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globalization, revealed large-scale marketing zombification «of the target audience and their implications for the competitiveness of the
country in General and the competitiveness of enterprises in particular. Today, competitiveness is not just important, but crucial for the
Russian society. The introduction of sanctions, limiting EU countries, USA, Canada and Australia only exacerbates the situation in the
world.The main idea of this article is to eliminate the asymmetry of the processes of globalization. The author also points out that in this
situation there is an objective need to develop mutually beneficial cooperation with countries with low living standards.
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B nanHO# craThe paccMaTpHBaeTCs NMPUKIAJHON aCNEKT COBEPIIEHCTBOBAHUS CHCTEMbI ()OPMUPOBAHMS OM3HEC-
OPHEHTHPOBAHHON KOHKYPEHTOCIIOCOOHOCTH BBIITYCKHUKOB BY30B Ha TPEX YPOBHSIX: PYKOBOZICTBA By3a, BEIITyCKAromIeit
kaenpbl M JIMYHOW caMOpealn3alliy CTyjeHTa. B3aumonelcTBre phIHKA TPyla U PhIHKA 00pa30BaTeNIbHBIX YCIyr HE
OpraHU30BaHO TaKUM 00Pa30M, 4TOOBI HCKIIIOUHUTH CHTYAIHIO HEBOCTPEOOBAHHOCTH BBIITYCKHIKOB Ha CTaJMU OKOHYAHHUS
BBICHINX y4eOHBIX 3aBefieHni. JlaHHas mpobnema J0CTaTOYHO OCTpa Ha JaHHbII MOMEHT. [Ipe/ioykeHHbIE B CTaThe MEPHI
TIOMOTYT B KPaTKOCPOYHOM IIepHozie c(hOpMUPOBATH IIPUHIUITHAIBHO HOBYIO CHCTEMY IOJATOTOBKH KaJpOB, OCHOBAHHYIO
Ha JIONTOCPOYHOM TPOTHO3UPOBAHMU CUTYAllUH HAa PBHIHKE TPyJa U 3aMHTEPECOBAHHYIO B IOBBIIIEHHN KOHKYPEHTOCIIO-
COOHOCTH BOCTPEOOBAHHBIX BBIITYCKHUKOB. Taxke OHM MO3BOJIT H30ABUTHCS OT «IIEPEH30BITKA» TPYIOBBIX PECYPCOB II0
HEBOCTPEOOBAHHBIM CHEIHAILHOCTAM U 00€CTIEYUTh MTOATOTOBKY KOHKYPEHTOCIIOCOOHBIX CIEINaINCTOB.
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This article discusses the applied aspect of improving the system of formation of business-oriented competitiveness
of graduates at three levels: the university management, issuing department and the student’s personal fulfillment. The
interaction of the labor market and the education market is not organized in such a way as to prevent the situation unclaimed
graduates at the stage end of higher education institutions. This problem is particularly acute at the moment. The proposed
measures will help in the article in the short term to form a fundamentally new system of training, based on the long-term
forecasting of the labor market and are interested in enhancing the competitiveness of sought-after graduates. Also, they
will get rid of «excess» labor resources on unclaimed professions and provide training of competitive specialists.
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PBIHOK TOproBeIX noMenieHuit B ropozae Ilense HaxoauTes Ha craauu GopmMupoBanus. B pamkax mccienoBaHus
MIPOBEPSAETCS TUIIOTE3a O TOM, YTO MEPOIIPUSTHS 110 CO3IaHUI0 TOPTOBOTO LIEHTPA SIBIAETCSl Hanboee MpUBIIeKaTelb-
HbIM BapHAHTOM JUISl HHBECTHPOBAHUS cpeACTB. OOBEKTOM HCCIIEIOBAHUS SBIISIOTCSA TOProBble oMenieHus. [penxver
uccnenoBaHus — GOPMUPOBAaHNE PBIHKA TaKuX romerenuit B ropoze Ilense. Llens nccnenoBanns — moiaydyeHue Ha-
DISTHBIX TPUMEPOB MO Pa3BUTHIO TOPTOBBIX LIEHTPOB, KOTOPOE 3aBUCUT OT MHOTUX (hakTopoB. B HacTosIee Bpems B
Poccun ObICTpbIMH TEMIIAMHU Pa3BUBAETCS PHIHOK TOPTOBBIX MoMelleHnid. Ha qaHHbI MOMEHT HacuuThIBaeTCs Ooiee
850 06BEKTOB KOMMEPUECKOH HEABMKUMOCTH. K HMM OTHOCSITCS ¥ TOPrOBBIE KOMILIEKCHI, U TOPrOBBIE IIEHTPHI, 1 TOP-
TOBO-Pa3BJIEKaTEIBHBIE IEHTPBI, K TOProBhIe ToMa. Kak 0TMEYaroT SKCIEPTHI, PRIHOK BBICOKOKAUYECTBEHHBIX TOPTOBBIX
IJIOIIA/eil Ha CeroHAIIHMUI JIeHb B ropojie [IeH3e HaxoauTest Ha cTagnu (OPMUPOBAHHUSL.
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The market of trade rooms is in the city of Penza at a formation stage. Within research the hypothesis that actions
for creation of shopping center is the most attractive option for investment of means is checked. Object of research are
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trade rooms. An object of research — formation of the market of such rooms in the city of Penza. A research objective
— receiving bright examples on development of shopping centers which depends on many factors. Now in Russia fast
rates the market of trade rooms develops. At the moment more than 850 objects of commercial real estate are. Both
malls, and shopping centers, both shopping centers, and trading houses concern to them. As experts note, the market
the vysokokachestvennykh of floor spaces is in the city of Penza at a formation stage today.
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B ycnoBusix npojosmKaronerocs: GMHaHCOBOIO KPH3UCA M yCHIIMBAIOIIECHCS KOHKYPEHIIMH Ha OAaHKOBCKOM PBIHKE
aKTyaJIbHOM 3a]a4eil pyKkoBO/ICTBa OaHKa SIBIISIECTCS] 00ECIIEUeHHE er0 KOHKYPEHTOCIIOCOOHOCTH, TO €CTh 3 (heKTHBHOH,
KJIMEHTOOPHEHTHPOBAHHOMN JICATEILHOCTH. PellieHne TaHHO# 3a/1a4i BO3MOYKHO 3a CYET yIPaBJICHUs] KOHKYPEHTOCIIO-
COOHOCTBIO OaHKa, OJTHUM M3 YCIOBHH KOTOPOTO SIBJISIETCS KOJIMYECTBEHHAS OI[CHKA HE TOJIBKO TEKYIIeH, HO 1 Oyrymieit
(cTpareruueckoif) KOHKypeHTocrocoOHOCTH. Cpey COBPEMEHHBIX aHATUTHYECKUX MOAXOJ0B K OIICHKE KOHKYPEHTO-
CIIocoOHOCTH GaHKa Ha CTPATErMYEeCKOM YPOBHE OOIBIIOE pacIpocTpaHeHue B Poccuy M Ipyrux CTpaHax IMOTyYHII
CTOMMOCTHBIH TTOJIXO0JI, OCHOBAHHBIIl Ha OIPEICIICHHN BEJIMYMHBI JOJITOCPOYHBIX JEHEKHBIX OTOKOB. Llenbro paboThI
SBIISICTCSl pa3paboTKa ajaropuTMa AEHCTBHH PYKOBOJACTBA OaHKa IO MOBBIIICHUIO €r0 CTPATErnYeCKOW KOHKYPEHTO-
CIIOCOOHOCTH Ha OCHOBE CTOMMOCTHOTI'O IOAXOAAIYTEMMOHHUTOPHHIA, aHAIM3a M OLEHKH KOJIMYCCTBEHHBIX M Kaye-
CTBEHHBIX (DAKTOPOBMHUKPO-, MAKPO- M BHYTPEHHEH CpeJbl 0aHKa, TO3BOJIIIONIMX CO3/aBaTh €ro cToMMocTh. Caenan
BBIBOJI O TOM, YTO CTOMMOCTHBIH MOJXO0/ K YIPABICHHIO KOHKYPEHTOCHOCOOHOCTBIO TTI03BOJISICT KOMIUIEKCHO OLICHUTh
3¢ PeKTHBHOCTE yIpaBiIeHHss OAaHKOM B YCJIOBUSIX KOHKYPEHIIH ¥ IIPOrHO3UPOBATH €ro Oy/IyIine IepCHeKTHBEL.
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In the context of the ongoing financial crisis and increasing competition in the banking market, the bank’s
management urgent task is to ensure its competitiveness, that is efficient, customer—oriented activities. The solution
to this problem is possible by controlling the competitiveness of the bank, a condition which is to measure not only
current but also future (strategic) competitiveness. Of modern analytical approaches to assessing the competitiveness
of the bank at the strategic level, a large spread in Russia and in other countries, received valorem approach based
on determining the long—term cash flows. The aim is to develop an algorithm of management’s actions to improve
its competitiveness through strategic value approach through monitoring, analysis and evaluation of quantitative and
qualitative factors of the microenvironment, the macro environment and internal environment of the bank, allowing
you to capture its value. Concluded that the cost-based approach to the management of competitiveness allows you
to comprehensively assess the effectiveness of the bank’s management in a competitive environment and to predict its
future prospects.
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OneHKa PUCKOB CPEJCTB BHYTPEHHETO KOHTPOJIS SIBJISETCS BaKHBIM KOMIIOHEHTOM OIIEHKH PHCKOB CYIIECTBEH-
HOTO HCKaXXEHUsI OyXTaJaTepCcKoil OTY4eTHOCTH. ABTOpaMH chOPMHUPOBAH MOJTYJIb OLIEHKH PHCKOB CPE/ICTB BHYTPEHHETO
KOHTpOJIs. MOy b OLIEHKH PHCKOB CPEICTB BHYTPEHHEIO KOHTPOIS COCTOMT U3 TpeX OI0KOB: (haKTOpbI PHCKa; CTe-
HeHb PUCKA; CTaThsi OyXraJTepcKoil OTYETHOCTH M MPEANOCHUIKM COCTaBICHUS OyXraJTepcKOoi OTYETHOCTH, Ha KO-
TOpBIE BIUSIOT BbIABICHHBIE pucku. Ha ocHOBe maHHOrO Momyns pa3paGoTaHbl M MPEIOKEHbl pabodne JOKYMEHTbHI
aynutopa «OleHKa pHCKOB CPEJICTB BHYTPEHHET0 KOHTpos» U «TecTupoBaHue CPeiCTB BHYTPEHHETO KOHTPOJIA 10
crarbe Oyxranrepckoii oTdeTHoCTH «Jloxombly. Paboune 10OKyMEHTHI ayAUTOPa MO3BOJISIOT IPOBOJAUTE OLIEHKY PHCKOB
CYILECTBEHHOI'0 MCKaKEHUsI OTYETHOCTH KaK Ha ypoBHE OyXranTepckoif OTYETHOCTH B LIEJIOM, TaK U HA YPOBHE MPeJl-
MOCBUIOK COCTaBJIEHHUs OyXranTepckoi orueTHoCTH. IIpuMeHeHne pabouux JOKYMEHTOB ayuTOpa 00eCIeurBaeT BbI-
COKO€ Ka4eCTBO MPOBEJCHMS IPOBEPKH U 1a€T BO3MOKHOCTh 000CHOBATh BBIBOJIBI T10 pe3y/ibTaTaM KOHTPOJIS Ka4eCcTBa
ay/uTa.
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