUECKOTO MPOrpecca; aHaIN3 ITOCTPOSHHOH MOJIENH; HCTIOIb30BaHHIE
MOJIEITH ISl KOMIUIEKCHOH OIeHKH 3 ()EKTUBHOCTH MCIIONB30BAHUS ITPONU3BOACTBEHHBIX PECYPCOB MPU yBEIUYCHUN
MacmTaboB pou3BOACTBA. [IpOBEICHHBIN aHAIN3 TO3BOMSET CAENAaTh BBIBOJ O TOM, YTO KOHOMETPHUYECKOE MOJe-
JIMPOBaHHE SBISETCS PabOYNM MHCTPYMEHTapHeM (OPMHPOBAHMS CTPATErMH M TAKTHKU PAa3BUTHSI PETMOHA B LEJISIX
TIOBBIIICHNS] YCTOHYHUBOCTH MTPOMBIIIICHHOTO CEKTOPA €T0 SKOHOMHKH.

ECONOMETRIC MODELING FOR STABILITY CONTROL
INDUSTRIAL SECTOR OF THE REGION

Ivanova L.A., Ignatyeva M.V.

The Mordovian state university of N.P. Ogaryov, Saransk, Russia (430005, Saransk, street Bolshevistskaya, 68),
ignateva-marina@lenta.ru

The article examines the problems of modeling the main indicators of the sustainability of the industrial sector of
the region. The study is planned to solve the following problems: an econometric model of sustainability of the industrial
sector of the region using a multiplicative model Cobb - Douglas with regard to technical progress; the analysis of
the constructed model; use of models for integrated assessment of the efficiency of use of operating resources when
increasing the scale of production. The analysis allows to conclude that the econometric modeling is the working tools
of the formation of the strategy and tactics of development of the region in order to increase the stability of the industrial
sector of its economy.
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B crarbe paccMOTpeHa mpaKkTHYeCKast peaan3alus MOJCIH YIPABICHUS CTPATETHUECKUM AUHAMUYESCKUM OITH-
MaJIbHBIM HMHBECTHIMOHHBIM mopTdeneM. KpureprieM onTHMHU3AIMHA JHHAMHYECKOTO WHBECTHIIMOHHOTO MOPTQEs
ABJISIETCS MOKazaTenb «()(HEKTUBHOCTE MOPT(ENsD», KOTOPBIH PACCUUTHIBACTCS KaK Pa3HULA MEKAY COBOKYITHOM OKHU-
JTACMOM CTOMMOCTBIO AKTHBOB M COBOKYITHBIM OKHJIaEMbIM PHCKOM akTHBOB.. [TopTdens co3maercs ¢ menpo yMEHb-
LICHUS PUCKOB. VIHBECTUIIMOHHAS TEOPUS YTBEPKAACT, YTO PUCK JUTS OTACIBHBIX TOXOAHOCTEH aKIMi COCTOHT U3 ABYX
KOMIIOHCHTOB: CHCTEMATHUCCKHUIl PUCK - 3TO PHIHOYHBII PUCK, KOTOPBIN HE MOXKET OBITh TuBepcuduiposan. Hecucre-
MaTUYECKUH PUCK - ATOT PHUCK SBISIECTCS CHEUU(PHUSCKUM I OTACIBHBIX aKIHH U €r0 MOXKHO JHBEPCU(HUIIMPOBATH,
Onaronapsi yBEJIMYCHHUIO KOJIMYECTBA aKIUil B IOpTdere.
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The article is described practical implementation model of the strategic management dynamic optimal investment
portfolio. The criterion for optimization of dynamic investment portfolio is the indicator «Portfolio Performance»,
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which is calculated as the difference between the total expected value of the assets and the total expected risk asset
portfolio. Portfolio is created to reduce risks. Investment theory suggests that the risk for individual stock returns is
composed of two components: systematic risk - is the market risk that can not be diversified. Unsystematic risk - the risk
is specific to individual stocks and it can diversify, by increasing the number of shares in the portfolio. Diversification
reduces risk, existing on separate groups of stocks. Diversification - it is a conscious choice combining investment
projects, the ultimate aim is not easy to achieve their diversity, but also a certain relationship between profitability and
risk. We consider the author’s model of crisis. Model of the crisis has been illustrated by the oil and gas shares
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OfHUM U3 UHCTPYMEHTOB MOBHIICHHS () ()EKTHBHOCTH pabOThl M KOHKYPEHTOCIIOCOOHOCTH 00pa30BaTeIbHON
OpraHU3alUH BBICIIETO MPO(eCcCHOHAIBHOTO 00pa30BaHMs SBISIETCS BHY TPHOPraHU3alMOHHBIH MapkeTHHT. K ocHOB-
HBIM KaTerOpHsM yYaCTHHKOB pealu3allid BHYTPHOPTaHM3AIIMOHHOTO MapKEeTHHTa 00pa3oBaTesIbHON OpraHM3aliu
OTHOCSITCSI HEIIOCPE/ICTBEHHbIE YYaCTHUKH MPEIOCTaBICHHsI 00pa30BaTeIbHBIX YCIIYT, BHITOIHSIONME (QYHKIUIO yBe-
JIMYCHUSI ICHHOCTH YCJIyTH, ¥ OMIOCPEIOBAHHBIC YYACTHUKH, BBINOJHSIIOMNE QYHKIMIO OJIEPKKU. BHYTpHOpraHu-
3aI[OHHBII MapKETUHI, OPHEHTHPOBAHHBIN Ha NMPOQECCOPCKO-NPENoaaBaTeIbCKUi cocTaB, TpeOyeT peleHus 3a1ad,
KOTOPBIE MOT'YT OCYIIECTBIISTHCS C TOMOIIBIO METO/IOB, 3aMMCTBOBAHHBIX U3 BHEIITHETO MAPKETHHIA, HO IPHUMEHSIEMbIX
K yU9acTHHKaM BHYTpEHHero pbIHKa. CosiepkaHneM BHY TPHOPTraHU3allMOHHOTO MapKETHHTa SIBIISIFOTCSI CIISAYIOIIHE CO-
CTaBJISAIOIIME: KOMMYHHKAIMH, B3aHMOOTHOIICHHS, YEIIOBEYECKHE PECYPChI, TEPCOHAN, paboure MecTa 1 JOIKHOCTH.
MapKeTHHT KOMMYHHUKAIMH COCTaBIISIET OCHOBY, Ha KOTOPOM CTPOHMTCS JOJITOCPOYHAs MApPKETHHIOBas 3P (HEKTHBHOCTH
opraHu3aniy. MapKeTHHT B3aHMOOTHOIICHHH TTOBBIIIACT 3HAYMMOCTh JINYHOCTH, JIMYHBIX KOHTAKTOB B CHCTEME (-
(exTUBHBIX KOMMYHHUKalMi. OCHOBOI MapKeTHHIa YEIOBEUYECKUX PECYpCOB SIBISIETCS YeIOBEUSCKH KarmuTair Map-
KeTHHI MepCoHala HAMpaBJieH Ha JOJITOBPEMEHHOE 00ecredeHne OpraHu3aluy NepcoHanoM. DPQEKTHBHBIM Cpei-
CTBOM BJIMSIHHSI Ha TOBeACHHE pabOTHHUKA SIBIISIETCS MOBBIIICHHE MPUBIIEKATEILHOCTH pabodero mecra. J(omKkHOCTH
SIBIISIETCS. MOIIIHBIM HHCTPYMEHTOM BO3/ICHCTBHS Ha MOBE/ICHHE pabOTHHKA.
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One of the tools to increase the efficiency and competitiveness of the educational institution of higher professional
education is inter-organizational marketing. The main categories of participants in the implementation of intra-
marketing educational organizations are directly involved in the provision of educational services, performing the
function of increasing the value of the service, and indirect participants, performing the function of support. The intra-
marketing to the faculty requires tasks that can be performed using techniques borrowed from the external marketing,
but applied to the participants of the domestic market. Content of the intra-marketing are the following components:
communication, relationships, human resources, staff, jobs and positions. Marketing communications is the foundation
on which to build long-term marketing effectiveness of the organization. Relationship marketing is increasing the
importance of personality, personal contacts in the system of effective communication. The basis of marketing human
resources is human capital. Marketing staff is aimed at ensuring the long-term organization of the staff. Effective means
of influencing the behavior of the employee is to increase the attractiveness of the workplace. Position is a powerful tool
for influencing the behavior of the worker.
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B crarbe npHuBEICHO HECKOJIBKO IOAXOAOB K INOHMMAHHIO BEHUYPHOIO MHBECTUPOBAHUS B MHHOBAL[OHHBIX
9KOHOMHYECKUX CHCTeMaX. PacKpbIBarOTCS OCHOBHbIC (DyHKIMHM BEHUYPHOTO MHBECTHPOBaHMsA. B cTarhe mpuBeneH
aBTOPCKUM B3I HA IPUPOY BEHUYPHOIO HHBECTUPOBaHUs. Takoe HHBECTUPOBAHUE SBIIACTCSI UHTETPUPYIOILUM Me-
XaHH3MOM BOCIIPOM3BOACTBEHHOTO Mpolecca. PaCKphITEI HCTOPHUECKHE MPEANOCHUIKA BO3HUKHOBEHHS BEHIYPHOTO
nuBectupoBanus (npuseneH npuMep CILIA mpu pa3BuTHH HHHOBAaIMOHHOTO Kiactepa CHIMKOHOBOH nonuHED). Cre-
JIaH BBIBOZ O TOM, YTO BEHUYPHBIN KalUTal MO3BOJISIET OCYNIECTBUTh HHTETPAIMOHHBIE U ONTHMHU3ALHOHHBIE (YyHK-
LMY UHBECTULIMOHHBIX U HHHOBALMOHHBIX [IPOLIECCOB C LEJIbI0 PELICHUS 3a/1a4 COLMAIbHO-I)KOHOMUYECKOIO Pa3BUTHUS
peTHoHOB. BeHuypHBIH KanuTall MO3BONAET ONTUMU3UPOBATH SKU3HEHHBIN UK MHHOBALMOHHOHN AESTENIbHOCTH, 110-
CKOJIbKY SIBIISIETCS] SKOHOMHYECKUM MHCTPYMEHTOM MOAIEPKKH Y(P(PEKTUBHOCTH SIKOHOMHKHI 3HAHHH.
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