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many external and internal factors. The most important external factors, affecting the quality of the state education as a key
driver of economic growth and development of the country and its competitiveness in the world space, are globalization and
regional integration of the education market. These factors determine the innovative development of the national systems of
the higher education on a global level that is in the international market of educational services in the higher education system.
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Pa3BuTHE MOJIOAEKHOTO NPEIIPHHUMATEIILCTBA ABIISETCS OJIHOM M3 IPUOPUTETHBIX 3a3/1a4 MOJCPHU3ALNH SKOHOMU-
ku cTpasbl. OJHAKO MOJIOJEKD CTAIIKMBACTCS C OTPOMHBIME TPYTHOCTSIMHU Ha ITyTH CO3/IaHHST MOJIOJEKHBIX IPEIIPUSTHIL.
ABTOpamMH IPOBE/ICH aHAJN3 OTEYECTBEHHOTO M 3apyOeKHOTO OMbITa GOPM U CIIOCOOOB MONIECPIKKI U PA3BUTHS MOJIOACK-
HOTO TIpe/IIPUHIMATCIIECTBA, BBIICNICHEI OCHOBHBIE ()OPMATHI: OJIArOTBOPHUTENIBHBIC (DOHIBI, CTyICHUECKHE OM3HEC-KITyOBl
Ha 0a3e yHUBEPCHUTETa, HALIMOHAIBHBIC U HHTEPHALMOHAIbHBIC ON3HEC-KITyObl, OM3HEC-KaMITyChbl, OM3HEeC-UHKYOaTOPbI 715
CTYAEHTOB /YT MOJIOJGIX TPEAIPUHUMATEIICH, MOJIOJICHKHBIE ICKYCCHOHHBIE KITyObl, KOHCYJIBTAI[MOHHEIE CTy/ICHUECKHE
opranu3auuu. Jlist co3aHns KOMIUIEKCHOM IUIOIIA/IKK HOAACPKKH M CTHMYIIMPOBAHHS IIPEAIPUHIMATENBCTBA B MOJIOZICHK-
HOH cpezie B Poccru aBTopamu npezaraercst popMHUpOBaTh BCEPOCCHICKYIO CETh MEKBY30BCKHX OM3Hec-KiryOoB. B crarbe
pa3paboTaHbl OCHOBHBIC KOHLCITYAIbHBIC TIOJIOXKEHHS CO3aHUS TAKOI CETH, CTPYKTypa U MEXaHH3MBbI ee (POPMUPOBAHUS,
chopMyIMpPOBaHB! OCHOBHEIE PE3YIIBTAThI X 0XKUIACMBIC d(PHEKTEL
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Development of youth business is one of priority problems of modernization of the national economy. However the youth
meet huge difficulties in the process of enterprise creation. Authors carried out the analysis of domestic and foreign experience
of forms and ways of support and development of youth business. The main formats are distinguished as follows: charity
foundations, student’s business clubs on the basis of university, national and international business clubs, business campuses,
business incubators for students and/or young businessmen, youth debatable clubs, the consulting student’s organizations. For
creation of a complex platform of support and business stimulation in the youth environment the authors propose to form All-
Russian network of interuniversity business clubs. Basic conceptual provisions of creation of such network, a structure and
mechanisms of its formation are developed, main results and expectations are formulated in the Article.
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CraHoBieHHe CyOBEKTOB MUPOBBIX SKOHOMHUK Ha PEITbCHI MOCTUHIYCTPHAIBHOTO Pa3BUTHUS OOIIECTBA IMKTYET HO-
BBIIl paKypC pelIeHHs] BCeBO3PACTAIONIMX MI00AIBHBIX MPo0iIeM, pobiIeM OTIEIbHBIX CTPaH U PernoHoB. B cratbe pac-
CMaTpPUBAIOTCS TUTIOCHI X MUHYCBI TTIOOAITM3AIMH, PACKPBIBACTCS MACIITA0HOE «MapKETHHIOBOE 30MOMPOBAHMUE) [IETIEBOI
AyTUTOPHH M MX TIOCIIECTBYS JUIsl KOHKYPEHTOCIIOCOOHOCTH CTPAHBI B IIEJIOM U KOHKYPEHTOCIIOCOOHOCTH TIPEAIPHATHS
B qacTHOCTH. CerofHs BOIPOCH KOHKYPEHTOCTIOCOOHOCTH HE TPOCTO aKTyalbHBI, HO U 3T000THEBHEI IS POCCHHCKOTO
obuiectBa. Beenenne cankimii, orpanndenuii crpanamu EBpocorosa, CILA, Kanansr n ABCTpanuu TOIbKO ycyryousier
CIIOXKHBIIYIOCS 00CTaHOBKY B Mupe. OCHOBHAsI MBICITb TAHHOM CTAaThH 3aKIII0YACTCS B YCTPAHSHUH aCHMMETPHUH IIPOIEC-
coB miobanm3anuy. Takxke aBTOPOM OTMEYAETCs], 4TO B CIIOKUBLICHCS CUTYalli BO3HHUKAET OOBEKTHBHAS HEOOXOIMMOCTh
BBIPAOOTKH B3aMMOBBITOJTHOTO COTPYIHUYECTBA CO CTPAHAMH C HU3KUM YPOBHEM >KH3HH.
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The formation of the constituent entities of the world’s economies on the rails of the post-industrial society, dictates a new way
of solving the growing global problems, problems of individual countries and regions. This article discusses the pros and cons of
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globalization, revealed large-scale marketing zombification «of the target audience and their implications for the competitiveness of the
country in General and the competitiveness of enterprises in particular. Today, competitiveness is not just important, but crucial for the
Russian society. The introduction of sanctions, limiting EU countries, USA, Canada and Australia only exacerbates the situation in the
world.The main idea of this article is to eliminate the asymmetry of the processes of globalization. The author also points out that in this
situation there is an objective need to develop mutually beneficial cooperation with countries with low living standards.
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B nanHO# craThe paccMaTpHBaeTCs NMPUKIAJHON aCNEKT COBEPIIEHCTBOBAHUS CHCTEMbI ()OPMUPOBAHMS OM3HEC-
OPHEHTHPOBAHHON KOHKYPEHTOCIIOCOOHOCTH BBIITYCKHUKOB BY30B Ha TPEX YPOBHSIX: PYKOBOZICTBA By3a, BEIITyCKAromIeit
kaenpbl M JIMYHOW caMOpealn3alliy CTyjeHTa. B3aumonelcTBre phIHKA TPyla U PhIHKA 00pa30BaTeNIbHBIX YCIyr HE
OpraHU30BaHO TaKUM 00Pa30M, 4TOOBI HCKIIIOUHUTH CHTYAIHIO HEBOCTPEOOBAHHOCTH BBIITYCKHIKOB Ha CTaJMU OKOHYAHHUS
BBICHINX y4eOHBIX 3aBefieHni. JlaHHas mpobnema J0CTaTOYHO OCTpa Ha JaHHbII MOMEHT. [Ipe/ioykeHHbIE B CTaThe MEPHI
TIOMOTYT B KPaTKOCPOYHOM IIepHozie c(hOpMUPOBATH IIPUHIUITHAIBHO HOBYIO CHCTEMY IOJATOTOBKH KaJpOB, OCHOBAHHYIO
Ha JIONTOCPOYHOM TPOTHO3UPOBAHMU CUTYAllUH HAa PBHIHKE TPyJa U 3aMHTEPECOBAHHYIO B IOBBIIIEHHN KOHKYPEHTOCIIO-
COOHOCTH BOCTPEOOBAHHBIX BBIITYCKHUKOB. Taxke OHM MO3BOJIT H30ABUTHCS OT «IIEPEH30BITKA» TPYIOBBIX PECYPCOB II0
HEBOCTPEOOBAHHBIM CHEIHAILHOCTAM U 00€CTIEYUTh MTOATOTOBKY KOHKYPEHTOCIIOCOOHBIX CIEINaINCTOB.
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This article discusses the applied aspect of improving the system of formation of business-oriented competitiveness
of graduates at three levels: the university management, issuing department and the student’s personal fulfillment. The
interaction of the labor market and the education market is not organized in such a way as to prevent the situation unclaimed
graduates at the stage end of higher education institutions. This problem is particularly acute at the moment. The proposed
measures will help in the article in the short term to form a fundamentally new system of training, based on the long-term
forecasting of the labor market and are interested in enhancing the competitiveness of sought-after graduates. Also, they
will get rid of «excess» labor resources on unclaimed professions and provide training of competitive specialists.
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PBIHOK TOproBeIX noMenieHuit B ropozae Ilense HaxoauTes Ha craauu GopmMupoBanus. B pamkax mccienoBaHus
MIPOBEPSAETCS TUIIOTE3a O TOM, YTO MEPOIIPUSTHS 110 CO3IaHUI0 TOPTOBOTO LIEHTPA SIBIAETCSl Hanboee MpUBIIeKaTelb-
HbIM BapHAHTOM JUISl HHBECTHPOBAHUS cpeACTB. OOBEKTOM HCCIIEIOBAHUS SBIISIOTCSA TOProBble oMenieHus. [penxver
uccnenoBaHus — GOPMUPOBAaHNE PBIHKA TaKuX romerenuit B ropoze Ilense. Llens nccnenoBanns — moiaydyeHue Ha-
DISTHBIX TPUMEPOB MO Pa3BUTHIO TOPTOBBIX LIEHTPOB, KOTOPOE 3aBUCUT OT MHOTUX (hakTopoB. B HacTosIee Bpems B
Poccun ObICTpbIMH TEMIIAMHU Pa3BUBAETCS PHIHOK TOPTOBBIX MoMelleHnid. Ha qaHHbI MOMEHT HacuuThIBaeTCs Ooiee
850 06BEKTOB KOMMEPUECKOH HEABMKUMOCTH. K HMM OTHOCSITCS ¥ TOPrOBBIE KOMILIEKCHI, U TOPrOBBIE IIEHTPHI, 1 TOP-
TOBO-Pa3BJIEKaTEIBHBIE IEHTPBI, K TOProBhIe ToMa. Kak 0TMEYaroT SKCIEPTHI, PRIHOK BBICOKOKAUYECTBEHHBIX TOPTOBBIX
IJIOIIA/eil Ha CeroHAIIHMUI JIeHb B ropojie [IeH3e HaxoauTest Ha cTagnu (OPMUPOBAHHUSL.
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The market of trade rooms is in the city of Penza at a formation stage. Within research the hypothesis that actions
for creation of shopping center is the most attractive option for investment of means is checked. Object of research are
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